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Introduction: Using LinkedIn to Get Into
Your Dream College

You're in high school and you know you need to present a picture of yourself -- and your
life -- to the world. Or, at least for now, to college admissions departments.

What if you could sift through a bewildering list of colleges and strategically find your
perfect school? How can you confidently promote your achievements so you get the
recognition, and college acceptance letters, you deserve?

And during your college applications journey, wouldn'’t it be nice to connect with helpful
people for advice and guidance?

There’s a simple way to do all of these things, and more: Linkedin.

This step-by-step ebook helps you get the most from LinkedIn: it shows you how to
promote your accomplishments, network with the right people, and find out if that
college is really the dream school you’ve been looking for.

A. 10 Reasons You Should Use Linkedin in High
School

Not convinced (yet) that LinkedIn can help you find -- and get into -- the college of your
dreams? Think it's just a website for established business professionals, a place you go
to find a job? Think again! Here are a few reasons you should start using LinkedIn while
you’re in high school.

1. Test Your College Applications BEFORE You Apply

The earlier you start using LinkedIn, even to just start slowly piecing together your
profile, the easier it will be to complete your college applications. The information you
add to LinkedIn is essentially an expanded version of what colleges will ask, and want
to know, about you.

Think of LinkedIn as a dynamic filing cabinet for all of your accomplishments and
essential application information, ready to activate whenever you need it.



All of the information you’ll use on your college applications has a related category on
LinkedIn. The LinkedIln Summary section is your personal statement; LinkedIn’s
Volunteering & Causes is where you'll list your community service involvement; and so
on.

As an added benefit, LinkedIn gives you the tools (and the space, which is limited on
your college applications) to provide more information about yourself and to share a
deeper story about your accomplishments. Think of LinkedIn’s sections as chapters of a
book -- a book that’s all about you.

2. Stand Out from Other College Applicants

Part of getting into your dream college is differentiating, or “branding,” yourself.
Currently, not a lot of high school students are actively using LinkedIn -- or not using it
effectively -- so it’s an opportunity for you to stand out in the college acceptance race.

Plus, you'll literally stand out online: a LinkedIn profile ranks at the top of search engine
results. If a college admissions counselor does a public search of your name you’ll be
able to present a memorable professional image.

3. Start Networking

Networking is one of the most important skills you’ll need to develop in your career; the
earlier you can develop this skill, the more successful you'll be. LinkedlIn gives you
access to successful peers, mentors and thought leaders -- it’s the ultimate networking
tool.

4. Make Connections -- Past, Present, and Future

In order to network effectively, you need to know people -- or at least know how (or
where) to find people. LinkedIn is the best way to professionally connect with fellow
students, alumni at your prospective schools, mentors, and other people who can help
you find and choose the best dream college... and then help you jumpstart your
post-college career!

Whether you’re looking for an internship or trying to connect with an alumnus about a
potential college or career, a large network will pay big dividends when it comes to
researching colleges, career exploration, and landing an internship.

5. Enhance Your Professional Image & Personal Brand

Of all the social media sites, LinkedIn is the best platform to develop and promote your



professional image. It allows you to highlight your creativity, your work experience, your
ambitions, and your talents.

Because there are so many ways to promote yourself on LinkedIn, you'll be able to give
college admissions counselors (and future employers) a comprehensive sense of who
you are, both personally and professionally.

LinkedIn gives you a headstart on developing a strong -- and recognizable -- personal
‘brand.” Your personal brand is the image you create around your abilities and skills,
and differentiates you from your peers.

6. Build a Great Profile, Then Forget About It. Kind of

One of the benefits of LinkedIn is that, after you’'ve created a good profile, you don’t
need to devote a lot of time to maintaining it. Sure, you’ll want to update it with any new
accomplishments, but you don’t need to constantly post new content and updates --
unlike other unnamed social media profiles. You can’t quite “set-and-forget” your
LinkedIn profile, but you can focus on other things, like applying to your dream college
while LinkedIn plays a supporting role.

7. Create a Digital Showcase of Your Accomplishments

With LinkedIn you can infuse video, presentations, images, documents, photos, and
URLs into your profile. It gives your accomplishments an engaging, multimedia
perspective that currently can’t be replicated with standard one-dimensional college
applications.

8. Build an Electronic Career Portfolio, Early

LinkedIn lets you create a multimedia portfolio that highlights all of your professional
skills and talents. The earlier you start documenting your accomplishments, the easier it
will be to quickly transfer this information to your college applications, as well as start
navigating your future career path.

9. Explore Careers

Not quite sure yet what you want to do with the rest of your life? Do you have a few
ideas but aren’t sure where to turn for answers?

LinkedIn helps you explore different career paths before you enroll in college. LinkedIn
gives you insight into what people actually do in their jobs, the skills they use, and the
paths they’ve taken to establish their careers. You can also see where alumni live, what



they do, and what they’re really good at.

Best of all, you can connect with these people and get answers to your questions, both
as you apply to your dream college, as you choose your major, and as you start your
career.

10. Research Colleges Today, Then Build a Career for the Future

As you apply to your top colleges, LinkedIn will help you research and compare schools,
stay on top of school news and events, find influential alumni for informational
interviews, and connect with your future classmates.

At the same time, you’ll be laying the groundwork for a successful future by exploring
careers, networking with business professionals, and expanding your business
knowledge. Master these essential skills now, and you’re well on your way to building a
rewarding career in the future.

B. LinkedIn 101: The Ideal LinkedIn Profile for High
School Students

Wondering what the ideal LinkedIn profile looks like for a high school student? After all,
chances are you don’t have a career (yet, but you will soon enough), and you don’t
have a ton of traditional “experience” (yet, but you will soon enough).

You do have a lot of accomplishments, though, and LinkedIn is the ideal place to
highlight them... on your own terms.

Here are the basic elements that will make your high school LinkedIn profile stand out,
and will easily set you apart from your peers as you’re applying to your dream college.
Later in this ebook you’ll explore each element in greater detail.

1. Professional Photo

A good photo is essential -- it’s the first place people look when they land on your
profile. People want to know they’re connecting with an actual person, and not a spam
account. And just any photo won’t do: use a professional headshot so you create a
positive first impression.

2. Headline

This is your opportunity to tell the world about yourself... well, in 135 words or less. Not



so easy, at first. But a good headline can quickly broadcast your educational goals and
career aspirations and make people want to read more about you.
3. Unique URL

You’re never too young to start building your personal brand, and a customized
LinkedIn URL is a great place to stake out some online territory. Your personal brand is
a brief “statement” of who you are, and what you do really well, and LinkedIn gives you
an instantly recognized URL that you can tailor to fit your brand. You can even get
additional mileage out of your URL by using it on business cards, resumes, and your
other social media profiles.

4. Summary

Ready to tell your story? Let everyone know about your passions, past
accomplishments, and what lies ahead for you. This is also a good place to test-drive
your personal statements before you submit them with your college applications.

5. Experience

You'll need to add one or two things at a minimum. This section helps you present your
internship or paid work experience in the best possible light.

6. Recommendations

You'll need recommendations for your college applications, and your LinkedIn profile is
a great place to add them as well. Plus, you can expand your network by touching base
with your connections periodically and asking for recommendations.

7. Projects

Chances are you've completed a lot of course projects, and this is the place to add
them. Try to add a business context to them, if it makes sense.

8. Education

This is simple to do: list your high school and any special programs you’re enrolled in,
such as International Baccalaureate, Honors, Academies, etc.

9. Test Scores

If you’ve already taken your SAT, ACT, AP, or IB exams, add them here.



10. Courses

List every course you’ve taken in high school. Include certifications and extracurricular
educational activities.

11. Volunteering and Causes

List any charitable groups or causes you support. Remember that volunteering your
time is a valuable contribution to any organization or cause, and this section is an
opportunity to be recognized for your contributions.

12. Multimedia Content

LinkedIn lets you add multimedia content to your profile. Always take advantage of it:
your achievements will look much more impressive when they’re interactive.



Chapter 1

How to Use Linkedin to Promote
Your Accomplishments

A Step-by-Step Guide to Building the Ultimate
LinkedIn Profile

In this section, you'll:

v Uncover Tips on Building the Perfect LinkedIn Profile
v Understand the Key Elements of Your Profile -- and How to Optimize Them
v Discover How, and Why, You Should Add Multimedia Content to Your Profile

A. Before You Start: 10 Tips for Building the Perfect
LinkedIn Profile

1. LinkedIn is Only One Tool

Remember to keep your LinkedIn profile in context: it's simply one way for you to
research, find, and choose -- and, of course, get accepted into -- your dream college.
(As a bonus, you can use it to build a career as well... but let’s take care of that college
thing first.)

When you add LinkedIn to your college application toolkit, you'll easily:

e promote yourself and your accomplishments
e find people that can offer useful advice as you apply to colleges
e research colleges, careers, and alumni

2. Start Small, and Build (Build, Build)

Your LinkedIn profile won'’t be static, it's a dynamic tool. You'll keep making changes,
especially when you first get started. Don’t worry about adding, deleting or modifying
things when you first start building your profile; you can -- and will -- fine-tune your
profile frequently in the early stages.



The key is to dive in and start building your profile as soon as possible.

As with many things... getting started is the hardest part. But once you start, things will
start flowing and you’ll have a complete LinkedIn profile in no time.

3. Find a Friend to Review Your Profile -- and Brainstorm Ideas

Make sure you edit and proofread your LinkedIn profile and, most importantly, have at
least one other person review it. Once you create your profile and start adding content,
you’ll need someone to take a fresh look at it and offer some constructive feedback. At
a minimum, make sure you have someone look over your profile for grammar and
spelling mistakes.

4. Build a Profile that’s 100% Complete ...

A profile that is 100% complete demonstrates that you follow through on important
projects and that you understand the importance of your professional reputation.
Thankfully, achieving a 100% complete profile is easier than you think.

For one thing, LinkedIn will pester you until your profile is 100% complete. You'll get an
email reminder to keep at it... which is a good motivating tactic when you get started. (If
you’re on a roll and don’t need reminders, though, learn more about Turning Off Email
Notifications).

Profile Strength

Beginner

If you follow these basic strategies, you’'ll go from Beginner...

Profile Strength
All-Star

... lo All-Star in no time!



Secondly, this is your opportunity to showcase all of your accomplishments and present
yourself as a well-rounded, accomplished individual... exactly what every college
admissions department is looking for.

5. ... But Don’t Upload Your Resume

When you start building your profile, LinkedIn will give you the option to upload your
resume to complete your profile. Don’t do it -- not now, not later.

A resume only gives people a snapshot of your achievements. You’ll want to spend the
extra time and effort to enter your profile information manually; that way you can add
more depth to your accomplishments.

6. Add More, Rather Than Less

Whoever coined the phrase “less is more” never had a LinkedIn profile. It's always
better to add “too much,” especially at this early stage in your career. Remember,
LinkedIn is a dynamic tool, so you can always remove content as you fine-tune your
profile.

7. Always Add Multimedia Links

Take advantage of LinkedIn’s multimedia links feature. Always, always, always provide
a link to digital content that supports your projects and accomplishments!

v

Adding multimedia content makes your profile more engaging... and memorable

8. Turn Off Email Notifications

The number one complaint you’ll hear from LinkedIn users of all ages is that they
receive too much email from LinkedIn. It's not that LinkedIn is spamming its users, it's
just that the default notifications can be a little too much, especially when you’re just
getting started.

Therefore, you'll need to proactively manage your email notifications to limit the amount
of emails you get. Until you're comfortable with LinkedIn, turn off your notifications under
Privacy & Settings > Communications > Set the frequency of emails.



PN Profile Emails and Motifications

ISnt the frequency of emails I

= Communications

Set push notification settings

; Member Communications
=L Braime Onmnanias &

Email frequency

Messages from other members
Updates and news

Group digests

MNotifications

Messages from Linkedin

Go back to Settings

To avoid getting overwhelmed by LinkedIn’s numerous email reminders, adjust your
frequency settings

9. Set Your Privacy to Private

Whenever you make a change to your LinkedIn profile, regardless how small, it posts
an update to your activity feed for all your connections to see.

You'll want to reserve your updates for things that matter. For example, when you want
to let your network know that you’ve been accepted to your dream college. Your
network doesn’t need to know you simply reworded some of your existing information,
or made minor cosmetic updates!

By strategically managing your notifications, your network will know that if something
appears in your activity feed, it's worth knowing about.

When you first start building your profile, set your privacy to private under Privacy &
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Settings > Profile > Turn on/off your activity broadcasts.

& Profile Privacy Controls Settings

ITum onfoff your activity broadcasts I Manage yo

‘ o= ;. . -
| Communications Select who can see your activity feed Manage yo

- . Select what others see when you've viewed Helpful Lin
o Groups, Companies & their profile

[ LT

Set your activity broadcasts to off when you first start working on your profile, or
whenever you’re making small changes

You can also update your network notification setting on your Edit Profile page. You'll
see it in the right hand column.

Rl T
&- Volunteering & Causes =
S Edit OO~ 3
Motify your network? _—

markefing stratagles that drive No, do not publish an update to my network

about my profile changes.

jement Association, where |
division, boosting revenues
wl e-learninn courses

Motify your network? —_—

Mo, do not publish &
about my profile che
Mo, do not publish changes

Yes, publish changes

LinkedIn makes it easy to Notify your network... or not. As you edit your profile, you
can easily toggle your setting on (yes) or off (no)

10. Ultimately, LinkedIn is More Art than Science

Granted, there is a tried-and-true system using LinkedIn effectively, and plenty of
well-documented do’s and don'ts.

Page
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But real success on LinkedlIn -- which means separating yourself from the crowd --
comes down to your creativity and determination. Anybody can set up a LinkedIn profile,
but not everyone uses it to its fullest potential.

To that end, LinkedIn has a lot of tools to help you promote your profile and
accomplishments so you can differentiate yourself from other college applicants.

B. How to Create and Optimize Your LinkedIn Profile

When you create your profile, LinkedIn will recommend sections that you should add.
The large icons and text, such as Photo and Experience, are the most important
sections. Underneath you’ll also see additional sections you should eventually add.

Recommended for you 1

Experience g
Photo +

,8( Skills =
@ Summary g

You can also add...
1] Projects
@' Languages
if\ Publications

KN Ornanizations

As you start filling out your LinkedIn profile, the right column will Recommend sections
you should add

After you've created your profile and added the key sections, you'll use the Add and
Edit buttons to fine-tune your profile.

4+ Add



+ Add a position <4 Add education

# Edit

The Add and Edit icons will be your constant companions as you create and optimize
your LinkedIn profile
In certain sections you can also add multimedia content, which will enhance your profile
with interactive content. [See How to Add Digital Content to Your Profile.]

v

When you see the Add multimedia content image, it’s an opportunity to add rich
content to your profile. Always use it!

1. Set Up a Free Account

That’s all you'll need right now. Later in your career you may want to upgrade to one of
LinkedIn’s paid accounts, but for now stick with a free one.

When you start creating your profile, the default | am currently option is Employed.
Change it to Student. Then enter your high school (the names of colleges will
auto-populate, just ignore it) and the year you expect to graduate.

If you’re under 18, you’ll need to enter your birthdate. (Note: you need to be over 13
years old to use LinkedIn.)
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BEN | let's start creating your professional profile

" Country { Unied States . A LinkedIn profile helps you...
" 2IP Code | | =+ Showcase your skills and experience
o0 4043 + Be found for new opportunities
I am currently: | @ Employed | Job Seeker () Student + Stay in touch with colleagues and friends

* Job title | |

“ | 1am self-employed

* Company | |

Create my profile

* Indicates required field.

Employed is the default option when you start creating your profile
BEW - |et's start creating your professional profile

* Country | United States

* ZIP Code |
e.g. 94043

|l am currently: Employed  Job Seeker | €3 Student

* School/University

* Dates attended | - to | -
Current students: enter your expected graduation year

Create my profile

= Indicates required field.

Are you over 187 Yes |@® No
Month Day Year

Choose the Student option and enter your high school under School/University. If
you’re under 18, provide your date of birth
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Tip: When you click the Create my profile button, you'll need to confirm
your email address before you can start working on your profile.
LinkedIn will encourage you to add your email address, interests, etc.
For now, you can Skip these steps.

Skip this step =

2. Use Your Full Name (and Then Some)

Always use your full name. A lot of new LinkedIn users don’t use their full name, but
you absolutely need to, especially when you're connecting with new people.

Think of your account name as your first formal introduction to someone: it’s like a
virtual handshake where you state your full name in a professional setting, such as a job

or college admissions interview.

Your full name also shows that your account is legitimate and not a spam account.

Tip: If your name is fairly common and has a lot of competition for
search engine visibility, you may also want to use your middle initial or
your full middle name.

Here are a few more reasons why a full name on your LinkedIn profile is important:
a) Reputation

Using your full name shows you understand how LinkedIn works, and that you're using
LinkedIn in a professional manner.

b) Connections

People want to know they’re connecting with a real person, and potentially someone
they already know. If you don’t use your full name, people might not recognize you
when you send them a connection invite. Or if it's a new connection who doesn’t
personally know you, your profile will look like a spam account and they might ignore
you altogether.

c) Search Engine Rankings



An optimized LinkedIn profile will help you rank near the top of the the search engines,
which will be important when a college admissions counselor (or future employer)
searches for your name.

d) Personal Branding

Personal branding -- who you are, and what you do really well -- is one of the most
important reasons to use your full name on your LinkedIn profile. You've already started
to define your brand with your personal statement essays; to complete the picture, you
need to ensure your full name is associated with your personal brand. That’s where a
good LinkedIn profile can help you: it binds your name and your personal brand
together.

#  Name

I Troy D. White

+ Former Name

.

EAt mdnimatimm

Your full name will let people know you’re a real person, help you build a personal
brand, and increase your search engine visibility

Personal branding is challenging for even the most seasoned business professionals,

but don’t let that slow you down. If you start working on your personal brand in high
school, you'll gradually improve it as you gain more business experience.

Personal Branding Tips

Use How Many of Me to find out how common your name is, then do a Google
Search to see how you rank in the search engines.

Chances are you'll need to do a little work to make it to the top of the search
engine results page. The good news is a LinkedIn profile will put you near the top
of the page... if you use your full name on your LinkedIn profile and establish your


http://google.com/
http://howmanyofme.com/search/
http://google.com/

profile URL as your personal brand. You'll discover how to customize your profile
URL below.

Tip: Remember to be consistent and use this name across all your social media
profiles. To broaden your personal brand even more, establish a presence on
other key social media sites, like Behance, Twitter, Tumblr, and Instagram; if
you’re not there yet, make it a priority to at least grab your profile name soon.

In summary, your full name may be enough for now. If you need to stand out in a
crowded field of similar names, add a Jr. or |l (or Il or IV...) to your name, or use your
middle initial or even your full middle name.

3. Upload a Professional Photo

Once you’ve confirmed your email address,
you'll start filling in your Heading and Contact
sections. The first thing you’ll want to do is add
a professional profile photo.

This is very important: Your LinkedIn photo is
one of the most crucial parts of your profile.

On a functional level, it builds trust with
potential connections by letting them know
you’re a real person, not a spam account. It's
also the first thing someone looks at when they
land on your profile, so you can use it to make
a positive first impression.

But your LinkedIn photo does something more:
it allows you to craft a professional image of Make sure you add a photo that
yourself, which is key for your personal brand. enhances your professional image

In most cases, it's worth investing in a professional headshot. The initial cost will
certainly justify the long-term positive impact to your LinkedIn profile, as well as your

professional image.

Plus, if you're involved in leadership and extracurricular activities at your school, it's


http://www.behance.net/
http://instagram.com/
https://twitter.com/
http://www.tumblr.com/

good to have a headshot handy. You might as well invest in a good one now and have it
available not just for LinkedIn, but for all your other important events in the future.

Here are some tips on taking a professional photo. A good photographer should
suggest all of these features, which is why it pays to work with a professional.

e Use a Neutral Background. Avoid anything with distracting backgrounds, like
landscapes, crowded places, or other people.

e Look (and Dress) Like a Professional. How are you going to dress for your
interview with a college admissions counselor? Chances are you'll want to look
your best, so you can make a great impression. For young men, that means a
collared shirt, tie, and a blazer. For young women, a blouse and a blazer.

e Avoid Anything Flashy. This isn’t the time to make a fashion statement with
your clothing, jewelry, or other accessories.

e Look at the Camera. You'll want to make eye contact in order to make a
connection with your audience. The photographer should tell you which angle
brings out your best features.

a) Alternatives to a Standard Headshot

Sometimes it's okay to break the rules listed above. Here a couple of situations when
you can -- and should -- skip the professional headshot photo.

i. Club or Group Uniform. If you're in a group that uses a uniform or some sort of
distinctive dress code, this is a good way to both look sharp and to identify yourself with
an extracurricular activity. The group doesn’t need to be school-based, it can be a faith-
or community-based group, as well.

Stephanie Boardman 1
University of Northern lowa
Peru, lowa | Public Relations and Communications

Future Business Leaders of America - Phi Beta Lambda, Walt
Disney Waorld

The Walt Disney Company, Future Business Leaders of
America - Phi Beta Lambda, The White House Group
University of Morthern lowa

A formal photo in your group uniform is an excellent replacement for a standard
headshot. It also reinforces your leadership accomplishments




ii. Action Shot. Have a photo where you're accepting an award? Speaking to an
audience? Use a photo that portrays you as an accomplished leader or engaged in a
leadership activity.

Nicholas Western 1=

Collegiate Division State Officer at Virginia Future
Business Leaders of America-Phi Beta Lambda
Charlottesville, Virginia Area | Nonprofit Organization Management

Virginia Future Business Leaders of America-Phi Beta
Lambda, Future Business Leaders of America-Phi Beta
Lambda at the University of Virginia

Fairfax County Public Schools, Virginia Future Business
Leaders of America-FPhi Beta Lambda, Future Business
Leaders of America-Phi Beta Lambda

University of Virginia

Action photos send a powerful message about your skills and about who you are. This
photo combines a group uniform with a public speaking action shot

Photos You’ll Want to Avoid on Your LinkedIn Profile:

Selfies!

Photos where someone has been cropped from the photo
Casual (or worse, sloppy) attire

Group photos (your LinkedIn profile is about you, after all)

Share your selfies with close friends, not your LinkedIn connections



Tip #1: For greater impact, use your favorite photo hosting service
and create a photo album that includes your headshot and other
professional photos. Attach it to your summary section so admissions
counselors will see you as an action-oriented leader.

In addition to your headshot, include activities where you are
accepting awards, volunteering in community service activities,
participating in sporting events, and so on.

Tip #2: Get more mileage from your LinkedIn photo by using it with
your other business-related social media profiles, such as Behance or
Twitter. That will give you a consistent look across multiple social
media profiles.

4. Add “Student” to Your Headline, and Promote Your Personal
Brand

Use your headline to let people know you're a student, and, if possible, to create (or
support) your personal branding statement. Remember, “branding” is all about
differentiating yourself from the crowd. This may take you a try or two -- and you may
even change it quite a few times.

That’s okay, the key is to craft something that captures what you’re good at -- in 120
characters or less.

If possible, try to integrate your educational goals into your headline. For example,
“Class Vice President at XYZ High School, Future Accountant” lets people know you're
a student leader who plans to study accounting in college.

Your professional headline is the line underneath your name.

If you'd like to see examples, click show examples. Remember that your title should
include student, future career goals, and any leadership activities.


http://www.behance.net/
https://twitter.com/

Use Linkedin to Get Into Your Dream College

# | Your professional headline

| Student at XYZ High School, Future Computer Scientisy

See what other users in your industry are using »

1 B
I S

#  Your professional headline

Student at XYZ High School, Future Computer Scientist

Hide examples

Experienced Transportation Executive, Web Designer and Information Architect, Visionary Entrepreneur and Invesior

See what other users in your industry are using »

| e
b

Daniel ==

Future]Nursing BSN student, "wsssw University May
2014
Greater Detroit Area | Hospital & Health Care

-~ . PR RS M AR RTTIAT AR RN WS DA & T W Bk R

Kimberly T 3rd
ducamr - Full-time Graduate Student at | m
University

Greater New York City Area - Retall

= o= Will Goebel 1=
== state Presidentft Califomia FBLA

B Greater Los Angeles Area
F v 52 shared connections - Similar

When you click show examples you’ll see how titles are typically listed. Use signals in
your headline, such as student, your future educational goals, and any leadership
activities

If you chose an Industry during your initial signup (if you did not, see the next section),
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you can also click See what other users in your industry are using. You'll see a
listing of LinkedIn users in that particular Industry. You can scroll through the list to look
for inspiration, if you need to.

See what other users in your industry are using »

=

6,354,701 results

Industry: Education Management Reset

Barry 1st
| Learning Solutions Manager at

v 11 shared connections - Similar - 2 500+

n Vinit 1 | 1

Chief Commercializer

Get a flavor of titles other people in your industry are using by selecting See what other
users in your industry are using in the Your professional headline section

Tip #1: If you're already running your own business or working at a job
you want to be identified with, you can also use that in your job title. Just
make sure it fits your long-term educational objectives.

Tip #2: Don’t feel pressured to add a job title, if you don’t want to.
“Student at XYZ High School” is fine while you’re in school.

5. Industry

You may have already completed this step during the signup process. Unfortunately,
LinkedIn doesn’t offer “full-time student” as an option under the Industry section.

If you have a part-time job or internship that relates to your future studies or career, or
you’ve worked in a business field that interests you, you can choose that as an



Industry.

Another option is to choose an Industry where you'd like to work. That will send a
signal about what your future career goals are and help you with networking later on.

To add an Industry, click the pencil next to the location field.

# Student at XYZ High School
Washingmn D.C. Metro Area

Edit education

Edit the location section to add an Industry to your profile

The Industry designation doesn’t have a big impact on your LinkedIn profile right now,
so don’t spend too much time trying to find the ideal classification.

6. Contact Info

In the Contact Info section, you’ll add your Twitter and WeChat
P Contact Info accounts and any websites or social media profiles you'd like to
promote, in addition to the standard contact information.

Va .Com ra
i r
L ra
rd
& 9
[ + Publish your public profile A Edit Contact Info

Add your Twitter and WeChat accounts and Websites, such as your other
professional-oriented social media profiles or blogs



You can add three Websites to your LinkedIn profile, which can include
professional-oriented social media profiles like YouTube and Behance, or blogs.

You'll definitely want to use all three slots: It will increase your visibility in the search
engines and sends the signal that you’re an active, accomplished student.

Choose Other when adding your Websites. This gives you the option to add a

keyword-rich Website Title. Use the Title description to reinforce your full name, or any
other personal branding terms you want to focus on.

#  Webshes

Other: : || Troy D. White on Fa || http://www.facebook.com/troydwhite
LOom

Other: : | Troy D. White on Be || http://'www.behance.net/TroyDWhite
I Other: + | Troy D. White on Y || https:/fwww.youtube.com/whitetroyd

Choose Other to customize the names of your Websites. You'll want to use keywords,
such as your full name, that enhance your personal brand and increase your search
engine visibility

Save your Websites, then click Publish your public profile. This step is crucial,
because you want your profile to be found in the search engines!

[ﬂ|+ Publish your public profile M Edit Contact Info

Once you’ve saved your Websites, click Publish your public profile

After you've created your profile, you can access your Public Profile Settings by
visiting Account & Settings > Privacy & Settings > Edit your public profile.

This will take you to your Public Profile page, where you'll be able to Customize Your
Public Profile and create Your public profile URL.

You'll need to switch the Customize Your Public Profile section to Make my public
profile visible to everyone; the default will be visible to no one. Then check all of the
boxes for the sections you’ve created so far.


https://www.linkedin.com/profile/public-profile-settings

Use Linkedin to Get Into Your Dream College

Public Profile
Customize Your Public Profile
e D 0
Washington D.C. Mefro Area Control how you appear when people search for

you on Google, Yahoo!, Bing, etc.

* Make my public profile visible to no one

|Make my public profile visible to everyone |

Basics
Headline
Education

- IS

Your public profile URL

Enhance your personal brand by creating a
custom URL for your Linkedin public profile.

I # Create your custom URLI

Your public profile badge

Create a public profile badge

Make sure your profile is public and you create a custom Linkedin URL

Tip: As you add more sections, remember to revisit your Public Profile
Settings and check any empty boxes.
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Customize Your Public Profile

Control how you appear when people search for
you on Google, Yahoo!, Bing, etc.

* Make my public profile visible to no one

Make my public profile visible to everyone

Basics
Headline

Education
B o

Customize Your Public Profile

Control how you appear when people search for
you on Google, Yahoo!, Bing, ete.

Make my public profile visible to no one
s Make my public profile visible to everyone

Basics
|~ Picture
|+ Headline
[~ Websites
[~ Summary
[ Current Positions
~ Details
[ Past Positions
+ Details
[+ Skills
|+1 Honors and Awards
i~ Projects
| Organizations
| Education
~ Details
> Groups

- I

Make your public profile visible to everyone and check all of the boxes to give your
profile maximum visibility in the search engines
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Next, you'll need to create a custom LinkedIin URL for your profile. Your public profile
URL will be what people see when they look at your profile, and it’s also indexed by the
search engines, so it's an opportunity for you to stake out some search engine space for
your personal brand.

Plus, it makes your profile look more professional and shows everyone you know how to
use Linkedin.

You should use your personal brand URL, such as /YourFullName, if it's available.

Surprisingly, some people don’t do this -- it only takes a minute and adds a lot of value
to your profile. Consider it free marketing for your personal brand!

[ www.linkedin.com/in/troydwhite/

You can -- and should -- customize your LinkedIn public profile URL. Use it to
reinforce your personal brand

Choose + Create your custom URL on your Public Profile Settings page.

Your public profile URL

Enhance your personal brand by creating a
custom URL for your LinkedIn public profile.

# Create your custom URL

Your public profile URL

Enhance your personal brand by creating a
custom URL for your LinkedIn public profile.

www.linkedin.com/in/|

Note: Your custom URL must contain 5-30
letters or numbers. Please do not use spaces,
symbols, or special characters.


https://www.linkedin.com/profile/public-profile-settings

Your public profile URL

Enhance your personal brand by creating a
custom URL for your LinkedIn public profile.

www.linkedin.com/infYourFullName

Your public profile URL can contain 5-30 letters or numbers. Try to use your full name,
if that is what you’re using for your personal brand

Remember: Your public profile URL is extremely important. It's your unique identifier
on LinkedIn and helps you reinforce your personal brand.

When you're finished, your Twitter and WeChat accounts and three professional
Websites will help you promote your accomplishments. You'll also have a customized
public profile URL that will enhance your personal brand.

Email connect@troyonlinkedin.com Fhone  914-623-8769 (mobile)

W Twitter troydwhite
WeChat  Troy D. White 5§

& Websites  Troy D. White on Facebook
Troy D. White on Behance
Troy D. White on YouTube

M@ www.linkedin.com/inftroydwhite/ MR Contact Info

Congratulations, you’ve now promoted your other social media profiles! The search
engines will love you

Tip: Use your public profile URL on your resume, in email footers, on your
business cards, college applications, and wherever else you show your
contact information.

So far, you've:

v added your full name (and perhaps thrown in some suffixes, middle names or
initials)
v created a headline that includes “Student” and your current or future course of



study

v uploaded a professional-looking photo

v chose an industry (mainly because you had to, not because it's important right
now)

v added your other social media profiles and websites

Now it’s time to move into some heavy-duty profile management: your Summary and
Experience sections.

The good news is you already have this information (or will have it soon) in the form of
personal essays and a resume. If you don’t have this information yet, then completing
the Summary and Experience sections as part of your LinkedIn profile will help you
immensely with your college applications, personal essays, and resume!

Let's get started.

7. Summary

Your Summary is another important slice of your profile. At first,
E Summary it might seem like it's the most challenging section. Why?
<4 Because it forces you to condense your life, goals, and ambitions
into a couple of paragraphs.

But again, three words of advice: go for it!

Once you start working on your Summary, you'll find it's not as challenging as you
might think. Most importantly,, a well-written Summary is one of the best ways to
promote yourself, so it's worth the effort: A good Summary will make people want to
learn more about you, and want to get to know you better.

The Summary is at the very top of your profile, so it's what people will see -- and read --

first, along with your Photo (which, as mentioned above, is the most important part of
your profile because that’s where people look first), Heading and Contact sections.

Tip: Keep your Summary at the very top of your profile, where it is
originally located. It's there by default, so don’t be tempted to move it.

The Summary is where you get to tell a high-level, condensed version of your story:

e What you've done in the past



e How it's shaped you today, and
e How it ties into your future plans

Might sound familiar, right? That’s because it's the personal statement essay for your
college applications. Which gives you an advantage, because chances are you have at
least a draft of your personal statement essay somewhere, whether in digital form or
simply rattling around in your brain, just waiting to get out. What better place to debut it,
than on your LinkedIn profile?

If you haven’t started writing your college essays, this is a great place to try them out --
you can see how your essays look, what they “sound” like, and you can share them with
other people for constructive feedback. You can also easily edit your Summary at any
time as you fine-tune your personal statement essays.

Here’s how to craft your Summary section:

a) Tell Your Story

This part should be relatively easy if you're already writing your college essays -- or
you’ll be writing them soon, in which case you’re starting to think about the story you

want to tell -- on your terms, of course.

Your story should focus on what motivates and inspires you, and why you’ve decided to
pursue your chosen career path.

Tip: Don’t try to force too much into your Summary -- Due to space
limitations, you’ll need to tell your story in 300 words or less, which is
approximately one typed page of text.

b) Lay Out Your Road Map to Success

Integrate your educational goals, and how your planned course of study will help you
reach your career goals.

c) Create and Reinforce Your Personal Brand

The Summary section is the ideal place to develop your personal brand. It should
reinforce the skills and qualities that make you unique, and it should be drawn from your



experiences, your courses, and your long-term career goals.
Tips on Writing Your Summary Section

e Stay Focused -- Don't try to fit too much into your Summary. It's tempting to fill
it up with accomplishments, but you’ll have plenty of space to do that in other
sections, such as Experience. Instead, write about one or two key events and
how they inspired you to pursue your major or career path.

Most importantly, be engaging and compelling, so that people will want to read
on and learn more about you.

e Use the First Person -- You'll want to write in your own voice so you come
across as genuine, owning your own story and vision. Do not write in the 3rd
person.

e Link to Digital Content -- If you have a resume, post it online to Scribd or
Slideshare and provide a link to it using the multimedia feature. Do the same with
a professional image photo album, videos, and other relevant documents and
presentations that support the vision you laid out in your Summary.

[The next section, Make Your Profile Stand Out: How to Add Digital Content to Your
Profile, outlines these steps.]

8. Experience

Think you don’t have enough work history to add to your

Experience section? It would seem this section only applies E Experience
to “real” jobs, right? You actually have more experience, and

more things you can add in this section, than you may realize.

The Experience section is an opportunity for you to highlight any type of
business-related experience you have, such as:

e Work Experience -- Any direct work experience, whether full- or part-time.

e Internships -- Whether it was paid or unpaid, an internship demonstrates you've
performed basic job duties in a formal corporate environment.


http://www.scribd.com/
http://www.slideshare.net/

e Volunteer Activities -- Did you hold a leadership or committee role for a
volunteer group? Raise money for an important cause? List the business-related
aspects of your volunteer activities. (Likewise, in your Volunteer section you
should add “job” accomplishments to your volunteer activities).

e Leadership -- If you held a leadership position in a school, church or civic group,
list it here, along with a description of all the things you accomplished.

e Entrepreneurial Activities -- These can be one-off projects or sustained
business activities you're involved in.

In short, add all activities that required you to demonstrate and use business skills,
whether they were hobbies or full- or part-time jobs.

Remember, you can add multimedia content to this section from sites like YouTube,
Slideshare, and Behance to make your profile more professional. [See How to Add
Digital Content to Your Profile.]

Tip: Throughout your entire LinkedIn profile, try to put things in more than
one place. For example, you should add your community service activities
to your Experience section, your Volunteer and Causes section, your
Projects section, and so on.

Tips on Writing Your Experience Section

You can think of your Experience section as a more robust version the resume; after
all, you can add multimedia content to give your accomplishments more depth.

Everything you list in your Experience section should reinforce and build your personal
brand, while focusing on your long-term educational goals.

Follow these steps to write an outstanding Experience section:
1. Briefly introduce the company, and the division or department you worked in.
2. Describe your role.

3. List the skills you used, not the duties of the job. While it's easy -- and tempting --


http://www.behance.net/
http://www.slideshare.net/
http://www.youtube.com/

to list job duties, a good Experience section (and even a good resume) should
be brimming with skills-based achievements.

a. Explain how your actions and skills contributed to the division and
company.

b. Use plenty of numbers and metrics wherever you can!

c. Show action with verbs like:

Ul Jdood

Grew
Developed
Influenced
Promoted
Led
Managed

Here is a list of action verbs to add to your Experience section (and your
resume, while you're at it).

d. Sprinkle in a few key terms. These words will set your accomplishments
apart and also demonstrate an entrepreneurial spirit:

[ Ty Ny Iy Iy B Iy

New

First
Introduced
Launched
Unveiled
Saved
Developed
Created

. List specific tasks and accomplishments, focusing on the organizational,
technical, and leadership skills you used.

. Use bullet points to separate them from your opening narrative.

. Provide a web link to the company (when you can). This puts their official logo
next to your Experience description and adds credibility to your profile.


http://jobsearch.about.com/od/resumes/a/actionverb.htm

Tip: Need help adding skills to your Experience section? Jump down to the
skills section on your profile. You listed (or will soon list) a number of skills
there, and some of your connections may have already endorsed you for
certain skills. Take those skills and sprinkle them throughout your
Experience section.

9. Skills

ﬁ“ Skills For the Skills section, you can add up to 50 skills. To start, choose
25 skills you'd like to highlight.

Recommendations are better on LinkedIn, but endorsed Skills are a good, easy way to
add credibility to your profile. Plus, you can control the Skills that appear on your
profile.

Endorsements will benefit your profile in a number of ways:

they make you more visible on LinkedIn

they create the perception that you're an accomplished student

they add an element of professionalism to your profile

future employers are looking for “skilled” employees, so you can start building out
your Skills at an early age

Try to focus on the Skills that will help you be successful in your future college studies.

First you'll need to set your Skills and Endorsements permissions to Yes.

Skills and Endorsements Settings

| want to be endorsed | ® Yes Mo

+| Include me in endorsement suggestions to my connections
«| Show me suggestions to endorse my connections

+ Send me notifications via email when my connections endorse me

Choose Yes to give your profile the most exposure. Endorsements will make your
LinkedIn profile look more professional and enhance your reputation

Next, you'll have the option to Add & Remove or Manage Endorsements.



To add SkKills, start typing the skill in the Add box and you’ll see a list of pre-populated
skills appear. For example, if you want to add public speaking as a skill, start typing
“‘public” and you’ll see all the skill sets that start with “public” in the dropdown menu.
Once you’ve added Skills, you can move them by choosing Drag to reorder at the
bottom of the list.

Add & Remove & [ 7]

| Public s B m

Public Speaking

Fublic Relations Entreprensurship

Public Policy
| Strategy X

Fublic Health )
eration ¥ i N

What skills will help you with your college applications and long-term educational goals?
Add those to your profile

borcllolilL] NI RELIT Y

Trade Show Marketing *
= Search Engine Optimization

Twitter 2 ) Word of |

=

You can move your Skills with the Drag to reorder feature

Once you’ve added Skills to your profile, over time you'll start to see profile pictures of
people that have endorsed your Skills and how many times your Skills have been
endorsed. You'll also receive notifications via email, if you choose, when someone has
endorsed you.
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If 99+ is displayed next to the Skill, click the number to see exactly how many times

you’ve been endorsed.

HEHHEHA

Leadership -
Entrepreneurship 4 ¥
Strategy

Social Media -
Marketing Strategy 1
SEO | ’

You -- and anyone that visits your profile -- will see the number of times you’ve been

endorsed for a Skill

Endorsers

756 people have endorsed you for Leadership

If you click on the 99+ you’ll see the exact number of times you’ve been endorsed for a

Frank 12

Corporate Recruiter
Utrecht Area, Metherlands

Nasir qar

Strategic Planner and Public Affairs Adviser
Greater Mew York City Area

Skill, and who endorsed you

If you’re having trouble developing your initial list of Skills, you can start with these 20
essential soft Skills. You'll need these Skills in both college and the workforce, and
you’ve had the opportunity to develop most of these Skills in your normal high school
studies and extracurricular activities. These are also part of LinkedIn’s core,
pre-populated Skills list, so they’re easy to add to your profile.
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Just make sure you actually have these Skills!

Teamwork

Team Building
Collaboration
Listening

Writing

Editing

Public Speaking
Interpersonal Skills
Initiative

Time Management
Multitasking

Study Skills
Leadership

Project Planning
Reports

Problem Solving
Easily Adaptable
Analytical Skills
Analysis
Productivity Tools

Lo oodd ool doorddoodUdod

You can also add the hard Skills you have, such as Microsoft Word, PowerPoint,
Google Docs, etc.

Remember, just get started and your list will start growing quickly!

a) Giving and Receiving Endorsements

You'll also want to ask people to endorse your Skills whenever you have the chance.
Just remember, it's not a one-way street: you should also endorse your connections’
Skills, either proactively or when asked.

Thankfully, LinkedIn makes it easy for you.

When you visit a connection’s profile, you'll see a box that encourages you to endorse
your connection with some pre-populated Skills (assuming that you checked “yes” to
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the Show me suggestions to endorse my connections box in your Skills and
Endorsement Settings). You can also Type another area of expertise... to add more
Skills or click the “x” to remove the Skill from the list.

Does Andrew have these skills or expertise?

Leadership x Marketing Strategy x MNew Business Development x

Public Speaking x Trade Shows x

Endorse . Skip | What is this?

SN Andrew

Your connections will appreciate an endorsement whenever you visit their profiles

Does Andrew have these skills or expertise?

Leadership x Marketing Strategy x MNew Business Development x

Public Speaking x  Trade Shows X public| s
Public Speaking (duplicate)
e | P Public Relations

Public Policy

O Andre

You can use the pre-populated Skills or add your own by typing a Skill into the empty
box

In addition to appreciating your endorsement, your connection will most likely return the
favor and endorse you, too.

After you either Endorse or Skip, you'll see another set of connections with the
opportunity to endorse them for one specific Skill. You can close the box at any time by
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clicking the “x” in the upper right corner.

- ® ! x
What skills or expertise do your other connections have?
Does " Does "
Tom . Ph.D. Nicole
know about know about
Leadership Digital Marketing?
Development?
Endorse Endorse
Does " Does "
Luke
know about know about
Project Management? Recruiting?
Endorse Endorse
- View more | | Close |

B  Andrew .

You can endorse your other connections when you’re visiting a connection’s profile. You
can use the Close button or the “x” in the upper right to close the box at any time. You
can also choose “x” in the profile box to close just that profile

Tip: As people visit your profile, they will endorse your Skill sets. You'll then
have the option to add their endorsements to your profile. That’'s why you
only need to add 25 Skills for now... you can let other people do the work of
identifying your other 25 Skills.
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x
Your connections George, David and 43 others have endorsed
you for new skills and expertise!
EE Business Planning Recruiting Social Metwarking
.k
“n Woard Of Mouth Marketing Computer Proficiency Formation
You can list up o 50 skils on your profile. To add all of these skills and endorsements, please remove B
endisting skills firsk.
Add to profile Skip » See endorsements

When you visit your profile page, you'll receive a notice whenever your connections
have endorsed you for new Skills

10. Certifications

Some schools, leadership groups, and community organizations -
offer Certification opportunities in different fields, such as CPR Certifications
and certain Information Technology areas.

If you’re not taking advantage of these, you should! Certifications show that you're a
well-rounded person who is continually advancing their skill sets. Some Certifications
may also be related to your planned major, which will add even more credibility to your
profile.

Certifications

HTMLS \ g
Brainbench, License 10986927

February 2013 — Present

cSS3 O Seainbonch
Brainbench, License 10986927
October 2013 — Present

Web Design Concepts 3 Brainbench
Brainbench, License 10886927
October 2013 — Present

If you’ve completed any Certifications, add them to your profile
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11. Volunteering and Causes

This section is ideal for students. If you Volunteer and
W Vvolunteering & Causes support Causes you're passionate about, list them on your
LinkedIn profile.

A lot of schools require their students to perform community service hours, so this may
be something you’re already doing, which makes it easy to add to your profile.

Another benefit is that while you're volunteering, you're also developing and
demonstrating key business skills, which means you can add these volunteer-related
activities and skills to other parts of your profile, such as your Experience section.

Tip: Consider using some caution with the Causes you list. You may
want to avoid listing Causes that might be viewed as controversial
issues -- whether you view them as controversial or not -- unless they
relate to your long-term goals. Check with a parent or mentor if you're
unsure.

12. Languages

This is another area that is ideal for students. Most likely you've @ Languages
taken a language or two in school.

Add them. It doesn’t matter if you’re not proficient (yet): you’re in high school, so anyone
looking at your profile will know you’re in the learning stages. And if you are proficient,
congratulations, definitely say so!

13. Honors and Awards

NS

Honors & Awards Honors & Awards is the place to list specific -- and much

deserved -- recognition you'’ve received.

Some of your Honors & Awards will naturally be academic-related, but list anything
that distinguishes you from your peers, including:

e Sports
e Leadership Groups and Activities



e Workshops
e Presentations

Again, be creative. Were you asked to speak at a meeting? List it. Did you do a
presentation at your local elementary school to promote a literacy event? List it. Were
you mentioned in an article in your school newsletter? List it -- and don’t forget to link to
it, if possible. You get the picture.

14. Projects

The Projects feature is a great way to highlight specific -

i Projects
accomplishments. ull

These could be class experiments, in-depth reports you compiled for a class, a
community service activity, and much more. They can be either individual or
team-based projects.

As always, upload your supporting project materials online -- documents, videos, news
articles, PowerPoint slides, etc. -- and provide a link to it on your LinkedIn profile.

To add a description and link to your Projects, choose +Add project.

Next, add the Name of the Project, your Occupation (you can choose Student), the
Date, the Project URL, Team Members, and a Description. Remember to add
keywords to the Name and Description that support your personal brand and signal
your college and career goals.

+ Add project 1




Name *

Occupation
Choose...

Date Switch to date range
Month... &) Year.. &

Project URL

Team Member(s) *

ﬂ Troy D. White

Description

Enter the Project information, with an emphasis on keywords in the Name and
Description that enhance your personal brand and let people know what your
educational goals are. The Project URL is important -- it adds an interactive hyperlink
to your LinkedIn profile

15. Organizations

What organizations and groups are you involved with? Does

@ Organizations your school sponsor a charity and you’ve contributed your
time, expertise or money (or all of the above)? List it, even if
it’s only a one-time activity.

16. Courses

Add all of the classes you've taken. It will give college admissions
counselors an easy way to quickly see all the Courses you’ve EI Courses
completed or are currently taking.



EI Courses

Pine View High School

= AP Computer Science
» AP Calculus

Add all of your classes to your profile, especially Honors, AP, or other courses that
reinforce your educational goals and demonstrate your success in the classroom

17. Recommendations

Recommendations are a requirement for your college
Recommendations applications. Be sure to add them to your LinkedIn profile,
too, since they will enhance and complete your profile.

Since LinkedIn is an important networking platform, a well-written LinkedIn
recommendation sends an important signal about the value you add to a relationship.

Recommendations will become even more important as you build your career, but for
now let’s look at how you can transform your current letters of recommendation into a
LinkedIn-suitable format.

How is a LinkedIn recommendation different from a standard college recommendation
letter? For one, you won'’t have as much space on LinkedIn, so the standard letter
format won’t work.

In addition, a LinkedIn recommendation should focus only on one or two of your key
qualities, as opposed to a regular letter, which typically shares more details and covers
more of your strengths.

That’'s why you’ll need LinkedIn recommendations that are concise in both format and
content.

Tip #1: You can post your original, longer recommendations by either
uploading them or linking to them using the Add Multimedia Content
feature; Scribd, a supported provider, is a good resource. [See How to Add
Digital Content to Your Profile for more information.]
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Tip #2: If the people writing your standard recommendations aren’t on
LinkedIn, invite them to join by sending them a link. That way, they can add
their abbreviated recommendation to your profile. Let them know it's easy
to join LinkedIn; you can even send them this guide to help them get
started.

Who Should You Get Linkedln Recommendations From?

At a minimum, you’ll want to get recommendations from the people who wrote your
college recommendations. Connect with them (if you haven'’t already) and proactively
send them a modified version of their written recommendation. Again, let the person
recommending you know that you’re willing to help them edit the recommendation, in
case they prefer that approach.

You'll also want to ask for recommendations from your other connections -- fellow
students, teachers, business connections. You can never have too many
recommendations on your LinkedIn profile, it's one of the best social signals you can
send about your value as a connection.

Tip: Don’t get discouraged if you ask someone to recommend you and they
don’t. There are any number of reasons they don’t get around to
recommending you -- time constraints, family obligations, they simply forgot.
It's doubtful any of the reasons are related to you. Overall, people want to
help you, you just need to ask them.

You can politely follow up once and ask if there’s anything you can do to help with the
recommendation. Acknowledge that you're taking their valuable time, and express your
appreciation in advance.

How to (Self-)Write a Linkedin Recommendation
To boost the likelihood your connections will recommend you, you may need to provide
some guidance... and sometimes even write an initial draft that your connection can use

and fine-tune.

And because this is an online recommendation, you're not going to have the space, or
visual formatting, that a standard recommendation letter would have. That means your



LinkedIn recommendation will be a little different both in format and content.
Here is a helpful recommendation format to follow for LinkedIn:

e Start the Recommendation with Your Most Important Skill or Quality -- This
is the thing you want people remember. While this is ideally one sentence, it
could be two sentences. Regardless, it should support your educational goals, as
well as the personal brand you've been developing throughout your LinkedIn
profile.

e How You’re Related to Your Connection -- Are they a teacher? Principal?
Business professional?

e Example of Your Key Skill(s) in Action -- Give a specific example of the skill
(or skills) mentioned in your lead sentence. This should be a project, event, or
activity -- something tangible that demonstrates how and where you put the skill
to work.

e Add Results -- Use numbers, if it applies. At a minimum, share an outcome of a
project that reinforces your key skills.

e Finish with an Unconditional Recommendation -- Avoid referencing a specific
school, e.g. “Jane would make a great addition to Fabulous U.” Instead, it should
be a supportive statement about how you'll positively contribute to any academic
environment.

Let’s put it together with a sample recommendation one of your teachers might write:

| have always been impressed with Jane’s technical skills, but what really sets
her apart are her interpersonal skills and outstanding leadership abilities. As
Jane’s teacher in the Engineering Academy at XYZ High School, | saw her
transition from a quiet young adult with a passion for science and technology,
into a natural leader who effortlessly inspires people with her actions.

With her strong background in math and science, | knew she would be
successful in my program. Early on, Jane displayed an instinct for leadership,



stepping in to lead our team to victory in its first Robotics Challenge
competition. She even made some last minute recalculations to our
autonomous flight algorithm, demonstrating her poise under pressure.

For that reason, | highly recommend Jane as an accomplished student who is a

natural leader. She will be an outstanding, strong contributor to any academic
program she enrolls in, as well as any company she joins.

If you can get your reference to write a letter similar to the one above, you’re all set.
However, be prepared to edit the content liberally before you proactively send the
recommendation to your contact.

If you need to re-write your recommendation to fit the above format, simply send it to
your recommender and ask them to post it to your profile.

How to Add Recommendations to Your Profile
Now that you have a recommendation format, it's time to add them to your profile.

Go to Profile > Edit Profile. Choose the down arrow and Ask to be recommended.

Edit Profile - I

Edit Profile View recent activity

Ask to be recommended

Create profile in another language

Share profile
Export to PDF

Manage public profile settings

Choose the dropdown arrow on Edit Profile and click Ask to be recommended



Next, LinkedIn takes you step-by-step through the process of requesting a
recommendation:

1) What do you want to be recommended for -- Choose your high school for college
application recommendations, or any jobs you have listed if it's for a work-related
recommendation.

Tip: Even though this book is focused on college applications, take this
opportunity to promote any of your work experience. If you have an
opportunity to have a former manager endorse or recommend you, you
should do it!

2) Who do you want to ask -- To choose the connection you want to recommend you,
start typing their name and the field will populate automatically. You can enter up to 3 of
your connections. If you're sending a modified recommendation, most likely you'll only
want to add one connection so you can paste that particular person’s modified
recommendation into the message box.

3) What’s your relationship -- You can choose professional or education. If it's for a
college application, choose education.

4) Write your message -- If you modified the recommendation and want to make it
easy for your connection to add it to your profile, include a copy in the body of the
message.

Here is a sample lead-in message you can use:

Dear [recommender name],

I’'m adding recommendations to my LinkedIn profile and would like to add the
recommendation letter you wrote for my college applications.

I've modified your letter to fit LinkedIn’s formatting requirements and pasted it
below.

Thank you in advance for your help, | greatly appreciate it. Let me know if you
have any questions.
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Sincerely,
[your name]

[ ... paste the modified recommendation here ... ]
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Ask your connections to recommend you

° What do you want to be recommended for?

Student at -

o Who do you want to ask?

Your connections: (You can add up to 3 people)

Carla b4

Om-

What's your relationship?

Carla was your teacher

L]

What was Carla's position at the time?

1k

‘ State Adviser at

° Write your message

Subject:

Can you recommend me?

I'm writing to ask if you would write a brief recommendation of my work that | can
include on my LinkedIn profile. If you have any questions, please let me know.

Thanks in advance for your help.

-Tray D. White

It’s as easy as 1-2-3-4 to ask for a Recommendation. This image uses the default
message, which you should modify (see next image)
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Can you recommend me?

Dear [recommender name],

I'm adding recommendations to my Linkedin profile and would like to add the
recommendation letter you wrote for my college applications.

I've madified your letter to fit LinkedIn's formatting requirements and pasted it balow.

Thank you in advance for your help, | greatly appreciate it. Let me know if you have
any gqueastions.

Sincerely,
[your name]

| have always been imprassed with Jane's technical skills, but what really sets her
apart are her interpersonal skills and outstanding leadership abilities. As Jane's
teacher in the Engineering Academy at XYZ High School, | saw her transition from a
guiet young adult with a passion for science and technology, into a natural leader who
effortlessly inspires people with her actions.

With her strong background in math and science, | knew she would be successful in
my program. Early on, Jane displayed an instinct for leadership, stepping in to lead our
team to victory in its first Roboties Challenge competition. She even made some last
minute recalculations to our autonomous flight algorithm, demenstrating her poise
under pressure.

For that reason, | highly recommend Jane as an accomplished student who is &

natural leader. She will be an outstanding, strong contributor to any academic program
she enrolls in, as well as any company she joins.

=

To make it easier for the person recommending you, add an introduction then include
the text you would like them to use when you send the request

e

18. Groups

similar passions and interests. Groups also show people, like college

’ l Joining Groups is an easy way to connect with people who have
admissions counselors and future employers, what you're interested in.
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For example, if you want to study robotics, there are plenty of Robotics groups you can
join on LinkediIn.

If you feel the Groups you join will help your applications, list them on your profile. If
you’d rather not have the Group show up in your profile, you can change the visibility
under Interests > Your Groups > Group Settings (the gear button on the far right).

You can try to join Groups for the schools you're interested in, as well. Many of the
Alumni Groups are closed, though, so this might not always work for you. [Discover
more ways to use Alumni Groups in the Join Groups... and Get the Most from Them
section.]

a) How to Find Groups

Here are 3 ways to find Groups.

i. Search Box

Enter your search term in the global search box on any page, and choose Groups from
the dropdown menu. Or, you can search “all” and then filter the results on the search
results page.

H PREMIUM Robaotics 4 Q
in

Home Profile Connecti Al is

People
Jobs

Companies All Updates ~

s Groups

otivate Employees More Than
Universities

Linkedin - Be generous with praise.

Articles ' .
e and it's one of the easiest things to give.

nbox

Use the global search box to find Groups. Choose Groups in the dropdown menu to
only return results for Groups
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in PREMIUM

m 460 results for Robotics

Advanced Manufacturing Engineer
— MAAX BATH

All

People Similar

Jobs . .

Companies Operations & Supply Chai

Center of Competence

Universities

Arficles » 47 connections to the poster » S

Inbox

Vice President Operations

Alternatively, you can do a global search then filter Groups from the left column of the
search results page

You'll see a list of related groups on the search result page. If the button says Join and
has a lock next to the description, you'll need to request permission to Join. Most
college Alumni Groups require permission.

The description tells you how Active the Group is and how many members are in the
Group.

If the button says View then it is an open group and you can join immediately without
prior approval.
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e

Education Jobs Interasts

809 resulis for Robotics

__ Robotics Guru
batics | & | This is a networking group for anyone whe has experience with m

L v

robotics or a passion for robots or auto %

Similar

Industrial Robotics
& The group is dedicated to linking professionals invalved with m
industrial robotics automation in varicus segments of the ...

Similar

Laboratory Robotics Interest Group (LRIG)
¢3LRIG & The Laboratory Robotics Interest Group (LRIG) discusses the m

If there is a lock next to the description, you’ll need permission to Join. The search
results page will show you how many people are part of the Group and how Active it is

. MEDICAL ROBOTICS GROUP
131 Medical & Surgical Robotics group: Advanced visualization, IG5 m -

computer assisted surgery, rcmmﬂ heart,...
Similar

Robotics and Machine Intelligence
ﬁ' & A group to get in touch and ideas exchange on roboties and m

miaching intelligence

Similar

If the results page shows View you can join the Group without prior approval

You can see how many people in your network are in each Group by clicking on the
Group title and going to the Group homepage.
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IGrnup Members in Your Network I

i
L
n

i
=

ii. Your Connections

Brian

Founder and CEQ,

Sheilla 11

Chief InPowerment Officer,

James 1=t

Sales and Marketing

Michelle 1st

Graphic Designer at

George

1at

Freelance Communications

Ilmbkhm .

When you view the profiles of your connections, you'll see a list of Groups they belong
to. Click the + Join button to Join the Group.

==
sy

ALUMMI ASSOCIATION

frkansas State Univ...

(o)

Lambda Chi Alpha Fr...
+ Join

K

Engineering Science ...

+= Join

Wardrobe Building
For The
Professional Man

Real Men Real Style -...

+= Join

K

Journalism Jobs TV ...

+ Join

sports journalism
=+ Join

Lambda Chi Alpha Al...
Member

See which Groups your connections have joined at the bottom of their profiles. You
can quickly Join by clicking the + Join button
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iii. Your Groups Homepage
When you visit your Groups homepage under Interests > Groups, you'll see a list of

Groups you've already joined, as well as the option to Find or Create a Group. At the
end of your list, you’ll see a You may be interested in suggestion.

Interests

Companies

Pulsa

You may be interested in SEO SEM Social Media

Instituto
v H i Lol /‘/\/ m (Digital Search & Internet Marketing).

=l
s et FBJA +®BA Yl o
TRI Leadership Alumnos Instituto de FBLA-PBL National IE Alumni - Official \ ‘}}
Resources Empresa Professional group R

Division

View group page *

Don't see what
you're looking for?

Find a group I

Create a group

LinkedIn will suggest Groups for you at the end of your Groups homepage. You can
also Find or Create a Group

C. Make Your Profile Stand Out by Unlocking the
Hidden Power of Multimedia Content

CL v One of the best -- and most underused -- features of LinkedIn is the
opportunity to add multimedia content to your profile.

You'll definitely want to take advantage of this feature as you’re creating and optimizing
your LinkedIn profile. It's a sure-fire way to make your profile stand out from other
college applicants.

A standard LinkedIn profile contains lots of text and the occasional hyperlink. The
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multimedia feature lets you create a rich profile that is more interactive and visually
appealing.

1. What Kind of Multimedia Content Should You Add?

Add anything that highlights and supports your accomplishments: videos, photos,
documents, presentations. Make sure you always link to your portfolio of creative work.

It can be related to school, extracurricular activities, and jobs or internships. And it can
be group projects and activities, or your solo work.

e Papers, proposals and reports you've created for your classes, especially if
they’re related to your college studies and long-term career goals.

e Your resume and college application essays.

e Videos and audio files you've created, especially as part of your school projects
and courses.

e Presentations, including any support materials such as papers, handouts,
videos and PowerPoint slides.

Use call-to-action words like click to
view to get people to click through to 1365 e ioprscn g bt ,
your portfolio. These action words pull Click to View —= [roy D. White - Resume
people into your links; otherwise, they
might not know they should click to see
your content.

Anka e A

A call-to-action will get people to click
through to your content

Here is the complete list of digital content you can add. Some of the more popular ones
you may already use include:

YouTube -- If you’re creating videos for your courses or extracurricular activities,
chances are you have a YouTube account. Link your videos to your profile wherever
you can.

Slideshare -- Owned by LinkedIn, Slideshare is a great way to boost your search engine
rankings. Upload any slides you’ve created for your high school courses or projects, or


http://help.linkedin.com/app/answers/detail/a_id/34327/
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any leadership activities, like workshops and seminars you’ve been a part of.

Behance -- If you’re doing any sort of creative work, Behance is a great platform to
showcase your talents.

a) Where Can You Add Multimedia Content?

You can add multimedia content to the Summary, Experience, and Education sections
of your LinkedIn profile.

b) How to Add Multimedia Content to Your LinkedIn Profile

As you're editing your profile, click the multimedia icon in the Summary, Experience,
and Education sections. You can use one of the supported online providers or upload a
file.

Tip: Always try to use a supported provider so your content looks attractive
and professional!

Eé Summary & Edit 1

Multimedia content enhances your LinkedIn profile. Click the “box+” sign to add
interactive media to your profile

L Edit | G~ | 2

Add Link
Upload File

eting strate

Then, add a Link (preferably from a supported provider) or a File

Next, edit the Title and Description. Make sure you add keywords that support your
personal brand and a description that puts your projects in the best light possible. [For
more information on personal branding, jump to the Personal Branding section.]
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Title *

Igniting Innovation - FBELA-PBL 2012-13 Membership Theme

The Future Business Leaders of America-Phi Beta Lambda (FELA-PBL) 2012-2013 "Igniting
Innovation” theme was designed to highlight FELA-PBEL's organization-wide focus on innovation. The
"Igniting Innovation" theme logo imitates FELA-PBL's standard logo. The logo and tagline were
inspired by the Hunger Games movie, which during the time of our logo design was taking the world
by storm and was especially popular with young adults.

Move this media to

| Director of Marketing and Membership at Future Business Leaders of |

m Cancel | Remove this media

Provide enough information in the description to explain the project and promote your
work in making it a success. Don’t forget to add keywords that support your personal
brand in your Title and Description, if it makes sense

You can add content from unsupported providers by using the Upload File option.
However, LinkedIn will only provide a blank image, which makes your profile less

attractive. Whenever possible, use one of the supported providers to make your profile
more interesting and visually appealing.
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= Uverhauled Mational Utficer Frogram (FELA, FEL and Frofessional divisions) by hamessing
collaboration technelogies (Google Apps and Hangouts) to streamline pre-training and align officer team
Program of Work with Mational FBLA-PBL strategic plan

w Work with national partners/sponsors to develop effective marketing & outreach programs

b 3 projects

¥ 3 honors and awards

b 24 recommendations, including:

The Buzz Squad - Mational Leadership lgniting Innovation - FBLA-PBL 2012-13
Conference Interns Membership Theme

-

.
.

T RS

s,

2012-13 National Officer Igniting Innovation - FBLA-PBL Pop-up Workshops - National
Training for Program of Work Membership Posters Leadership Conference

m— — Compete * Cot1

i Celebrate

When you use supported providers, LinkedIn automatically displays an attractive image;

these images are from Behance and Slideshare
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Specialties:Social Media, Membership, Strategy, Ini
Engine Optimization, Conference, Events, Catalog,
of Mouth, Sales Megotiation, Proposals, Blogging, C
Economics, Personal Finance, Seminars, Workshog

Click to View —= Troy D. White - Resume

If you choose an unsupported provider, LinkedIn will only show a blank generic image

Click to View --=Troy D. White - Resume
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An unsupported provider, Box (left) vs. Scribd (right), a supported provider. Which one

would you click on?

Tip: In addition to enhancing your profile with multimedia content, you can
add standard hyperlinks under your Contact section (by editing your
Website URLs) and your Projects section.
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Chapter 2

. How to Use LinkedIn to Connect
with the Right People

A Step-by-Step Guide to Building a Lifelong Network
of (In)Valuable Connections

In this section, you'll:

v Find Out Why You Should “Always Be Connecting”

v Decipher LinkedIn’s Connection Lingo

v Uncover the Mechanics of Connecting, Including Advanced Techniques
v Discover How to Unlock the Power of Tags to Manage Your Connections

Networking is one of the most important skills you can develop, both now as a
student and as a future business professional. LinkedIn is the premier online networking
tool, so you'll want to master it as soon as you can.

When you're building connections on LinkedIn, you'll tap into a broad support network
for researching colleges, finding job opportunities, and mentoring.

A. LinkedIn’s A-B-C Rule

Make sure you follow The ABC’s of Networking on LinkedIn: Always Be Connecting.
Connect with people you know (more on that shortly) and most importantly, people you
want to know.

LinkedIn wants you to expand your network, so there are plenty of simple ways to start
connecting with the people that can help you find your dream college.

Tip: One common mistake people make is to connect only with people in
their industry, or only classmates, or only current and former co-workers.
Connecting with a variety of people, and across different industries, will

expand your career horizons, especially at this early stage in your career.



B. What Connections Mean and Why They’re
Important

One thing you’ve probably noticed as you’ve started to use LinkedIn is that people have
different degrees of connection: 1st, 2nd, 3rd and Out of Network. Basically, these
numbers lets you know how close you are to someone in your network.

1st 2nd 3

LinkedIn uses degrees to show you how closely you’re connected to someone through
degrees of separation

A 1st degree connection means you’re directly connected to the person, while a 2nd
degree connection is someone who is connected to one of your 1st degree connections.

3rd degree connections are connected to your 2nd degree connections, while Out of
Network includes people you have no connection to.

Group members are considered part of your network because you’re in the same group
and share the same interests.

You want as many 1st degree connections as possible because it allows you to:

e Send Messages. You can directly contact your 1st degree connections. Once
you connect with someone, you’ll have access to their contact information, which
typically includes an email address and cell number.

e View Entire Profiles. You can view the complete profile of a 1st degree
connection. You'll only be able to see a limited profile of 2nd and 3rd degree
connections.

e See Who Their Connections Are. This is probably the most valuable benefit of
having 1st degree connections. You'll be able to see who they are connected to
and who you share in common. You can also use your 1st degree connections to
ask for introductions to other people on LinkedIn. [See more in the Introductions
section below.]



e Give and Receive Endorsements & Recommendations. You'll be able to ask
your 1st degree connections for endorsements and recommendations, which
provide value to your profile.

C. How to Connect with People on LinkedIn

You'll connect with people in two ways: by sending invitations to connect, and by
receiving invitations.

LinkedIn initially gives you 3,000 invitations you can send to people you want to connect
with, and you can receive an unlimited number of invitations.

If you run out of your 3,000 initial invitations, you can request more from the Contact Us
form.

These are the easiest ways to build your network on LinkedIn:
1. Connect Your Email Address Books

a) Give LinkedIn access to your address book
b) Upload a .csv file

2. Send Individual Email Invites

3. People You May Know
a) On the LinkedIn homepage
b) Underneath your invitations box
c) After you send an invitation

4. Advanced Strategies
a) Current classmates and teachers
b) High school alumni
c) Social and professional connections
d) People you'd like to meet
e) Introductions
f) Promote on your other social media profiles
g) Use your personalized LinkedIn URL
h) Group members

Here’s how to use these techniques to your advantage:


https://help.linkedin.com/app/ask
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1. Connect Your Email Address Books

The easiest way to build your connections is to import your email address books. To get
started, you'll need to give LinkedIn permission to access your address book.

a) Give LinkedIn Access to Your Address Book

You'll have the option to do this during the signup process. If you skipped it during
signup, you can access it three ways:

i. “Add Contacts” Global Navigation

In the upper right corner, hover over the +silhouette and scroll to the bottom of the list
to choose the email service you'd like to connect.

If you click the +silhouette button, you can choose an email provider from the See Who
You Already Know page.
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Q,  Advanced

Add Connections )

Business Branding

Julie Oct 28
HR Specialist at

People You May Know See all»

Ed
Consultant at

I Douglas

Carter
Tutor, Speaker, Community Activist

I Invite your contacts I

M EEE - 0

Gmail Yahoo Hotmail Other

After hovering over the +silhouette on the global navigation, scroll to the bottom of the
display window to quickly Invite your contacts from a number of popular email
services
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See Who You Already Know on LinkedIn Manage imported contacts »

™M 0 ~d Aol.

Gmail Cutlook “anoo! Mail Hotmail AOL Any Emeil

Get started by adding your email address.

Your email

We'llimport your address book to suggest connections and help you manage your contacts,
Leam More

If you click the +silhouette image you can choose the email service from the See Who
You Already Know on LinkedIn section

ii. Connections Global Navigation

By hovering over Connections and choosing Add Connections you’ll be able to
choose which email address book you'd like to add on the See Who You Already
Know section. From here, you can choose from a number of popular email services.
Simply tap on the provider you'd like to choose, enter your email address, and click
continue.

Keep in Touch

Add Connections
| Find Alumni

Add your email address book by choosing Connections > Add Connections. Then
choose the email service you want to connect on the Who You Already Know on
LinkedIn section
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See Who You Already Know on LinkedIn Manage imported contacts »

™M

Gmail

0 = = Acl. ~ |

Cluithoos; Yahao! Mail Hatrmgil ACL Ay Emgil

Get started by adding your email address.

“four amail

i Leam hMare

‘Wa'll import your eddress baok to suggest connections end halp you manage your contacts.

Choose your email service provider, then enter your email address and choose

® 00

Continue

IRequest for Permission l "

{2y https:/ faccounts.google.com/o/openid2fauth?openid.ns=http://specs.openid.net/auth/2.0&openid.claime...

Google

Troy D. White ﬂ -

f Linkedin.com -

Linkedin.com would like to:

8 View your email address (i ]
28 Manage your contacts ;]

Linkedin.com and Google will use this information in accordance with their
respective terms of service and privacy policies.

Cancel m +-'

You'll need to grant LinkedIn permission to access your address book

If you enter an email address that is not supported by LinkedIn, you’ll need to upload a

.csyv file.
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Get started by adding your email address.

W canl import contacts from this address yel You may try one of our supported praviders. Or, you can upload aCSV file pr try using

aur Fila Importer.
Supported Wab Email Addressaes x

‘Wa can import wab email contacts from the fallowing domains:
163.com Mac.com
aol.com mail.ru

atl.net msn.com
bol.com.br mynet.com
comcast.nat o2.pl
earthlink.net onet.eu
email.i orangemail.es
gmail.com pocziatm
grm.at rambler.ru
grmx.ch rediffmail.com
grme.de sheglabal net
g ir t-online.de
grme.net ual.eom.br
googlemail.com varizon.nat
hatmail.com wirgilic.it
ig.com.br wab.de
indiatimes.com wppl
interia.pl yahao.com
libero.it yandesrn
Ivecom

All supparied domein providers

If you enter an email address that isn’t supported by LinkedIn, you’ll need to upload a
.csv file

iii. Connections Homepage

You'll also have the option of syncing your address book from the Connections

homepage. You'll need to provide LinkedIn with permission to access your address
book.

You can also Add a contact individually.

Keep in Touch

Add Connections
Find Alumni
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Connections
A healthy professional life starts with healthy relationships

Sync contacts from email
Add contact

When you click Connections from the main navigation you’ll land on your Connections
homepage. Choose the +silhouette symbol to Sync contacts from email or Add an
individual contact

Sarah White
has a new position.

Troy, sync your contacts. Stay in touch.

Bring your emall, contacts, and calendar in one place.

. Sales Representative at

Microsoft

i You're in control of your data. We won't message your contacts without
your permission.

B Congratulate

EMAIL, CONTACTS, & CALENDARS

) m Linkedin | 0 contacts | Refrash

Gmail
Syne your emeil contacts and messagas

[

q" Google Calendar

.
Yahoo! Mail & Contacts
Syne Yahoo! meil and contects
Yahoo! Calendar
Sync Yahoo! calendar

Outlook Mail, Contacts, & Calendar
Syne Cutlook mail, contacts, end celendar

h" Google Contacts

loooooos

1' iPhone Address Book

Sync your iPhane contects using the LinkedIn Contacts apo

To build your LinkedIn connections, you can sync your contacts from popular email
providers and calendars. After entering your email address, you’ll need to give LinkedIn
permission to connect to your email address book
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Add Contact

Mame
Company
Location

Email

You can also manually Add an individual Contact

b) Upload Your Contacts

If you'd rather not give LinkedIn access to your email address book, you can upload a
.csv file under More ways to connect. Select Connections > Add Connections >
Any Email.

See Who You Already Know on LinkedIn Manage imported contacts

M ,J_ ) YAHOO)! ﬁ Aol.

IMaP Grmall Outlock Yahoo! Mail Hatmail ADL Any Emall

Have you found everyone you know on LinkedIn? Search your email contacts to see.

Your email

& | (comecast. Aol H gs&i"s >

Email password
® & atat "ﬁ’,,,;, coX

& Your contacts are safe with us!

We'll import your address book 10 suggest connaections and help
you manage your contacts. And we won't store your password or
emall anyone without your permission. Learn More

More ways to connect

Ib Upload contacts file I

b Invite by individual email

You can avoid granting LinkedIn access to your email address book by uploading a
.csv file of your contacts instead
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2. Send Individual Email Invites

You can also send emails individually. Click Connections > Add Connections > Any
Email and choose Invite by individual email under More ways to connect.

More ways to connect

¥ Upload contacts file

I * Invite by individual email I

Type email addresses below, separated by commas.

Send invites to individual emails. To send multiple invites, separate the email
addresses by commas

3. People You May Know

The People You May Know feature is one of the best ways to connect

@ with people on LinkedIn.
As you start building your network, LinkedIn will start suggesting people
you might know.

Chances are you’ll recognize most of the names (and faces). This is an effective way to
quickly build relevant and useful connections.

a) The Power of Weak Connections

One of LinkedIn’s most useful features, though, is that it recommends connections that
you might not know personally, but that your connections know.

This is a great way to see, and connect with, people your friends know. These are
called “weak” connections because you're only marginally associated with them, but you
share a common connection.



I How You're Connected I

Mark

Jeff |

Scott

€09 @

and 21 more connections in
COMIMon
Get introduced +

Munjal 1

LinkedIn visually shows you How You’re Connected to potential connections

The Linkedln recommendation algorithm gets more accurate as you add more and more
contacts... another reason why building a large network on LinkedIn is important.

Whenever you see People You May Know listed, you can connect with them by
clicking the Connect or + Connect buttons.

Connect © Connect

Connecting is easy... there are plenty of places where you can just click Connect!

b) The People You May Know Page

Throughout LinkedIn you’ll see recommendations for People You May Know. \When
you click on the hyperlink or See more >> link, you’ll land on the People You May
Know homepage.

From there, you’ll see recommendations listed in a card-type format. As you scroll down
the page, LinkedIn automatically refreshes the list with new people.
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People You May Know 3

The People You May Know page is a hub for connecting to people LinkedIn thinks you
will know

c) Where to Find People You May Know

i. Linkedln Homepage

You can connect with People You May Know in the upper right corner of your LinkedIn
homepage. You can connect with three people immediately, or click See more >> or the
People You May Know heading title to see a complete list.

i

Business Services Upgrad

People You May Know

Barbara , Education

Director at

& Connect

1 : | , The
: ! Mercades-

& Connect

SEFATUL . Student at

, Dhaka
O Connect

Your LinkedIn homepage lists three People You May Know. Click See more >> for a
full list

After you click See more >>, people will be automatically added to the list as you scroll
down the People You May Know page.
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Home Profile Connections Jobs nterests Business Services Upgrade
| People You May Know 2

M

3

-
Rebecca 277 Lorena 25 Nitzan Orr Courtney Finch Milan 218
Chief Business Student at CNA at CPRW
Operations Director / Development Officer at Executive & IT Resume
Executive Director at Writer # Linkedin
Profile Writer 4.
Connect Connect Connect Connect Connect

If you click See more >> from your LinkedIn homepage, you’ll see a complete list of
potential connections. Scrolling down the page automatically adds more people to the
list

ii. After You Send an Invitation

LinkedIn will give you a list of People You May Know after you send an invitation.
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in PREMIUM

Home Profile

Connections Jobs
@ Invitation to Sandon sent. *—

| People You May Know | <

.3. g

#
~

= =
Andrew “ Marla 2 Emily Sandon Christopher
Staff Accountant at - Intern at Business and Production/ Chief
Marketing Program Board Operator at
Advisor at
Connect Connect Connect Connect Connect

LinkedIn will suggest People You May Know after you send an invitation

D. Advanced Connection Strategies

1. Current Classmates and Teachers

Chances are you already connected with classmates and teachers when you uploaded
your email address book. In addition, LinkedIn has probably already found your
classmates and suggested you add them via the People You May Know feature.

You can proactively connect with your classmates and teachers who are not in your
email address book by searching for them on LinkedIn.

Connect with your classmates and other people you know through the Search box in
the global navigation menu

When you choose Connections > Find Alumni, you’ll see a list of current students
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(and alumni) from your high school that are on LinkedIn.

At a minimum you’ll want to connect with the teachers and business professionals that
are writing your recommendations. That way, you can add a modified version of their
written recommendation to your LinkedIn profile. [See the Recommendations section.]

2. Alumni from Your High School

As mentioned above, choose Connections > Find Alumni to see a list of Alumni from
your high school.

Connecting with Alumni from your high school is a simple way to build out your
network. Some of them may even be attending the dream college(s) you're interested
in, so they might be able to provide you with some valuable insight into whether the
college would be a good fit for you.

To connect with Alumni from your high school, go to Connections > Find Alumni in
the global navigation menu. LinkedIn will automatically search for Alumni from your
high school.

Keep in Touch

Add Connections
| Find Alumni

To connect with students and Alumni at your high school, choose Connections > Find
Alumni

3. People You Meet Socially and Professionally

Whenever you meet someone, whether personally or professionally, search for and
invite them to connect on LinkedIn. They could be friends of your family, people you
meet at events and volunteer activities, co-workers from your internships, and so on.

4. People You’d Like to Meet

Don’t hesitate to reach out to someone you'd like to connect with. You’ll be surprised
how open people are to new connections. If possible, try to explain why you'd like to
connect, such as:



Dear [Mr./Ms. LastName), I'm interested in learning more about XYZ college
and | noticed you’re an alumnus. I'd like to add you to my network as I'm
researching the college, and for future networking opportunities. Thank you for
your consideration, YourName

By now you should have a company or two listed on your profile, so choose We’ve
done business together and then select the company name. Add the reason you’d like
to connect or list a common area of interest you both share. For instance, you might say
“I'll be studying accounting in college, and | would like to connect with more CPAs.”

Don’t be discouraged if someone doesn’t accept your invitation, they might be busy or
maybe they forgot to accept your recommendation. It's not personal, just keep trying!

™ Invite Andreas to connect on LinkedIn

How do you know Andreas?

Colleague
Classmate
# We've done business together

Choose a company...

Friend
Other
| dan't know Andreas

Include a personal note: (opticnal)

Hi Andreas, | . I'd like: to connect with
you on LinkedIn, thanks! -- Troy

Important: Only invite people you know well and who know you. Find out why.

o i LA

If you find someone you’d like to connect with on LinkedIn, send them an Invitation. Try
to add a personal touch with something you have in common, like an interest in the
college, or something that shows you would make a good connection



5. Introductions

You can also ask your 1st degree connections to introduce you to their connections. If
you see someone you'd like to connect with, and you see an existing connection knows
them, ask your connection to make an Introduction for you.

LinkedIn’s Introductions are primarily used to facilitate business networking, but you
can also use them to connect with potential mentors and alumni ambassadors as you're
researching your dream college.

Your Introduction request will consist of two parts:

1. Asking your current 1st degree connection to introduce you, and telling them why
you’d like to be introduced.

2. That same note will include a note to your potential new connection, for your 1st
degree connection to forward.

As you can see, that means your note will need to do double-duty: You'll need to
convince your 1st degree connection to forward it, and you’ll need to convince the 2nd
degree connection that you’re worth connecting with. Make sure both of the connections
find it worth their time to help you.

Here’s how you Get introduced on LinkedIn:

When you identify a 2nd (or 3rd) degree connection and would like to get introduced,
choose the down arrow next to Send [connection] InMail and then Get introduced.
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| Send Rob InMall View recent activity n
Get infroduced

Find references W

M@ @ @ www.linkedin.co

Share profile
Expaort to PDF

Block or report
irs of experience serving the public.
Save to contacts
irts stores providing sales and service to v posie e e pan e - |

If you’d like to connect with someone and you share a mutual connection, you can ask
to Get introduced

Choose your shared connection, then write a brief note about why you'd like an
Introduction; you can use the template below. Remember: include your note to the 2nd
degree connection so your 1st degree connection can forward it!
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BN Get introduced to:

Rob o
i F|ref|ghter'at} % Fire Department

Who should make the introduction?

Choose a shared connection -

) o

Choose a shared connection and include a note about why you’d like an Introduction

Here is a sample note you could send to your 1st degree connection; this is a single
note with the top half addressed to your 1st degree connection, and the bottom half is
addressed to the potential new connection.

Hi [Connection Name], | see that you're connected to [2nd degree Name]. |
would like to connect with [2nd degree Name] to learn more about [ABC]. Thank
you for forwarding the below note to [them].

P.S. If you're not comfortable forwarding my request, | completely understand.
Thank you for your time.

[Your Name]
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Dear [2nd degree Name], I'm a student at XYZ high school and noticed you
attended [College/University]. I'm interested in applying to [College/University]
this fall and would like to connect with you so | can ask a few questions about
[College/University].

Thank you for taking the time to consider my request.

[Your Name]

You can adapt this template for a number of situations: dream college research
requests, job searches, internship opportunities, and so on.

Inbox
* Reply W Trash More ~ <Prev Mext?
7 . .
; Troy D., can you introduce me to David?
37) ‘ Kenneth |
&N Kenneth | wants to get introduced to David

You replied to this message:

David
| am helping ¢ i using
a f o platform. Every could equate to over

$2,000 per month.

Explanation video: https:/vimeo.com/

See ) video: http:/fyoutu.be/r "
The University of / , the [m = T o, the | of Southern
California, ; and many others are using this platform.
Kenneth

Write Introduction

Your 1st degree connection will receive the Introduction request that you wrote. Your
connection will then send this note to their connection to finish the Introduction process
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6. Actively Promote Your LinkedIn Profile on Your Other Social
Media Accounts

Let your other social media connections know about your LinkedIn profile. Post it to
Facebook, Twitter (often), and add it to your other social media profile links. Don’t forget
to ask people to connect with you!

Tweets Tweets and replies

A Troy D. White @TroyOnLinkedin - 28m

| accept all invites on #LinkedIn:
linkedin.com/in/troydwhite |--> over 31,000
connections and I'm happy to make
introductions

Troy D. White

Director of Marketing and
Membership

Washington, DC, USA
www.linkedin.com/in/troydwhite

Use your other social media profiles to promote your LinkedIn profile, such as Twitter
(top) and Behance

7. Where to Use Your Personalized Linkedin URL

Add your personalized LinkedIn public profile URL to your business card, your email

signature, on your resume, and on your other social media profiles. This makes it easy
for people to find and connect with you on LinkedIn.
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8. Group Members

One of the benefits of joining Groups is that you can send connection invites to your
fellow Group members, regardless of what degree they are.

Once you’ve joined a group, you can access the Group under your Groups homepage
at Interests > Groups.

Interasts

Companies

Pulse
SlideShare

Access your Groups under Interests > Groups
Choose the Group and click on Members.
You'll see a results page with a list of 250 members (10 per page, 25 pages), starting
with your 1st degree connections and moving to 2nd degree, 3rd degree and finally,

members who are Out of your Network.

If you’re looking for a specific person, location, or background, you can also use
keywords to narrow your search within the group.

999+

in PREMIUM A

Home Profile Business Services

TN THE UNIVERSITY OF
vMAINE University of Maine Alumni 5,800 members Member i

Discussions Promotions Jobs Search

You should connect with Group members whenever possible. Click Members on the
Group homepage
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Scott = Tt
Staff Systems Engineer - Virtual Networking - Vmware, Greater Boston Area
Unfollow - Send message

18 19 20 21 22 23 24 25 next »

WY THE UNIVERSITY 0F

i MAINE  University of Maine Alumni & 6,187 members Member i~

Discussions Promotions Jobs Members Search

Top contributors in this group

i

Kevin
Registrar, | Callege
Troy D. White vou Fallow Kevin
| create marketing plans that increase revenue and drive membership | Future Business
Leaders of America (FBLA-PBL), Washington D.C. Metro Area
See activity
Brent 1
Managing Partner (Tampa) at , Tampa/St. Petersburg, Florida Area

Unfollow - See activity - Send message

Rick /e o .
Principal Consultant; Association Vertical Lead at . Richmond, Virginia Area
Unfollow - See activity - Send message

Ken ' ¥ 1=

Llmlindimim % smbmmnmin wmmmlom Biimlonnn §

ﬁ_
. . s

You can send the first 250 (10 people x 25 pages) Group members an Invitation to
connect (unless you’re already connected), or enter a search term if you’re looking for
someone with a specific background

Glen b 2.
Vice President Business Development, Portland, Oregon Area
Follow Glen - See activity - Send message -

If the Group member is a 2nd or 3rd degree connection, you can send them a direct
invite to Connect. With Group members, you can skip the normal Introduction
process by choosing Groups as How do you know
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™ Invite Steve to connect on LinkedIn

How do you know Steve?

() Colleague

() Classmate

) We've done business together
() Friend

() Other

() | don't know Steve

Include a personal note: (optional)

Important: Only invite people you know well and who know you. Find out why.

If you’re connecting with a Group member, choose Groups under How do you know

[For more information on using Groups, see Join Groups... and Get the Most from
Them.]

Tip: Check to see if there is a connections thread in the Group. Sometimes
Group members will start a discussion thread and encourage other Group
members to connect with them.

9. LinkedIn’s Top Connected

One thing you should immediately do is connect with some of LinkedIn’s most
connected networkers. This will automatically put you in the 2nd degree orbit of lots of
connections.

Don’t worry if they don’t accept your connection, chances are they’re over their limit of
accepting invitations. However, they can still send invitations, so hopefully they’ll return

the favor and send you an invite.

To make it easy, you can connect with me



http://www.linkedin.com/in/troydwhite

E. How to Use Tags to Manage Your Important
Connections

As you start connecting with people on LinkedIn, you'll need a way to keep track of the
people that can help you, including your teachers, mentors, friends, family, and others
that you invite to help you choose your dream college.

You can use Tags to help you manage these connections.

When you connect with someone, you can access the Tags feature on that contact’s
profile page, underneath the Relationship tab.

M

W Relationship | pm Contact Info

@ I Mote | § Reminder | ign How you met | | @ Tag

Connected 1 day ago
11/28/2014

After connecting with someone you want to stay in touch with, add a Tag under the
Relationship tab

Click the Tag to see a list and choose the Tag name you want to add your connection
to. You can also Add or Manage your Tags at the end of the list.
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i How you met | R Tag

classmates

colleagues

education

group members
research-george mason

stay in touch

o= Add new tag

attempt to improve |£@ Manage tags

Lol stay in touch

=

Manage Tags

£ Manage tags

Edit or delete your tags *—

classmates %
collzagues F x
education £ %
group members F x
research-george mason ,I' x
stay in touch & X

Add your connection to one of your Tag categories. Need more categories? Add new
tags and Manage your Tags at the end of the list

If you haven’t started using Tags yet, you can also add Tags to your existing
Connections. To access your Connections, click the Connections link in the global
navigation menu.
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Keep in Touch

Add Connections
i\ Find Alumni

The Connections global navigation link takes you to your Connections homepage

You'll see a list of your connections, filtered by Recent Conversation and by All
Contacts. To filter the list by Tags, click the Filter by All Contacts link and choose
Tags.

Tip: If you've connected your email address books, you'll see all your
email contacts, too, even though they might not be LinkedIn connections.

Sort bﬂ Recent Conversation « | Filter by All Contacts ~ Q, Search
Select All All Contacts (30073)
Darren ] =l g 2daysage [
Owner at

Perth Area, Australia

Mike 1st 6days ago [}
Business Development Manager at | i
Cleveland/Akron, Ohio Area

Dave 1st 7daysago [

Consultant - Education Division at
Bellingham, Washington Area

On your Connections homepage, you’'ll see the most recent Connections you've
interacted with
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Conversation ~ Filter t:l',.rIAII Contacts ~

+" All Contacts
)073)
Connections Only
Darren Company >
Ownerat' | Tag 3
Perth Area, Austral _
\ Location >
Title >
Source >
Mike = 1
. = Saved .
Business Dewvelopme visors

Cleveland/Akron, Ohio Area

You can filter and search your Connections by a number of categories, including Tag

When you search for a school or specific Connection, you'll see a list of results. You
can quickly add them to one of your Tags by clicking the Tag link.

Amy Takayama-Perez 1s in |
Dean of Admissions at George Mason University
Washington D.C. Metro Area

B Message More ~

During your research, important people are only a click away. Add them to special lists
and categories using the Tag feature
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Amy Takayama-Perez 1s
Dean of Admissions at George Mason University
Washington D.C. Metro Area

% Research-George Mason

% Tag |B= Message More ~

Judges

¥ Research-George
Mason

dlars Program and S

classmates

colleagues

When you find someone you’d like to stay in touch with someone while you’re
researching your dream college, add a research-specific Tag, such as a school name

Once you’ve added a Tag, you'll see it listed under the contact’s name, title, and
location information.

Amy Takayama-Perez 1s m
Dean of Admissions at George Mason University
Washington D.C. Metro Area

|§ Research-George Mason |

You can see at a glance which category you’ve added your Connection to

If you want to contact your Connection, you can quickly send them a message from the
results list by hovering over the contact’s information card.

The Tag and Message features are a useful way to set up informational interviews [See
How to Set Up Informational Interviews below] or to periodically stay in touch with your
Connection.
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Sort by Recent Conversation ~ Filter by All Contacts ~
Select All hover over contact info to
I reveal tag, message

*  Amy Takayama-Perez 1=

< Dean of Admissions at George Mason University
Washington D.C. Meiro Area

# research-george mason

#Tag & Message More ~

Send Amy Takayama-Perez a message

; ot
. Amy Takayama-Perez
- Dean of Admissions at George Mason University

[ Send via LinkedIn Message
Subject

Add your message

Send Message Cancel

To send your Connection a Message or modify their Tag, hover over the information
card and click Tag or Message

Page
98 of 233



Chapter 3

@ How to Use LinkediIn to Find

Your Dream College

A Step-by-Step Guide to Researching Colleges and

Universities

In this section, you'll:

<

RN R

Get An Overview of LinkedIn’s Higher Education Page

Discover the Best Ways to Use Decision Boards to Help You Find and Manage
Your Dream College Research

Uncover How to Get the Most from the University Finder, University Rankings,
and Field of Study Explorer

Master the LinkedIn University Page: What It Is, and How to Use It

Get the Inside Scoop on Your Dream College, No Marketing Allowed

See Who You Know at Your Dream College

Find Out if Your Dream College Is Truly Unique... and Discover If There Are
Similar Schools That Might Be a Better Fit

Tip: Build Out Your Network. Now. In order to find your dream college, it
helps to have a large network. That network gives you access to better
research and advice. You'll be able to view more profiles and see exactly
what career paths alumni have taken, where they live, and who they know.

LinkedIn recently introduced new features that help you research colleges, explore
careers, and collaborate with family, friends, and alumni to find your dream college.
These features include:

Decision Boards -- A hub for researching, collecting, and managing your dream
college research.

University Finder -- Tailor your dream college research to your specific needs
and wants.

University Rankings -- Check out the top-ranked schools in the hottest career



fields.
e Field of Study Explorer -- Make sure you're choosing the right major by
exploring different career fields.

In addition, you can use LinkediIn to:

Explore careers paths (and make sure you've chosen the right major).

Get helpful first-hand advice and guidance from current students and alumni.
Compare similar schools.

Research academic programs and majors.

A. The Linkedin for Higher Education Homepage: An
Overview

LinkedIn’s Higher Education page has college and career planning resources for
Prospective Students (that’s you), existing Students (that will be you, soon), and
Alumni (that will be you, eventually).

You can access the LinkedIln Higher Education page anytime from the Education
global navigation menu. Clicking on Education takes you to the LinkedIln Higher
Education page.

You can also directly access the University Finder, Field of Study Explorer,
University Rankings, and Your Decision Board, once you set it up, from the
Education global navigation menu.

Connections Jobs Interests

University Finder

Field of Study Explorer
University Rankings

Your Decision Board

The LinkedIn Higher Education tab has a number of dream college research tools,
such as University Rankings, University Finder, a Field of Study Explorer, and a
Decision Board. Access them from the global navigation menu
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Prospective Students Students Alumni Schools Employers

Field of Study Explorer View your Decislion Board

On the LinkedIn Higher Education page you'll find tabs for all stages of your
educational career, including Prospect, Student, and Alumni

Once you start following schools and adding information to your Decision Board, the
You tab will give you an overview of your education-related information:

1. See your school so you can network with your high school classmates and
alumni.

2. Fields of Study to help you choose the right major, so you can find the perfect
career.

3. Colleges You Are Following so you can stay up-to-date with your preferred
dream colleges.

4. Similar Colleges to the ones you are Following.

5. News for the Colleges You Are Following.
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Prospective Students Students Alumni Schools Employers

University Rankings University Finder Fleld of Study Explorer View your Decision Board

University of Maine ﬁ See your school >
_

UMaine collaborative research project looks at interactions between bacteria and marine algae
Explore Fields of Study

http /ibit.ly/1EV3EVT
Data Entry/Microcomputer
Applications

Geochemistry

Communication Disorders Sciences
and Services

Micr gy cy
Program

Like (1) + Comment - 4 hours ago

Cathy-Lee Spencer Woodworking

University of Maine
Three UMaine researchers to study biodiversity of Falkland Islands htip=//bit.ly/1EmngCN

Schools You Are Following

University of Pennsylvania
~ following

George Mason University
+ following

University of Maine
+ following

&1 F of

University of Phoenix
~ following

,'/:{}\

Like (10) - Comment - 4 days ago

Kelly Donnelly, Ann Correia +8

Similar Schools

University of Maryland University
College
Washington D.C. Metro Area

UMUC

University of Maine

Marcella Sorg to analyze relationship between domestic abuse, homicide and suicide so
intervention efforts can be tailored to save lives htip://bit.ly/1tFPzdx

Penn State University
State College, Pennsylvania Area

University of Virginia
WA Charlottesville, Virginia Area
]
- A

Ashford University
':,\,mu,d Davenport, lowa Area

Once you provide LinkedIn with your existing high school and a list of your dream
colleges (via your Decision Board), the You tab will show updated news and
information, Fields of Study, Schools You Are Following, and Similar Schools
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1. See Your School

If you choose See your school you'll go to LinkedIn’s listing for your high school.
Choose the Students & Alumni tab and the How You’re Connected section (on page
2, click the > arrow on the right) to see how many of your classmates and high school
alumni are on LinkedIn. Then, send them an invitation to connect.

Note: You may have done this already; if not, see How to Use LinkedIn to Connect with
the Right People in Chapter 2.

ﬂ See your school »
Home Notables Recommendations LinkedIn for Education *
37 y 528 results Attended 2 Change school v
What they studied What they're skilled at How you are connected |
Business, Management, Marketing, an... Microsoft Office 1st Connections
Engineering Customer Service 2nd Connections
<
Business Administration and Managem... Public Speaking Group Members
Social Sciences Leadership 3rd + Everyone Else

Find out which Students and Alumni from your high school are using LinkedIn by
choosing the See your school option, then Students & Alumni > How You’re
Connected

2. Fields of Study

LinkedIn will suggest Fields of Study. If your area of interest isn’t in the pre-populated
list, choose Browse by name to search for it.



Explore Fields of Studyl

Computer Engineering
Technology/Technician

Explosive Ordinance/Bomb Disposal

Military National Resource Strategy
and Policy

Advanced General Dentistry

Turkic, Uralic-Altaic, Caucasian, and
Central Asian Languages,
Literatures, and Linguistics

LinkedIn will suggest Fields of Study under the You tab. You can Browse by name to
find your area of interest if it’s not part of the suggested list

3. Schools You Are Following

If you’ve added schools to your Decision Board or followed a University during your
initial research, you’ll see a list of the Schools You Are Following. To quickly unfollow
any of the schools, hover over the following text and click unfollow.
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Schools You Are Following

University of Pennsylvania

® + following

George Mason University

Cosonae v fullawing
MASON

PMIVEEBITY

University of Maine

E' + following

'-q'l-'

Vi University of Phoenix
@L + unfollow

\$='

The You tab will include any schools you added to your Decision Board or Followed
during your research. You can unfollow schools to remove them from your list by
hovering over and clicking the following text

4. Similar Schools

The list of Similar Schools shows you schools where alumni have similar careers to
the Schools You Are Following. This is a good way to broaden your list of potential
colleges early in your dream college research.

Similar Schools

University of Maryland University
~ College
UMUC  washington D.C. Metro Area

Penn State University

State College, Pennsylvania Area

University of Virginia
Charlottesville, Virginia Area

Ashford University
':,g,;]j-m_d Davenport, lowa Area

You may discover one of these Similar Schools belongs on your list of dream colleges
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5. News and Updates

The You tab includes news and updates from the Schools You Are Following. This is
a good way to stay up-to-date on what is happening at your list of dream colleges.

B. Decision Boards: The Best Way to Find Your Dream
College

The first step to finding your dream college is to set up a Decision Board.

Decision Boards are designed to help you research, organize, and manage your

dream college research. They’re also highly interactive: you can use them to collaborate
with people who can help you find and choose your dream college.

Add something to your board

University of Maine Engineering
Bangor, Maine Area

ﬁ University Finder

—_—

32 others interested in aitending 375 others interested in studying

o . B EE =
- -k

0 Likes, 0 Comments 0 Likes, 0 Comments

E Field of Study Explorer
Add a comment Add a comment

LinkedIn’s Decision Board are interactive. You can add, modify, and remove content,
share them with family, friends, and mentors, hide them from visitors, and more

1. How to Set Up a Decision Board

To get started, visit the LinkedIn Higher Education page and choose Create a
Decision Board. You can access the LinkedIn Higher Education page through the
global navigation menu.

Page
106 of 233


http://www.linkedin.com/edu/
http://www.linkedin.com/edu/

Use Linkedin to Get Into Your Dream College

Fleld of Study Explorer

A Decision Board is your dream college research hub. Visit the LinkedIn Higher
Education page to Create a Board

LinkedIn will prompt you to enter some basic information, such as the date you plan to
attend your dream college.

Tip: You can always choose Skip and add your information later.

Add to board Skip

Tell us a bit about your plans

When are you planning te go to school?

September = 2015

Add to board Skip

on

To Create your Decision Board, enter the Date you plan to start at your dream college
Next, you’ll choose the degree you're interested in. Your options will include:

Associate’s
Bachelor’'s
Engineer’s degree
Other
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Tell us a bit about your plans

x
What degree do you want to get?
Bachelor's Degree =
Add to board Skip 1/4

Tell us a bit ab

Select a degree
Associate's Degree
Master's Degree
Master of Business Administration (M.B.A.)
Juris Doctor (J.D.)

Doctor of Medicine (M.D.)
Doctor of Philosophy (Ph.D.)
Engineer's Degree

Other

Choose the degree you plan to pursue

Next, you'll enter your planned field of study. You'll see pre-populated courses of study
as you start typing. You can add multiple fields of study.

Note: If the field of study you enter isn’t in LinkedIn’s database, you can not add it to
your Decision Board.
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Tell us a bit about you

What do you want to study?

rabotics

Mechatronics, Hobotics, and Automation Engineering

Roboties Technology/Technician

Start entering your Field of Study to find a match; LinkedIn will auto-populate a list.
You can add multiple entries

What do you want to study?

Robotics Guru

| Mo Results I

T —————
Ado - " ard Skip

3/5
Oops: If your entry isn’t in LinkedIn’s database, you won'’t be able to add it to your
Decision Board
Then, add schools to your Decision Board. Again, you can -- and should -- add
multiple schools, including your dream colleges and any other schools you might be

interested in. Cast a wide net! You can always remove schools later on.

As you start typing, LinkedIn will auto-populate schools.
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Add schools to your Decision Board

Already have some schools in mind?

Skip

e
Py

The most important step is to start adding Schools to your Decision Board. Add any
Schools that you're interested in, even if it isn’t your dream college

Add schools to your Dec(

Already have some schools in mind?

‘ middlebur *—

-

“ Middlebury College
& Middlebury, Vermont

Sanford-Brown College-Middleburg Heights
Cleveland/Akron, Ohio Area

LinkedIn auto-populates a list of schools as you start typing

Once you enter a school and Add to board, LinkedIn will suggest Schools you may
like. Click the “+” button to add to your Decision Board.

Just like the Similar Schools that are listed on the You tab of the LinkedIn Higher
Education page, these suggested colleges are a good way to expand your research. If
you decide to add some of them -- which you should at this stage -- you can always
remove them later on.
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Add schools to your Decision Board

Schools you may like

Here are some similar schools io the ones you've already added:

West Virginia University
Greater Pittsburgh Area

University of New Hampshire + University of Nebraska-Lincoln +
Greater Boston Area Lincoln, Mebraska Area

University of South Florida +
B TampalSt. Petersburg, Florida Area

LinkedIn will suggest Schools you may like after you enter your first college on your
Decision Board. This is a good way to find schools similar to your dream college

2. Getting the Most from Your Decision Board

One of the major benefits of LinkedIn’s Decision Boards is the interactivity: you can
add, remove, and modify the content at any time.

This allows you to cast a wide net in the early stages of your dream college research,
and then remove colleges and fields of study as you start narrowing your choices.

a) How to Add, Edit, and Remove Information on Your Decision
Board
You can access your Decision Board on the global navigation menu under the Profile

> Your Decision Board or the Education > Your Decision Board menu option, or on
the LinkedIn Higher Education page.
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Connections

Edit Profile
Your Decision Board
Who's Viewed Your Profile

bs, companies, and

Connections Jobs Interests

University Finder
Field of Study Explorer
University Rankings

Your Decision Board

Prospective Students Students Alumni Schools Employers

Field of Study Explorer View your Decision Board

Your Decision Board is located in the global navigation menu under Profile or
Education, or on the far right side of the LinkedIn Higher Education page

You can add, edit, or delete information by choosing the edit or Add symbol. If you
skipped any information during the initial setup of your Decision Board, you can add it
at any time.
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Troy D. White
Washington D.C. Metro Area

Board
When do you plan on attending?

Add something to your board it oot M

What degree are you trying to get?

Select a degree

h. L:-I-- "‘ Cancel

Ak

Add, edit, and delete information on your Decision Board whenever you’d like

The most useful feature will be the ability to add -- and later remove -- Schools and
Fields of Study.

Similar to the setup process, once you start entering Schools or Fields of Study in the
Add something box, LinkedIn will auto-populate a list.

If there are no results from your entry, you’ll see a No Results listing under that
category.
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Add something to your board

university of mai +—

Universities

Erj University of Maine
4 Bangor, Maine Area

Il University of Southern Maine
'._E'. Portland, Maine Area

University of Maiduguri
Bomno State, Nigeria

Columbia University Mallman Schoo...
Greater Mew York City Area

University of Maine at Farmington
Lewiston/Auburn, Maine Area

Fields of study

W

Mo Results

E Field of Study Explorer >

Note in this case there are No Results under the Fields of study when entering a
particular University name
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Add something to your board

engineering e

Universities

i’r\* NED University of Engineering and T...
&£ sindh, Pakistan _—

University of Engineering and Techn...
Punjab, Pakistan

The Faculty of Engineering at Lund ...
wes  Lund, Sweden T

. Czech Technical University in Prague
Praha, Czech Republic

New York University - Polytechnic S...

NYUpGEY !
Greater Mew York City Area

Fields of study

Engineering
Electrical and Electronics Engineering

Mechanical Engineering

When entering a Field of study, colleges with that Field in their title and focused on
that Field are listed under Universities

When you click on the auto-populated School or Field of Study name, it will be
automatically added to your existing Decision Board with Interested as the status.

IAdd something to your board I

middlabur *—

Universities

EY middiebury Callege
' Middlabury, Varmant

E Middlebury Institute of International...
L ¥ Monterey, California

Sanford-Brown College-Middleburg...
Cleveland/Akron, Ohio Area

Fialds of study
Mo Results

You can Add Schools and Fields of Study to your existing Decision Board. LinkedIn
will auto-populate a list based on your search term
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Middlebury College
Middlebury, Warmant

"Why are you interested in attending this
university?"

110 othars interested in attending

0 Likes, 0 Comments

o Add a commant

If you click on the the School or Field of Study, it will be automatically added to your
Decision Board and marked as Interested in the status box if it is a School

Tip: You'll need to choose one of the auto-populated entries, or LinkedIn
won't let you add it to your Decision Board.

To remove Schools or Fields of Study, hover over the card, click the 3 dots in the
upper right corner, and choose Remove.

Eng |I'IEEI'IHQ MidﬂlEhUl? C'D"EQE
Middhebury, Varmant

To delete a School or Field of Study card, hover over the card and click the 3 dots...
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Hide from visitors

... then choose Remove

b) How to Use the School and Field of Study Cards

Once you’ve added content to your Decision Board, you’ll see your School and Field
of study choices in a card-style layout.

Add something to your board
University of Maine Engineering
Bangor, Maine Area
"Why are you interested in attending this "Why are you interested in this field of
school?" study?"
ﬂ University Finder >
e 32 others interested in attending 375 others interested in studying
e > an b B A .
33—
0 Likes, 0 Comments 0 Likes, 0 Comments
E Field of Study Explorer >
Y Add a comment @ Add a comment

As you start creating your Decision Board, your Schools and Fields of Study are
listed as cards.

Page
117 of 233



Use Linkedin to Get Into Your Dream College

+ Interested

University of

Bangor, Maine Area Applied

Accepted
"Why are you intgr] G0N
school?"

During your research and application process, you can update the School card status
to Interested, Applied, Accepted, and Going

The School Cards include information about the school, including a link to View the
University page when you click on the School name and a list of others interested in
attending the School, along with links to their LinkedIn profiles.

University of Maine s
Bangor, Maine Area

"Why are you interested in attending this

university?"

T4 athers interested in altending
I h

0 Likes, O Comments

Add a commeant

The School Cards give you basic information about the College such as a link to the
School’s University page and the number of students that are interested in
attending the School. You can also view the LinkedIn profiles of some of the

interested students
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The Field of Study Cards show you how many people are interested in studying that
particular field. Clicking the Field of Study name will take you to a landing page with
searchable information and statistics. [See How to Use LinkedIn’s Field of Study
Explorer.]

Accounting

"High demand, growth opportunities, new
technologies, I can handle the numbers”

639 others interested in studying

{1 Likes, 0 Comments

* Add a comment

Field of Study Cards show you how many people are interested in that Field of study.
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Accounting

2,295,031 membors stucied tis Q, Search this set Explore more v |
Where they[woric] . What they[do | Where they went
EY 26,645  Accounting University of Phoenix 22,480
PwC Finance The Institule of Chartered Accountants ... 19,695
Deloitte 17,438 Operations University of Mumbai 13,028 >
KPMG US 10,065 | Sales Baruch College, City University of New ... 10,854
KPMG 4,904 Fntranranaurshin 107,151 Lnivarsity of South Africall Inivarsiteit v 10,846

~ Show More

ML iR

Linkedin Member Alon Philip Steve Chirag

Partner at The road to success is Experienced Staffing Contract Recruiter at Manager, Recruitment
always under construction Professional placing Services at

Greater Pittsburgh Area Israel Technology Professionals San Francisco Bay Area Bengaluru Area, India

Greater New York City A...

o OH N N

Clicking on the Field name takes you to a page with more information and statistics
about that Field

While browsing a profile, did you stumble across a School or Field of Study that looks
interesting? You can Add to your Board or Suggest it to one of your connections.
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Add to your board

Suggest this field of study

Flag

2d Nurs Learn More »

You can interact with someone else’s Decision Board and Add their Schools or
Fields of Study to your Board, or Suggest this field of study to one of your
connections

If you add a School or Field of Study to your Board, you’ll receive a confirmation
notice.

Home Profile Connections Jobs Interests

@ success! This field of study has been added to your board.

Bangor, Maine Area

EBhnwh sadms lnmiinm WA R | Daakhalaein Pewmenen

When you add a School or Field of Study to your Decision Board, you’ll receive a
confirmation notice

You can delete your Decision Board by choosing the gear button underneath the
Share section.

Page
121 of 233



Use Linkedin to Get Into Your Dream College

Shared with: Only you

-*@

Accounting

Thanks... but no thanks: Click the gear button to Delete your Board
c) How to Update Decision Board Cards
i. Visibility

You can make your Cards visible to the public, which is the default setting, or you can
choose to Hide from visitors or Remove cards altogether. Just hover over the three
dots for a list of options.

Remove

Hide from visitors

You can Remove and Hide from visitors by hovering over the three dots at the top
right corner of the Field of Study or University Cards

Cards that are hidden will have a lock displayed.
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When you Hide from visitors, a lock appears in the upper left corner of the Card,
meaning you’re the only one who sees it

Hidden

If you hover over the 3 dots after hiding from visitors, Hidden appears in the menu as
the status of the Card

hover & click i

X } Fiermvy "nidden"

Unhide

Hover over and click “Hidden” to Unhide the Card

Are you sure you want to remove this card?
All of the comments and likes will be permanently deleted.

oo JEE

If you decide to Remove a Card, you’ll receive a notice that you’ll lose your comments
and likes
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ii. Sharing

You can share your Board publicly, with a select group of people, or keep it Private.
When you toggle the Privacy arrow, the Share board notice will be displayed.

In addition to sharing with your LinkedIn connections, you can invite people to view your
Decision Board via email. They do not need to have a LinkedIn account to view your

Board, although they won’t be able to contribute to your Board unless they’re on
LinkedIn.

These people can also

Share board see when you're
interested in a school.

Whao can access your board

ﬁ Private - Only you —*v

Share your board with specific people

You can set privacy levels for your Decision Board, including determining which
individual connections can see your Board, by toggling the down arrow
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Share board

Who can access your board

ﬂ Private - Only you

© B private
Only you and people you've specifically shared with

7 f§t connections
Ey of your LinkedIn connections, plus people you've specifically shared with

N7 Everyone
Your board is publicly visible, but only your connections and people you've
specifically shared with can comment on it

Share your board with specific people

Type 4 name or email address

Set your Decision Board to be Private or Share it with Connections or the Public. To
Share your Board with specific people, enter their email address

Once you've Shared your Board, you'll receive a confirmation notice and a status list of
people you've shared, and unshared, your Board with. You can remove people by
clicking the “x”, or you can add additional people in the Share box.
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Share board

° Great! You've successfully shared your board.

Who can access your board

ﬂ Private - Only you and the people below

t———————E gmail.com

You are no longer sharing your board with

Share your board with specific people

Type a name or email address

You'll receive a notice when you’ve successfully shared your board. You can see who
has access to your Board by clicking the Privacy arrow

Whenever you visit your Decision Board you'll see the status of your Privacy setting,
plus who else has access to your Board.

Shared with: Only you +1 Share

o

The Share section of your Decision Board gives you a quick visual snapshot of your
Board Privacy settings
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When you share your Decision Board with specific people, or allow your 1st degree
connections to access your Board, you’ll see those people listed under the Who’s
helping section of the Conversation tab.

Shared with: Everyone Share

Who's helping

Troy D. W.
¥ | create marketing plans that increase
- revenue and drive membership [...

Find out Who’s helping you find your dream college under the Conversations tab of
your Decision Board

iii. Notes

You can add notes and status updates to your Cards. Again, this is useful information
to share with your support network, or you can keep the information private and just

make notes to yourself.

"Why are you interested in attending this
school?”

"Why are you interested in this field of
study?”

You can let people know why you’re interested in your dream College and your Field of
Study, or just use it as your own private notebook

To enter notes, click the “Why are you interested in this school/field of study” text. A
pop-up window will appear with the cursor in the Why are you interested in this
school/field of study field.
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I'm interested because

I Why are you interested in this school? (eg. location, campus life, etc.) I

c——— Click the text area to launch
m | Cancel | 150 character(s) s e

Like (0) + Comment (0)

University of Maine
43,600 students and alumni on Linkedin Want to know If this school is right for you?

View schoal » e you know. Share this board

32 others interested in attending

. s

Add a comment

A window opens when you’re ready to enter Why you are interested information

I'm interested because

Location, world-recognized engineering program)

Cancel | 104 character(s)

Like (0} = Comment (0)

Enter the reasons you’re Interested in attending your dream college. You’'re limited to
150 characters

iv. Status Updates
You can show your network the status of your dream college applications by updating

your School Cards to Interested, Applied, Accepted, and Going.
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~* Interested
University of _
. Applied
Bangor, Maine Area
Accepted
"Why are you intgr, G0
school?"

You can update your status to Interested, Applied, Accepted, and Going. This also
keeps your family, friends, and support network up-to-date on your dream college
decisions

d) How to View Other Decision Boards

As you’re researching your dream college, you can see who is applying to the same
colleges you are, and who is interested in the same fields of study.

Both the School and Field of Study Cards show you Others interested in
attending/studying. If you hover over a profile picture and the person is a 2nd degree
connection, you’ll see the person’s name and current title, and have the option to
Connect or View Profile, and you'll also see any connections you both share.

Remember: You can ask a shared connection for an Introduction.
[See Introductions in Chapter 2.]
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University of Maine Accou

Julie = 2,4

Resident Care Director at

m View Profile "Why ar

study?”

1 _ < Shared connections

i - 739 other.
A1l EEA LA
View the Name, Title, and Profiles of people that are interested in a School or Field of
Study. When you hover over the image of a 2nd degree connection, you’ll see the

name and current title, your shared connections, and you’ll have the ability to
Connect or View Profile

If the person is a 3rd degree connection, you'll see their name, title, and have the ability
to Connect. To View their full LinkedIn profile, click on their name.

iy

‘ Logan ‘B 3¢ Iy?
Creativity and ldea Advocate

oth

TR S

See the name and current title of 3rd degree connections. You’'ll also have the ability to
Connect

If the Decision Board is private, you won’t see any information, and you will not be
able to click on the images.
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aithe — —ors
You cannot view LinkedIn profiles for private Boards

If you click on a profile image and that person has a public, you’ll go directly to their
Decision Board.

Similarly, if you View someone’s Profile and he or she has a public Decision Board,
you’ll see it at the top of their profile page, just underneath their summary box.

The Decision Board will show the number of Universities and Fields of Study the
person is thinking about. Click View board to see more information.

Julie

Resident Care Director at

Bar Harbor, Maine | Medical Practice

Previous

Education

.
connactions

M www.linkedin.com/pub

Decision Board

. Could you help me make some choices about my education?

I I'm thinking about 1 university and 1 field of study. ]

M View board s

Background

When you View a Profile and the person has a public Decision Board, it will be listed
near the top of the profile page

Although you can view a public Board, you’ll need to be a 1st degree connection before
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you can contribute to someone’s Decision Board, including Following, Making a
suggestion or joining a Conversation.

Julie
Bangor, Maine Area

Follow

Start date: January 2015 | Bachelor's Degree

cons

+

University of Maine Registered Nursing/Registered

Bangor, Maine Area Nurse

Julie wants your opinion!

What[schools |would be good for Julie? :
<+

Lowe

Any suggestions for what Julie should study?

A—

[ =we

When you click on someone’s public Decision Board, you’ll see the option to Follow,
join a Conversation, or Make a suggestion, but you’ll need to be connected in order to
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interact with the Board
There are a few other ways to Suggest a School or Field of Study.
If you’re using LinkedIn’s Field of Study Explorer and you find a Field you'd like to

suggest to someone, click the Suggest button. Likewise, if you're on a University
Page, you can Suggest a School.

Business Administration and Management, General Add to board | Suggest

LinkedIn for Education »

4,81 6,259 members studied this Explore more v

MAINE

L' j University of Maine Add to board Suggest ||¥
A Bangor, Maine Area
v

63 interested in attending

Home Notables Students & Alumni Recommendations Linkedin for Education *

If you find a Field of Study or School you’d like to suggest to a friend, click the
Suggest button

Then, type a name or email address. If your friend is on LinkedIn and you’re connected
to them, you should see their profile name in the list. If they’re not on LinkedIn, you can
send it to their email address.
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Suggest this field of study b

Engineering

Who do you want 1o suggest this field of study to?

-

Message:

Here are some ideas for your education decision *—-

e =
Suggest this school ES

E' University of Maine
Bangor, Maine Area

Who do you want to suggest this university to?

P

Message:

Here are some ideas for your education decision *—

o

When you click the Suggest button for a Field of Study or School, a pop-up window
gives you the option to send your Suggestion to a LinkedIn connection (Type a name)

or an email address, as well as the option to include a Message

When you type the name of a connection, LinkedIn pre-populates a list for you.
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Suggest this school

U University of Maine

Bangor, Maine Area

Who do you want to|suggest this school {o?

jeff lf—

Connections

Jeffery Sl
Social Media Strategist

Jetf m——

Jeff muamm
CEOQ of

Jeff NS
Managing Member at

Jetfrey G. (Jeff) mym—
Field Energy Consultant @ 70007

Start typing a Name when you want to Suggest a School. LinkedIn will auto-populate a
list of your connections

You can also enter an email address. The Connections field will list No Results.

Page
135 of 233



Use Linkedin to Get Into Your Dream College

Suggest this field of study

Engineering

Who do you want to suggest this field of study to?

pom o @gmail.com

| Emails

@ gmail.com *—

Connections

No Results sl
m | Cancel |

Another way to Suggest Schools or Fields of Study is to use the Make a suggestion
feature on someone’s Decision Board.

Board Conversation

-

Make a suggestion

Marketing

ﬂ University Finder >

When you're visiting a Decision Board, you can Make a suggestion for Schools and
Fields of Study
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When you click the Conversation tab, you can Share your thoughts and see Who'’s
helping.

Who's helping
: Share your board to get feedback

Be a part of an important Conversation by sharing your wisdom with your friends and
other future college candidates

Remember, you’ll need to be a connection before you can contribute to someone’s
Decision Board.



Connect with Julie to join the conversation.

Julie &

Resident Care Director at

You can only add comments to a Decision Board if you’re Connected. If you’re not
connected, LinkedIn offer you the opportunity to Connect

3. How to Collaborate on a Decision Board

You can also collaborate on Decision Boards with your friends by Following their
Decision Boards. Invite each other to your Boards so you can keep tabs on each
other’s dream college research and share tips and strategies for your dream Colleges
and Fields of Study.

Reminder: You'll need to be a 1st degree connection in order to Follow, Like, or
Comment on a Decision Board.
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Julie
Bangor, Maine Area

Follow

Start date: January 2015 | Bachelor's Degree

Board Conversation

4

Make a suggestion

University of Maine Registered Nursing/Registered

Bangor, Maine Area Nurse

Follow the Decision Boards of your friends (make sure you connect with them, first!)
S0 you can collaborate on your dream college research

If someone suggests a School or Field of Study for you, you'll receive an alert in your
Notification Bar.

Make a suggestion ‘

Johnny ¥
Washington D.C. Metro Area

Suggest a school or field of study

PP

3 (o

If someone suggests a School or Field of Study for you...
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_W Troy D. White 7m
suggested a field of study for you:

Marketing

... you'll receive an alert in your Notification Bar

When you click on the notification, you’ll see a list of new suggestions. You can Add
to board or choose Not for me.

Johnny, you've got new suggestions!

ﬂ Troy D. W. suggested:

Marketing
Field of study

Add to board Not for me

You can either accept the suggestions and Add to board, or reject it

If you accept a Suggestion, your connection receive a Notification.

Johnny 13h
added a field of study you suggested
to a Decision Board: Marketing

Your connection will receive a Notification if you accept their Suggestion
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C. How to Use Linkedin’s University Finder

Whether you’ve chosen a dream college or not, the University Finder is a good place
to start your research. It will give you a high-level overview of your dream college, and
help you narrow down a list of potential schools based on what you want to study and
do, and where you want to work or live... or all of the above.

You can access the University Finder through the global navigation menu under the
Education > University Finder menu option, on your Decision Board (which you can
access under the Profile and Education menus), or on the LinkedIn Higher
Education page.

Connections Jobs Interests

University Finder

Field of Study Explorer
University Rankings

Your Decision Board

Add something to your board

University Finder

1 —

i2== University Rankings

] —

Field of Study Explorer


http://www.linkedin.com/edu/
http://www.linkedin.com/edu/

Prospective Students Students Alumni Schools Employers

Field of Study Explorer View your Decislion Board

Access the University Finder from the Education menu on the global navigation
menu, on your Decision Board, or on the LinkedIn Higher Education page

The University Finder landing page has a number of columns you can use to filter your
way to a dream college, such as:

What you want to study

Which companies you'd like to work at
Where you want to live

What you want to do

It will also list the most Popular schools on LinkedIn. As you filter the study, work,
live, and do columns, the Popular schools list will update to reflect your choices.

Note the University cards list the Top employer for each school.


http://www.linkedin.com/edu/

Home Profile Connections Jobs Interests Business Services Try Premium for free

LinkedIn University Finder

Johnny,
let's find your future university!

Tell us what you want to do, and we'll show you which universities
send the most alumni into that career.

Share this page:

in¥ f &

| What do you want to study?l Where do you want to work? Where do you want to live?
Engineering 1BM United States
Business, Management, Marketing, ... Tata Consultancy Services India
Computer and Information Sciences .. Hewlett-Packard United Kingdom >
Business Administration and Manag... United States Air Force Canada
Electrical and Electronics Engineering Us Army Greater New York City Area

v ShowMore

updated based on the filters
( you choose above

Fod
PURDUE f ! ﬂ-
90

University of Phoenix Penn State University Purdue University
Phoenix, Arizona Area State College, Pennsylvania Area West Lafayette, Indiana
Top employer: Top employer: Top employer:
ATAT IBM Eli Lilly and Company
Add to board see Add to board see Add to board see
ant to live? What do you want to do?
Operations
Sales
Entrepreneurship
Education
k City Area Engineering

*  Show More

You'll have a number of ways to find your dream college, including filtering by Fields of
Study, companies, geography, and skKills. The list of Popular schools will update
based on your filters
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You can easily Add a Popular School to your Decision Board. Just click Add to
board.

Popular schools on LinkedIn

University of Phoenix
Phoenix, Arizona Area

Top employer:
ATAT

Add to board 'T1]

Click Add to board at the bottom of the School card to Add the School to your
Decision Board

Once you add the School to your Board, you’ll automatically follow the school. This
puts news and updates for the college in your LinkedIn feed.

P . . |
% Eh?;:i:r:nfgnﬂrapahoenlx 500,070 followerd |~ Following

Home Notablas Students & Alumni Recommendations Linkedin for Education »

When you add a University to your Decision Board, you’ll automatically Follow the
School and receive updates in your news feed

After you add a University to your Decision Board, you'll see a On your board notice
on the University card.

When you hover over the On your board notification, you can View your board.
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University of Phoenix
Phoenix, Arizona Area

Top employer:
ATAT

~" On your board see

Once you add a University, you'll see a notice that it’'s On your board. If you hover
over the notice...

View your board LY

... you’ll see View your board

If you click the three dots in the lower right corner of the card, you can Suggest the
school to a LinkedIn connection or send via email.
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University of Phoenix
Phoenix, Arizona Area

Top employer:
ATAT

Suggest

Click the 3 dots (previous image) to reveal the Suggest feature

Suggest this school

/@'f= University of Phoenix

%" Phoenix, Arizona Area

Who do you want ta suggest this schoolto?

o =

Suggest this school to a friend or LinkedIn connection -- or both

After you've sent your Suggestion, you'll receive a notification.
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Home Profile Connections Jobs Iny

e Great! Your suggestions have been sent.

Congratulations, you’ve successfully sent your Suggestion

When you click anywhere on the School card, you’ll land on the University page.

Tip: For more information on how to get the most from the University page,
see LinkedIn’s University Page, and How to Use It.
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University of Phoenix 591,618 followers | Following |

Phoenix, Arizona Area

Home Notables Students & Alumni Recommendations LinkedIn for Education *

el |

I'm interested in attending

.
#lLetsGetToWork

Explore Careers of 464,568+ Alumni How this school ranks
From Linkedin University Rankings

Where they work What they do
for Marketers
US Army 2,506 Operations 57127
United States Air Force 1,933 Sales 42,399

How you're connected
ATAT 1923 Information Technology 38,209

- m
more » maore »

General Information 368 first-degree connections

In 1976, Dr. John Sperling, a Cambridoe-edurated economist, saw an epportunity: to create an

~ Showmore 98,948 second-degree connections

ﬂ Notable alumni 1/53
Howard Schmidt
| Retired Special Assistant to
.==— Andrea recormmended this school: t_he Pr_gsident. E_:yber S_ecurity
i Rigorious program and well worth the 19 months of pure dedication! i
| | appreciated the availability of being in the classroom that worked best for my schedule. The BSBA, Business Administration and M...
: opportunity to be part of a team and a team leader was a great tool and skill to have for a life 1952 — 1997 Hidge Schmidt Cyber
time. | am a huge fan of on-line learning because it... more
Like - Comment - See all recommendations - 6 hours ago
See all »
1/1
L . Andrea Featured groups
i UOPX made returning to school possible! Class was open 24/7 and | could have access to my University of Phoenix Alumni Association
\ program and studies regardless of where | was located. | am proud to be a Phoenix! (Otticial)
Like - Comment - & hours ago 52,972 members
Welcome to the official University of Phoenix
Alumni Association Linkedin group. This group is
= April recommended this school: 8
. | have found this school to be very genuine. All of the staff are helpful and patient. The e —
instructors interact with the students and your education matters to them. They want to see
you do well and succeed and they have so much to offer anyone no... more

T

Like (1) - Comment (1) - See all recommendations - 4 days ago

University of Phoenix Similar schools

Southern New Hampshire
University
Greater Boston Area

o University of Phoenix Fantastic, April! Thanks for sharing your experience. -Erin,
Community Manager
4 days ago

Ashford University

Click anywhere on a Decision Board’s School card and you’ll land on the University
page. To find out how to get the most from this page, read the LinkedIn University Page,

and How to Use It section
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1. How to Search By Fields of Study, Careers, and Locations

There are a lot of factors that go into finding and choosing your dream college. Does it
have the programs you want to study? Will you get a job? What kind of job will you get?
And where?

LinkedIn’s University Finder can help you answer those questions.

On the University Finder page there are four categories you can use to find your
dream college:

e What do you want to study?
e \What company do you want to work for?
e \Where do you want to live?

e \What do you want to do?

IWhat do you want to study?l |Where do you want to wnrk?l Where do you want to live?
Engineering IBM United States
Business, Management, Marketing, ... Tata Consultancy Services India
Computer and Information Sciences .. Hewlett-Packard United Kingdom >
Business Administration and Manag... United States Air Force Canada
Electrical and Electronics Engineering US Army Greater New York City Area

~ Show More

ant to live? What do you want to do?

Operations

Sales
Entrepreneurship
Education

k City Area Engineering

Show More

LinkedIn helps you narrow your dream college choices by Fields of Study, companies,
geography, and job function
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When you click Show More at the bottom of the columns, you’ll see an expanded list
with search boxes at the top.

When you enter a search term or click on a listed term, the Popular schools list will
update to reflect your choices. You'll see the filters you’ve added above the Popular

schools section.

Click an x to clear a single filter, or Clear all to remove all the filters.

w Show More

What do you want to study? Where do you want to work? Where do you want to live?
Business, Management, Marketin... |‘~= 174,002 BEY 48,743 United States 6,217,220
Engineering 5,508,313 SPwG 44,270 | India 1,044,48¢
Computer and Information Sciences ... 4933825 | Deloitle 37,423 | Greater New York City Area 655,42¢
Business Administration and Manag... 4,766,676 FIBM 31,526 | Canada 580,07C
Social Sciences 4,427,748 BCii 23,283 | United Kingdom 520,507
Marketing 3,669,001 | Aceenture 23,139 | Australia 383,01€
Economics 3,192,832 | Wells Fargo 22,774 | Brazil 333,41¢
Accounting and Related Services 2,826,669 | Hewlett-Packard 22,628 | France 318,43
Communication, Journalism, and Rel... 2,704,001 | JPMorgan Chase & Co. 22,280 | Greater Chicago Area 206,107
Business Administration, Manageme... 2,673,368 | Bank of America 20,317 | San Francisco Bay Area 240,201
Finance and Financial Management ... 2,608,076 SHSBC 15,853 | Greater Los Angeles Area 228,00¢
Computer Science 2,571,217 SATER 15,308 | Greater Boston Area 212,322

# ShowlLess -

Business, Management, Marketing, and Related Support Services x Clear all

Popular schools for this career goal s

THINK TANK
HIGHER EDUCATION
PROJECTS/RESEARCH
INDEXES
University of Phoenix Fundacgdo Getulio Vargas University of Mumbai
Phoenix, Arizona Area Brazil Mumbai Area, India
127,752 alumni have careers like this 58,797 alumni have careers like this 54,803 alumni have careers like this
Top employer: Top employer: Top employer:
ATAT Itai Unibanco Tata Consultancy Services
Page
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Click Show More to reveal a longer list and the search boxes. In this case, filtering by
Business shows the most Popular schools for Business, such as Phoenix, Vargas,
and Mumbai

Where do you want to work? Where do you want to live? What do you want to do?
Q, Add ar Q, Add ar Sales 147
Microsoft 924 France 50 Operations 86

< ATAT 892  Paris Area, France 38 Accounting 33

IBM 853 | United States < 3 | Marketing s a2
Bank of America 817 United Kingdom 27 Finance 25
Wells Fargo 721 Netherlands 20 Information Technology 24
Hewleti-Packard 708 Belgium 16 Business Development 24
The Coca-Cola Company 677 Lendon, United Kingdom 12 Human Resources 15
Nerium Intemational 676 Brussels Area, Belgium 9 Support 14
JPMorgan Chase & Co. 590 Rotterdam Area, Netherlands 9 Program and Project Management n
PepsiCo 577 Sweden 8 Administrative 10
American Express 572 Southall, United Kingdom 7 Research 8
Cisco 511 Norway 4

—Cnca—CuIa Enterprises i 32

-~ Showless -~

e iy mra

Popular schools for this career goal e

Kennesaw State University Universitat de Barcelona University of Alabama at
Greater Atlanta Area Barcelona Area, Spain Birmingham
2 alumni have careers like this 1 alumnus has careers like this

Birmingham, Alabama Area
1 alumnus has careers like this

Top employer: Top employer:

Cobb County Schools Generalitat de Catalunya Top employer:

UAB Medicine

Add to board ase Add to board Lo L] Add to board Ll

A sample filter by field of study, company, geography, and job function

Page
151 of 233



2. How to Search for a Specific University

If you know what you want to study, where you want to work or live, or what you
want to do, LinkedIn’s University Finder is the ideal way to

But what if you already have a short-list of dream colleges? And what if it doesn’t show
up in the list of popular schools on the University Finder homepage?

You can still find the same information by using the global search function.

Simply type your dream college name into the global navigation search box. As you
start entering the college name, LinkedIn will auto-populate a box to help you narrow
your search by:

People who studied or work at the college

Jobs at the college

The University page

People with the college name (odd, but true)
Companies that share (or are) the college name
Groups for the college

= - I University of Maine Q  Advanced
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University of Maine i X Q  Advanced
People who studied at University of Maine
People who work at University of Maine

Jobs at University of Maine

E'j University of Maine
<¢ DBangor, Maine Area

University of Scuthern Maine
Portland, Maine Area

University of Maine at Farmington
m Lewiston/Auburn, Maine Area

MATHE]
E' University of Maine Career Center
Career Center at University of Maine

(5] University of Maine System
Higher Education; 5001-10,000 employees

e Advanced Manufacturing Center, University of Maine
Mechanical or Industrial Engineering; 11-50 employees

{""ﬁ TKE Educational Foundation of the University of Maine, Inc.
S L . . .
&#:  Civic & Social Organization; 1-10 employees

Iunini  University of Maine Alumnl
- University of Southern Maine Alumni Network
If you enter your dream college in the global navigation box, you’ll get a high-level

overview of the college. Choose the school name from the Universities section to get
detailed information about your dream college
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University of Maine s

Connections Education Jobs Interests

Companies

Groups

Universities

Posts
Inbox

108 results for University of Maine
University of Maine
@ MATNE Higher Education
Similar

The University of Maine offers the extensive...
flagship university, UMaine...

University of Maine Foundation
Monprofit Organization Management

Similar
Established in 1934, the University of Maine...

University of Maine i

Connections Education Jobs Interests

Advanced

All
I Universities

Maore...

Location

Al

United States
Bangor, Maine Area

|14 results for University of Maine |

University of Maine

D’ﬂ Bangor, Maine Area
~

Similar

University of Southern Maine
Portland, Maine Area

Similar
(14)
(5) I | University of Maine at Farmington

After entering the name of your dream college, you can narrow your search to just
University names by choosing Universities in the left column

Tip: You may need to enclose your search with quotations to search for
the full name of the college, such as “George Mason.” Otherwise your
Inbox will pull in George and Mason, so you might get results for George
Washington and Free Masons.
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To skip the auto-populated list or full results page, you can also use the dropdown menu
to the left of the global search box and choose Universities. This takes you directly to
the University results page.

University of Maine i

All bs Interests
Feople
Jobs

All Updates ~

oing to SXSW

Linkedin - There's all the romantic
rance convention.

Inbox

University of Maine s

Profile Connections Education Jobs Interests

14 results for University of Maine |

Advanced University of Maine
E’ﬂ Bangor, Maine Area
All
1 [overes O
More...

University of Southern Maine
Portland, Maine Area

Location -

Al Similar

United States [14)

Bangor, Maine Area (5) H e University of Maine at Farmington

If you choose the Universities option from the global search dropdown menu, you’'ll see
a listing of University names

For now, you’ll want to choose the Universities option, either from the auto-populated
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results box, or from the results page.

Once you land on the University page, you can do all the things you covered earlier,
such as:

e Follow the school (highly recommended)
e Add it to your Decision Board
e Suggest it to a friend or family member, and so on

3. Build a List of Similar Schools

If you're in the early stage of your research and you’ve identified one or two colleges
you’re interested in, there are a number of ways you can find similar schools to your
dream college.

The schools listed will have alumni with similar careers as the college you're looking at.

Similar schools
These schools have alumni with similar careers.

Similar schools @

The Similar schools features shows you schools with alumni that have similar careers
4. Where to Find Similar Schools

a) University Homepage

In the right-hand column you'll see a list of similar schools.
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Similar schools

A7 . University of Virginia
B Charlottesville, Virginia Area
alIIE

Old Dominion University
Morfolk, Virginia Area

uan
OoDU

10 & PG

George Mason University -
School of Business
Washington D.C. Metro Area

University of Maryland College
. Park
Washington D.C. Metro Area

Virginia Polytechnic Institute and
1._ur;5i~.'|'_.'|_[_ﬁ_ State University
g Roanoke, Virginia Area

University of Maryland University
E=d  college

UMUC Washington D.C. Metro Area

On the George Mason University page, you'll see a listing of similar schools in the
right-hand column

b) University Career Page

When you click Explore Careers of X+ Alumni on the University homepage, you'll
land on the University Career page, which is also the Students & Alumni tab on the
University page.

Explore Careers of 95,234+ Alumni

Where they work What they do

Find Similar Schools by clicking on the Careers link on the University homepage.
From there, you can Change University, visit a Company Page, and see Notable
Alumni and their schools
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Here is some of the useful information you’ll find:

e Similar Schools -- Choose Change University to get a list of schools similar to
the University Career Page you are currently viewing.

o 20| e R

Similar schools

m Marymount University

c'_'t_;'_tg Old Dominion University

------ George Mason University - School of Busi...
2 % University of Maryland College Park

32 . Virginia Polytechnic Institute and State U...

tvve  University of Maryland University College —

S —

e Company Page -- People Also Viewed, located on a University’s Company
page, gives you insight into similar schools people are searching for.

People Also Viewed

[ ' F ,-1H!GEDPGE
WASH INGTON
UNHIVERSITY

Y

l‘ il
UNIVERSITY
TVIRGINIA

B AMARAND NOVAIE=Z -

Take a peek at what other schools people are looking at. This image is from the George
Mason Company page
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e More Notable Alumni -- The More Notable Alumni feature (sometimes it’s also
called See other Notable Alumni) shows you successful alumni from colleges
that are similar to the University page you’re currently researching.

Notables Students & Alumni

Abid Butt

Recommendations

Chief Executive Officer at Banyan Tree

Hotels & Resorts

Chief Executive Officer at Banyan Tree Hotels &

Resorts Pte Lid

Vice President - Asset Management at Host Hotels

& Resorts

Vice President & General Manager at Turtle Bay

Resort

Master of Business Administration (M.B.A.)

......

D'Wayne Bates

Assistant Principal and Director of Athletics
& Student Activities at Lasalle-Peru High

School

Director of Athletics & Student Activities at Lasalle-

Peru High School

Associate Athletic Director at Evanston Township

High School

o

EARYAR TRLL
ISy AEsE

LinkedIn for Education *

More Notable Alumni

3
L5 3
b0

£
R
,,'

Southern New Hampshire
University

23 notables

Ashford University

£ natanles

Regis University

T notables

American InterContinental
University

£ natables

Capella University

8 naotables

Western International University
11 notables

More Notable Alumni on the University of Phoenix University page shows you
schools with Alumni that are similar to the University of Phoenix Alumni
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P fc.eoase George Mason University Add to board Suggest |
United States

Home Notables Students & Alumni Recommendations LinkedIn for Education »

| see other Notable Alumni © |

Chris Melissinos 2na

Director of Corporate Strategy - Media and e University of Virginia

Entertainment at Verizon Ilmll Charlottesville, Virginia Area
L. . ]

Founder at PastPixels, LLC
Advisor at gopop.iv Old Dominion University

ur Norfolk, Virginia Area

BS, Public Administration \/ OD\(.!
ueriqu George Mason University -
School of Business
- Washington D.C. Metro Area
aNEI%E
b L . University of Maryland College
", Park
> Washington D.C. Metro Area
Michael Covel -

Virginia Polytechnic Institute and
§ State University
ll Roanoke, Virginia Area

Trend Following, President

Director at Michael Covel
Author at Michael Covel
President at TurtleTrader®

University of Maryland University
College
UMUC Washington D.C. Metro Area

BA, Politics and Government

You can find a list of Similar Schools under the Notable Alumni section

5. LinkedIn’s University Page, and How to Use It

As you’re building your Decision Board, you'll find yourself visiting the LinkedIn
University pages to find information about the school, its programs, typical career
paths, and notable alumni.

Here are the key elements of the University pages:
e Admissions: General Information, News and Discussions

What It Does: Provides essential admissions-related information: contact and
background information, demographics, and statistics. Since this page is most
likely managed by the admissions or marketing department, expect to find a lot of
self-promotion. Check out the comments and recommendations to see what
other people find important.

How to Use It: Does this college look like a good fit for you? Are they promoting
newsworthy things you find interesting? Are they highlighting notable
achievements and news for both students and the college? Do they keep



prospects up-to-date on deadlines and key events?

Explore Careers of 95,234+ Alumni

Careers
Where they work What they do

What It Does: Gives you the inside scoop on where alumni work, what they do in
their careers, and the skills they use in their jobs.

How to Use It: Are graduates from the school doing what you want to do? Does
their work look interesting to you? Are they living where you want to live?

How You’re Connected

What It Does: Shows you the people you’re connected to at the college.
How to Use It: Use it for informational interviews, to connect with former high

school classmates who are currently enrolled or are alumni at the college, and to
expand your network by connecting with the 2nd degree connections.

Notable Alumni Motable alumni 1411

What It Does: Shows you who the successful alumni are, and what they do.

How to Use It: This could (and hopefully will) be you some day. Do you see any
traits or interests that are similar to yours? Could you see yourself on one of
these potential career paths?

Join your alumni group

] ] Share ideas, find opportunities and get back in
Join Your Alumni Group touch.

Find a group

What It Does: Lists alumni groups for the college.

How to Use It: What kinds of things are the alumni saying about their college?



Does it seem like they’re engaged and dedicated to their alma mater? Are there
groups for your planned major?

Note: You may not be able to join the group, since you're technically not an
alumnus.

e Similar Schools Similar schools

What It Does: Shows you schools where alumni have similar careers to the
school you're currently viewing.

How to Use It. Are you open to looking at other schools, or do you have your
heart set on a particular dream college? This is a good way to expand your list of
prospective colleges by seeing which schools with similar career paths, students,
and programs.

e See also... See also...

What It Does: Shows you related pages, such as the Company page, and Group
pages from other departments and programs.

How to Use It: See if your potential major (if you've chosen one) has a Group so
you can do more in-depth research on your chosen career path. The Company
page gives you an alternative view of the college.

a) How to Get Information and News Updates on Your Dream College

On the University page, you'll find the General Information section, which includes a
snapshot of alumni Career paths, an overview of the University, contact information,
Student & Faculty statistics, and Financial data.
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MAINE

&

University of Maine
Bangor, Maine Area

IHume I Notables

Students & Alumni Recommendations

Explore Careers of 38,585+ Alumni

Where they work
State of Maine
IDEXX Laboratories

Unum

more » s

General Information

What they do_

263 Education 3714

177 Operations 3,577

127 Sales 3,381
more »

The University of Maine, founded in Orone in 1865, is the state's premier public university. It is among
the most comprehensive higher education institutions in the Northeast and atiracts students from across
the U.S. and more than 65 countries. It currently enrolls 11,247 total undergraduate and graduate
students who can directly participate in groundbreaking research working with world-class schelars. The
University of Maine offers doctoral degrees in 35 fields, representing the humanities, sciences,
engineering and education; master’s degrees in roughly 70 disciplines; 80 undergraduate majors and
academic programs; and one of the oldest and most prestigious honors programs in the U.S. The
university promotes environmental stewardship on its campus, with substantial efforts aimed at
conserving energy, recycling and adhering to green building standards in new construction. For more
information about UMaine, visit umaine.edu. (Fall 2013).

Homepage
http:/fumaine.edu

Phone
+1.207.581.1110

Address

5713 Chadbourne Hall
Orono, Maine 04473
United States

Students & Faculty

Undergrad Students.
7,922

Graduate Students
817

Faculty
489

Total Population
8,739

‘Student/Faculty Ratio
16:1

Financial Information

Financial Aid
Available

Percent Receiving Aid
94%

The University Homepage gives you a snapshot of the college, its top careers, and its

um-admit@maine.edu

Institution Type
Public

Year Level

Four or more Years

Male
52%

Female
48%

Admitted
81%

Graduated
59%

Tuition

In-State: US$8,370.00/YEAR
Quit-of-State: US$25,740.00/YEAR

~ Showless A

admissions statistics
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The University News Feed is located on the University Homepage, underneath the
Information box, and contains updated news from the University and
recommendations from students and alumni.

If you follow the page, you’ll automatically see these updates in your LinkedIn
homepage feed. This is a good way to see if your dream college is posting news and
information you find interesting.

Unum E 3,383 B
more » maore »
Seeall »
General Information
The 1) I, in 1885 i= the stata’ i blic university, It i Join your alumni group

~ Showmore Share ideas, find opportunities and get back in
touch.

Similar universities
University of Maine

University of South Florida
Doles Orchard farmer, Allagash Brewing toast AgrAbility http://bit.ly/1 MnMgSr - Tampa/St. Petersburg, Florida Area

v

University of New Hampshire
Greater Boston Area

Penn State University
State College, Pennsylvania Area

University of Kentucky
Lexington, Kentucky Area

University of Southern Maine
Portland, Maine Area
Like (10) - Comment - 7 days ago

Bill Rogers, Roger Lowd +8 University of Massachusetts,
Ambherst
Springfield, Massachusetls Area

SE
MASS

U

AMHERST

See also...

University of Maine

. . . . University of Maine
Uﬂ UMaine report updates climate challenges, encourages proactive preparation ﬁ:\-:l.‘}\“i".\iii (Company Page}

hitp:iibit.ly1vZe8QZ

The University Homepage has a news feed which will be managed by the admissions
or communications department. Pay attention to the comments to get an unfiltered view
of the college
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D. How to Use LinkediIn’s University Rankings

LinkedIn’s Rankings are based on the jobs graduates have, what they’re doing in those
jobs, and what companies they’re working for.

This gives you a real-world perspective of how likely you are to get a top job if you go to
a particular University.

You can access the LinkedIn University Rankings through the global navigation menu
under the Education > University Rankings menu option, on your Decision Board
(which you can access under the Profile and Education menus), or on the LinkedIn
Higher Education page.

Connections Jobs Interests

University Finder

Field of Study Explorer
University Rankings

Your Decision Board



http://www.linkedin.com/edu/
http://www.linkedin.com/edu/

Use Linkedin to Get Into Your Dream College

Add something to your board

B

University Finder

i2== University Rankings

3 —

E Field of Study Explorer

Prospective Students Students Employers

University Finder Field of Study Explorer View your Decision Board

Access the University Rankings from the Education menu on the global navigation
bar, on your Decision Board, or on the LinkedIn Higher Education page

On the LinkedIn University Rankings homepage, you'll see a number of career Fields
listed, with the top 3 Schools listed underneath each Field. Click See this list > to see
the full list.
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LinkedIn University Rankings

Based on career outcomes

From university to career, see which schools are launching graduates
into desirable jobs. Learn more

Share this page:

inY f &

Undergraduate rankings in =~ United States 2

Accounting Professionals Designers Finance Professionals

1 Villanova University 1 Camegie Mellon University 1 University of Pennsylvania

2 University of Notre Dame 2  School of Visual Arts 2 Yale University

@ H
y HH
Bl s

)

3 Boston College 3 College for Creative Studies 3 Georgetown University }'U

See this list » See this list » See this list »

Investment Bankers Media Professionals

~FT . B R (m o R .
1 Georgetown University 1 University of Pennsylvania & 1 New York University &

LinkedIn’s University Rankings page shows you which schools are producing
graduates in the top career fields

Currently, the Rankings are limited to undergraduate colleges in Canada, the U.K., and
the U.S. Only the top 25 schools in each career category are listed.
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Undergraduate rankings in | United States 3

Canada

United Kingdom

United States

Accounting Professionals

You can see the top schools in Canada, the United Kingdom, and the United States,
based on career outcomes

Marketers

1 University of Pennsylvania

2 University of Michigan

d H ¢

3 Harvard University

Seea this list »

Click anywhere on the career category Card to go to the rankings for that profession
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Home Profile Connections Jobs Interests Business Services Try Prg

Linkedin University Rankings | United States

Best schools for marketers

We ranked schools based on how successful recent graduates have been.at landing
desirable marketing jobs. Learn more

Share this page:

in¥ f &

Undergraduate rankings in United States for| Marketers 2

University of Pennsylvania
Greater Philadelphia Area
125,200 students & alumni on LinkedIn

University of Michigan
Greater Detroit Area
247,100 students & alumni on LinkedIn

UNIVERSITY OF

MICHIGAN

Harvard University
Greater Boston Area

159,600 students & alumni on Linkedln
@ New York University
T Greater New York City Area
273,000 students & alumni on Linkedin

NYU

The top Universities for Marketers. The top 25 Universities are listed for each career
category

On the career category homepage, you’ll see a snapshot of the School, including its
Name, Location, and the number of Students & Alumni on LinkedIn.

You can Add to board, Suggest the School to a friend or connection, Like the
ranking, or Share an update.
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University of Pennsylvania
Greater Philadelphia Area

For each of the top 25 Universities, you’ll see basic information, such as School
Name, Location, and the number of Students & Alumni on LinkedIn. You can
interact with the listing by clicking See more, Adding the School to your Decision
Board, Suggesting it to a friend, Liking the ranking, or Sharing an update

Clicking See more expands the listing to give you an overview of Where alumni in this
career work, Alumni with careers like this, and See more career paths of students
and alumni. If you choose See more career paths, you'll go to the school’s University

page.
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University of Pennsylvania
Greater Philadelphia Area

25,200 students & alumni on LinkedIn

S - |

Where alumni with this career work Iﬁlumnl with careers like this |

Google Bryan |
Delivering economic opportunity to B2B marketers...

1986 — 1990, BS Economics, Entrepreneurial Studies;

CGoogle

American Express i
P Maria emms = u
Disruptive Cross-Platform & Emerging Media Mark...
Unilever 1884 — 1898, Bachelor of Science (BS), Economics

Nicole 'm
Social Media Marketing, Content Marketing & Soci...

Microsoft 1893 - 1997, BA, Communications, Marketing

Jennifer toam

Product Marksting Manager at
2001 — 2008, BA, International Relations, Economics

Matthew =
H Experience Design Strategy Supervisor at
g 1997 — 2000, B.A., Economics

See more career paths of students and alumni »

University of Michigan
Greater Detroit Area

247,100 students & alumni on Linkedln
UNIVERSITY OF

MICHIGAN

Harvard University
Greater Boston Area
158,600 students & alumni on Linkedin

You can get more career-related details about a School by choosing See more
underneath the University name. You’'ll see the profiles for Alumni who work in this
career field and the top companies they work for. Click See more career paths of
students and alumni to go to the University page, and click See less to collapse the
details
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st

You can also Add to board, Suggest, Like, and Share the School ranking

When you're on a top 25 University page, you'll see a How this school ranks listing in
the right hand column.

How this school ranks
From Linkedln University Rankings

Show 2 more s
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How this school ranks
From Linkedln University Rankings

for Finance Professionals
for Marketers

for Investment Bankers
for Media Professionals

for Software Developers

Show less i

If the School you’re researching ranks in the top 25, you’ll see exactly how it ranks in
the right-hand column. Click Show more to see what other rankings the School has,
and Show less to collapse the list

You can also Add the School to your Decision Board on the University page.

I'm interested in attending

Add to decision board

How this school ranks
From Linkedin University Rankings

far Finance Professionals

13,148
for Marketers
10,651
9,833 for Investment Bankers
Show 2 more
Page
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I'm interested in attending -
Added to my board -

How this school ranks
From LinkedIn University Rankings

for Marketers
55.91R

Quickly Add Schools to your Decision Board directly from the University page. You'll
see Added to your Decision Board afterwards

Home Profile Connections Jobs Interests

° This school has been added to your Decision Board. View board »

You'll also receive a notice when you add a School to your Decision Board, with the
option to View your Board

You can see which Schools rank the highest in the career fields of Accounting
Professionals, Designers, Finance Professionals, Investment Bankers, Marketers,
Media Professionals, Software Developers, and Software Developers at Startups.

Quickly jump between the different career fields by using the dropdown menu.

If you click See all rankings > you’ll return to the LinkedIn University Rankings
homepage.
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Accounting Professionals
Designers

Finance Professionals
Investment Bankers
Marketers

Media Professionals
Software Developers

Software Developers at Startups

See all rankings »

You can quickly switch between career fields using the dropdown menu. See all
rankings > brings you back to the Rankings homepage

E. How to Use LinkedIn’s Field of Study Explorer

Have you chosen your major yet? Have you started thinking about what type of career
might be a good fit for your skills and talents?

Granted, it might be too early to have definitive answers for those questions, but
LinkedIn can give you a feel for different career paths -- and help you determine
whether your dream college can help you reach your career goals.

You can access the Field of Study Explorer through the global navigation menu under
the Education > Field of Study Explorer menu option, on your Decision Board
(which you can access under the Profile and Education menus), or on the LinkedIn

Higher Education page.



http://www.linkedin.com/edu/
http://www.linkedin.com/edu/

Use Linkedin to Get Into Your Dream College

Search for people, jobs, companies, and

Connections Jobs Interests

University Finder
Field of Study Explorer
University Rankings

Your Decision Board

Add something to your board

ﬂ University Finder

2== University Rankings

E Field of Study Explorer

Employers

Prospective Students Students

Field of Study Explorer View your Decision Board

Access the Field of Study Explorer from the Education tab on the global navigation
menu, on your Decision Board, or on the LinkedIn Higher Education page

When you start on the Field of Study Explorer homepage, you’ll see a Field of Study
listed under the Explore more dropdown menu based on how much information you’ve

Page
176 of 233


http://www.linkedin.com/edu/

listed on your Decision Board. If it's not too accurate, you can see Other fields of
study LinkedIn thinks you might like, or Browse by name at the bottom of the list.

Engineering Technologies and Engineering- Suggest
Related Fields -

498 ,724 members studied this Explore more v

| Other fields of study I

Where they work What they do ) )
Labor and Industrial Relations
US Army Engineering
Information/Psychological Warfare and Mi...
IBM Operations
Bioethics/Medical Ethics
US Navy Support
. . . Burmese Language and Literature
United States Air Force Infarmation Technology
T e O e @ Greenhouse Operations and Management

w Show More

<=

LinkedIn will suggest Fields of Study under the Explore more dropdown. The
accuracy will depend on what you’ve added to your Decision Board. To search for
Fields of Study, choose Browse by name

You can also research Fields of Study on your Decision Board. Use the Add
something to your board section to start entering the Field you’re interested in.
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Add something to your board

accounting| i

Universities

' *  University of Economics, Prague
- Czech Republic

School of Economics, Business and ...
Sao Paulo Area, Brazil

Moscow Institute of Accounting and ...
Moscow, Russian Federation

Shanghai National Accounting Instit...
China

Azarbaijan Accounting and Manage...
Iran

Fields of study

Accounting

Accounting and Finance

Accounting and Business/Management

Enter the Field of Study you're interested in, and LinkedIn will start populating a list.
Click on the Field to add it to your Decision Board

You'll see a Field of Study Card with more information about that career field, including
how many students are interested in studying this field.
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Accounting

"High demand, growth opportunities, new
technologies, I can handle the numbers”

6349 others interested in studying

0 Likes, 0 Comments

* Add a comment

Field of Study Cards are a good way to start researching career fields and choosing
your major. Clicking anywhere on the Card takes you to the Field of Study homepage

You can conduct in-depth research on professions and career paths on the Field of
Study homepage. You'll see how many Linkedln members studied this field, Where
they work, What they do, Where they went to school, and How you’re connected
to people in this Field.

This is a good way to start exploring what types of majors might be a good fit for you.
You'll be able to see what companies you might work for; the kinds of things you’ll do;
and where you should consider going to school. Hopefully your dream college will be on
the list!
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2;295,031 members studied this Q Searcht t Explore more v
Where they[work] ©. What they[da | Where they went
EY Accounting University of Phoenix 22,480
Pet ) 389,977 | The Inslilute of Chartered Accountants ... 19,695
Deloitte Operations 155,153 University of Mumbai 13,028 >
KPMG US 10,065 | Sales 146,292  Baruch College, City University of New ... 10,864
KPMG 4804  Entranrenaurshin 107151 Univarsitv of South Africall Inivarsitait v. 10,846

~  Show More

ML iR

Linkedin Member Alon Philip Steve Chirag

Partner at The road 10 success is Experienced Staffing Contract Recruiter at Manager, Recruitment
always under construction Professional placing Services at

Greater Pittsburgh Area Israel Technology Professionals San Francisco Bay Area Bengaluru Area, India

Greater New York City A...

2,295,031 members studied this Q. Search this set | Explore more ~

Where they went Q Where the' m Q, How you are connected |

University of Phoenix 22480 | United States 1,236.... 1st Connections 0
The Institute of Chartered Accountants ... 19595 India 136,205 2nd Connections 0
University of Mumbai 13,026 Greater New York City Area 135,720 Group Members 0
Baruch Cellege, City University of New ... 10864  Canada 119,869 3rd + Everyone Else 2,285,...
University of South Africa/Universiteit v... 10,846 Australia 107,461
Penn State University 9352 | United Kingdom 85,341
Bentley University 8,642 Greater Chicago Area 58,569
Monash University 8,580 | South Africa 48,166
University of lllinois at Urbana-Champa... 7,705 | San Francisco Bay Area 42,113
The University of Texas at Austin 7432 Greater Boston Area 41,667
Delhi University 7111 Dallas/Fort Worth Area 41,438

Find out how many LinkedIn members studied this field, what companies they work
for, What they do, Where they went to school, and How you’re connected
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To see expanded results, click Show more at the bottom of the lists.

Accounting

2,295,031 members studied this

Where they work
EY
PwC
Deloitte
KPMG US
KPMG
IBM
Citi
Grant Thornton LLP
JPMorgan Chase & Co.
Wells Fargo
MecGladrey
Accenture
Bank of America
Hewlett-Packard
HSBC
BDO USA, LLP
BNY Mellon
Walmart
Morgan Stanley
AT&T
Shell
State Street
TD
Oracle

Standard Chartered Bank

26,645

25,480

17,438

10,065

4,904

3,848

3,835

3,781

3,664

3,453

3,348

3,229

3,157

2,566

1,841

1,446

1,351

w  Show More w

Q, Search this set

What they do
Accounting
Finance
Operations
Sales
Entrepreneurship
Administrative
Consulting
Information Technology
Support
Education
Human Resources
Program and Project Management
Research
Marketing
Legal
Business Development
Media and Communication
Real Estate
Community and Social Services
Engineering
Quality Assurance
Healthcare Services
Arts and Design
Purchasing

Product Management

- BShowless ~

633,379

388,977

155,153

146,292

107,151

96,903

93,139

77,513

70,281

54,687

54,477

43,008

40,464

37,390

35,132

32,427

24,771

24,481

18,771

18,051

17,1156

16,835

14,885

14,408

8,316

Where they went to school ©

University of Phoenix

The Institute of Chartered Accountants ...

University of Mumbai

Baruch College, City University of New ...

University of South Africa/Universiteit v...

Penn State University
Bentley University

Monash University

University of llinois at Urbana-Champa...

The University of Texas at Austin
Delhi University

Michigan State University

Texas A&M University
Macguarie University

DePaul University

Brigham Young University
Oxford Brookes University

Northern lllinois University

Keller Graduate School of Managemen...

UNSW Australia

University of Technology, Sydney
University of South Florida
Karachi University

RAMIT University

Cairo University

| Explore more + |

22,480

19,695

13,028

10,864

10,848

8,352

8,642

7,111

6,742

6411

6,401

6,314

6,248

5,885

5774

5323

5,187

5,086

4,991

4,861

4,771

4,670

See even more information by clicking Show more. Collapse the list by clicking Show

Less
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If you scroll to the bottom of the page, LinkedIn will keep automatically loading profiles
of Alumni in this Field. This is a good way to see who is working in this Field, and what
they’re doing: their job titles, their career paths, their duties, and so on.

Your 1st degree connections will be listed at the top and will display an email symbol so
you can contact your connection directly. If you’re not connected, you'll have the
opportunity to connect with the “+silhouette” symbol.

1o | Community and Sccial Services

w  Show More

@
Kate | 5004 Cari » s !
Professional Speaker Community Preparedness
Manager. We change & Resiliency Manager at
audiences' lives & make B o P
Sarasota, Florida Area Greater Denver Area
You're You're
Connected 2 NOT
Connected

The list of Alumni who studies this Field of Study Alumni will include your 1st degree
connections (left, with the email symbol) and all other connections (right, with the
+silhoutte)

For more tips on using the Field of Study Explorer, see the How to Use the Field of
Study Explorer to Find a Career section in Chapter 4: How to Use Linkedin to
Explore Careers.
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Chapter 4

How to Use LinkedIn to Choose
Your Major

A Step-by-Step Guide to Choosing the Right Major So
You Can Find Your Dream Career

In this section, you'll:

v Find Out if Your Planned Major Is Really for You

v Get the Inside Scoop on Careers Using the Field of Study Explorer and Careers
Sections

v Use LinkedIn’s Pulse Feature to Explore the Latest Career Trends

Whether you already know what you want to study, or need a little help narrowing down
your choices, there are a number of ways to use LinkedIn to explore careers paths, and

determine which courses and programs you should study in college.

There are four LinkedIn resources to help kickstart your college major and career
exploration research:

1.  The Fields of Study Explorer on your Decision Board.
2. The Careers section of the University page.

3. The Pulse section, where you can follow top influencers and explore career
channels.

4. Notable Alumni, also accessible from the University page, shows you the top
alumni and their current occupations and, of course, what types of positions

they’ve held throughout their careers.

Let's take a closer look at these four areas.



A. How to Use the Field of Study Explorer to Find a
Career

If you have your Decision Board set up, you can use the Field of Study Explorer to
research careers, before you choose a major at your dream college. [See Decision
Boards: The Best Way to Find Your Dream College in Chapter 3 for a refresher on
using Decision Boards.]

Once you’ve added some Field of Study cards to your Decision Board, you can share
your Board to get feedback from your network of friends, family, and mentors. They can
add comments and like your card, as long as they’re 1st degree connections.

Accounting

639 others interested in studying

e & -

0 Likes, 0 Comments

Add a comment

Share your Decision Board with any of your 1st degree connections you feel can help
you find your dream college. They will be able to see the careers you’re exploring and
leave comments and feedback

Savvy LinkedlIn users can also use the Suggest feature to send you career
recommendations, which you can then add to your Decision Board. Likewise, you can
suggest Colleges and Fields of Study to your friends to help them with their dream



college research.

| Add to board Suggest

Linkedln for Education »

If one of your connections is using LinkedIn’s Higher Education tools, he or she can
send you Suggestions for Colleges and Fields of Study

Suggest this field of study *

Registered Nursing/Registered Nurse

Who do you want to/suggest this field of studyto?

o

Senc Cancel

To Suggest a Field of Study, type in a 1st degree connection or an email address

When you click on your Field of Study card, you’ll see the universe of LinkedIn
members who majored in that career, the companies Where they work, What they do
in their jobs, and Where they went to school.

These results will show you the kinds of companies you might work for; the kinds of
things you might be doing; and the schools that produce the most graduates in that
profession. Hopefully your dream college is in the list...

You can view the listed profiles to get a sense of individuals in this Field of Study, and
the career paths they’ve taken since graduating from college. As you scroll down the
page, more profiles will automatically load.
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Accounting
2:295,031 members studied this Q churd t Explore more ~

Where they[work] ©. What they[do | Where they went Q

EY 26,645  Accounting 633379 University of Phoenix 22,480
PwC Finance 388,977 The Institute of Chartered Accountants .., 19,695
Deloitte Operations 155,153 University of Mumbai 13008 >
KPMG US 10,065 | Sales 46,282 Baruch College, City University of New ... 10,864
KPMG 4804  FEntranrenaurshin 107,151 " Univarsity of South AfricallIniversitait v 10,846

~ Show More

ML iR

Linkedin Member Alon Philip Steve Chirag

Partner at The road o success is Experienced Staffing Contract Recruiter at Manager, Recruitment
always under construction Professional placing Services at

Greater Pittsburgh Area Israel Technology Professionals San Francisco Bay Area Bengaluru Area, India

Greater New York City A...

2,295,031 members studied this  this set ‘ Explore more v
‘Where they went Where ihe How you are connected I

University of Phoenix 22,480 United States 1236,...  1st Connections 0
The Institute of Chartered Accountants ... 19,695 | India 136,205 2nd Connections 0
University of Mumbai 13,028 Greater New York City Area 135720 Group Members 0
Baruch College, City University of New ... 10,864 = Canada 119,669 3rd + Everyone Else 2,295,...
University of South Africa/Universiteit v... 10,846 | Australia 107,461

Penn State University 9,352 | United Kingdom 85,341

Bentley University 8,642 Greater Chicago Area 58,569

Monash Universily 8,530 | South Africa 49,166

University of llinois at Urbana-Champa... 7,705  San Francisco Bay Area 42,113

The University of Texas at Austin 7,432 | Greater Boston Area 41,667

Delhi University 7411 Dallas/Fort Worth Area 41,438

The Field of Study page gives you information on the companies people work for, their
job functions, the schools that produced the most graduates in that field, where they
live, and how you’re connected. Scroll down the page to automatically load new
profiles
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You can filter and search within the Field of Study, and also Explore more fields of
study by using the dropdown menu on the far right.

B. How to Use LinkedIn’s Career Section

While past performance doesn’t guarantee future success, the Careers section located
under University > Students & Alumni shows you what types of things alumni are
currently doing in their jobs and gives you an idea of how successful they are.

The Careers page is part of the University page, and gives you specific career-related
information on that particular University, including:

e Where alumni live -- As you're looking for your dream college, chances are you
may end up working and living in the same geographic region as the school. This
section shows you the other key regions where alumni live and, most likely, work.

e Where they work -- Use this information to see the companies and industries
people work in. Most likely, the companies listed will be the top recruiters at that
particular University.

e What they do -- Shows you the top career fields the graduates are working in. If
you know what career path you'd like to follow, you can conduct in-depth
research on careers and see exactly what people do in those occupations.

e Change school -- See similar schools based on alumni careers. If you'd like to
search for a specific school, use the Browse by name search feature.
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SRS oo -

Similar schools

m Marymount University

opu  Old Dominion University
2

George Mason University - School of Busi...
12 % University of Maryland College Park
32 . Virginia Polytechnic Institute and State L...

—  uaue University of Maryland University College —

(SN E—

Find similar schools with the Change school button, and search for a particular school
with the Browse by name search box

e Total number of Students & Alumni on LinkedIn -- Gives you an idea of how
many students and alumni from that college are on LinkedIn. This is useful for
research and networking purposes: more students and alumni on LinkedIn
makes it easier for you to find people who can help you with your college
research.

e Search this set -- Narrow your search within the entire set of career data and
alumni profiles, from where they live to what they do to individual alumni
profiles. Use this option to search for very specific information.

Motables | Students & Alumni I Recommen

Search within the data set by using the Search boxes
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e > (See more) -- Clicking the > and < (arrows) moves you between screens.

You'll also notice a list of LinkedIn users from the college and How you’re connected
to them: if they’re 1st degree connection, you’ll see an email icon so you can contact
them directly. If they are a 2nd degree or higher, you’ll see a connection symbol.

You can use the Search feature to narrow down the profiles by keyword. If you want to
browse through the list, you can scroll to the bottom of the visible list and a new set of

profiles will load.

Home: Notables Students & Alumni Recommendations

Where theyfiive]
United States a7.570
Bangor, Maine Area 7.2158
Greater Boston Area 6,380
Portland, Maine Area 6,364
Lewiston/Auburn. Maine Ares 3,397
@
B

Diana mm

Chuck Fmsss

marketer | talent
acquisition

Transforming teams and
building platforms for
growth

Londen, United Kingdom

-]

]

Raleigh-Durham, North ..

Attended =

Where they[work|

State of Maine
IDEXX Laboratories
Unum

D

L.LBean

~ ShowMore ~

@

47 Bob 10

Consulting Executive |
Strategic Marketer | Author
& Speaker

Greater Chicago Area

-]

Michael

Government Relations
Cleveland/Akron, Ohio A...

K

Linkedn for Education »

to Change university ~
What thef{ do |
262 Education 3,783
Operations 3,633
Sales 3419 >
Engineering 3,144

Entrepreneurship 2,908

" Dave |

Insurance Industry / 1BM

Austin, Texas Area

K

The Careers section helps you discover how many Students & Alumni from your
dream college are on LinkedIn, Where they live, work, and What they do. Scroll down
the page to automatically load new Alumni profiles

When you move to the second section (by clicking the 2 arrow), you'll find:

e What alumni studied -- See which programs at the college are the strongest
and produce the most graduates. This is useful for career exploration: you can
see the most common majors at the college and what alumni typically end up

doing.
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e What alumni are skilled at -- Gives you insight into what skills alumni use in
their careers. This can help you determine if your skill set is aligned to the
careers your dream college is known for. Do you have the same skills these
alumni are using every day? This will help you determine if you're looking at the
right major and if this is a future career path that will work for you.

Tip: These skills will help you develop your own list of skills for your
Summary section of your profile. See the Skills section in Chapter 1.

e How you’re connected to alumni -- This is useful if you'd like to connect with
alumni for informational interviews and advice. The higher the number of your
connections, the better, especially with 1st and 2nd degree connections.

Attended 2
93,874 resuts [ scerch s ce |

1

What they| studied | What they're[skilled]at [How you are connected]
Business, Management, Marketing, an... Microsoft Office 1st Connections
Social Sciences Microsoft Excel 2nd Connections
< Engineering Public Speaking Group Members
Psychology PowerPoint 3rd + Everyone Else

The second page of the Career section includes What Students & Alumni studied,
What they’re skilled at, and, most importantly, How you are connected. You can also
Search within profiles to find specific people, majors, and skills

If you click Show More under any of the columns, you’ll see an expanded list of
information.

w  Show More



95 ) 251 results

Where they live
United States
Washington D.C. Metro Area
Greater New York City Area
Richmend, Virginia Area
Norfolk, Virginia Area
San Francisco Bay Area
Baltimore, Maryland Area
Greater Los Angeles Area
Greater Atlanta Area
Greater Philadelphia Area
Greater Boston Area
Raleigh-Durham, North Carolina Area
Greater Denver Area
Greater San Diego Area
Dallas/Fort Worth Area
Greater Seattle Area
Charlottesville, Virginia Area

Greater Chicago Area

Attended &

Where they work
Fairfax County Public Schools
Booz Allen Hamilton
Inova Health System
Northrop Grumman Corporation
Deloitte
Leckheed Martin
Fairfax County Government
uUs Army
U.S. Department of State
CACI International Inc
Morthern Virginia Community College
Accenture
IBM
Freddie Mac
MITRE
Prince William County Public Schools
SAIC

Fannie Mae

What they do
Education
Information Technology
Operations
Engineering
Sales
Research
Consulting
Program and Project Management
Media and Communication
Entrepreneurship
Administrative
Finance
Support
Healthcare Services
Human Resources
Marketing
Arts and Design

Community and Social Services

To get more detailed data in any of the sections, expand the column by clicking Show
More at the bottom of the initial list

1. How to Narrow Your Search within Categories

In addition to expanding the columns to see more information, you can also fine-tune
each of these categories by clicking the magnifying glass next to the section and
entering your search terms in the box.

Or, if you've clicked Show More, you'll see a search box at the top of each column.

Where they live [ |

Where they live

Clicking the magnifying glass activates a search box so you can narrow your search
within a particular category



For instance, if you’d like to live in Los Angeles after you graduate, you can type Los
Angeles into the search field. The lists will update and you’ll receive focused career data
-- where they live, where they work, what they do, etc. -- for only the Los Angeles
area.

In the example below, the new search shows 922 results for the Los Angeles area, from
a total data set of 95,251, along with specific data for the other categories. To clear the
results and return to the master list, choose Clear all.

922 resutis Attended £

Greater Los Angeles Area X

Clear all

Where they live

United States
Washington D.C. Metro Area

Greater New York City Area

Where they work
Northrop Grumman Corporation
Amgen
UCLA

University of Southern California

What they do
Media and Communication
Arts and Design
Sales

Entrepreneurship

Richmond, Virginia Area Los Angeles Unified School District Education

Norfolk, Virginia Area Accenture Marketing

San Francisco Bay Area SAIC Information Technology
Baltimore, Maryland Area Esri Operations

Greater Los Angeles Area Fox (Film, TV & Sports) Consulting

Greater Atlanta Area Southern California Edison (SCE) Engineering

Greater Philadelphia Area Pepperdine University Research

Greater Boston Area
Raleigh-Durham, North Carolina Area
Greater Denver Area

Greater San Diego Area

Dallas/Fort Worth Area

‘Yahoo

Kaiser Permanente

JPL (NASA's Jet Propulsion Laboratory)
US Department of Homeland Security

DIRECTV

Human Resources

Administrative

Program and Project Management
Finance

Legal

Narrow your research even further by searching for specific keywords within each data
set. This examples uses Los Angeles as the location.

You can do the same’ thing with company, field of study, and skills.



C. How to Use Pulse to Explore Careers

LinkedIn’s Pulse is a feature that helps you find, publish, and consume personalized
news and business insight. You can follow and share content from top news sources,
industry-specific channels, and industry thought leaders -- called Influencers. You can
also publish your own updates. Pulse is available in both desktop and mobile format.

Pulse is also a good way to research your college major.

Pulse The news and insights you need to know.

Your News Top Posts Discover

Explore potential careers, and college majors, with LinkedIn’s Pulse feature

Access Pulse from the global navigation under Interests > Pulse.

Interests

Companies

Pulsa
SlideShare

Go to Interests > Pulse to start researching your college major

You'll land on the Your News tab, where you’ll see a card-style list of stories published
by LinkedIn members, Influencers and content providers. You can Follow More
Influencers to get insight from industry thought leaders, and + Follow the authors of
the articles directly.
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Pulse the news and insights you need to know.

Your News Top Posts

Ayon Banerjee

Director / Regional Head - Asia Pacific R...

+ Follow

10 Sales Leadership
Tips for Non- Salesmen
Personalities

September 8, 2014

Way back in the late 80s, information technology

used to be the hottest destination for wannabe high-

fiyers. Most of my...

In: Sales Strategies

©® 204 ® 10 - ~»

ﬂ Finella Panlilio

Discover

| Follow More Influencers |

G 20

See all»

Public Relations & Marketing

+ Follow

7 Social Media Trends You
Shouldn't Miss

Septernber 8, 2014

In: Online Advertising

@ 3 ® 16 - -~

The Your News page will show you articles published by LinkedIn members,
Influencers, and content providers. Click Follow More Influencers to find and follow

industry thought leaders

If you hover over an article, you’ll see a 3-line preview of the contents.

Page
194 of 233



| was never one to hang posters of young boy
bands and heartthrobs as a teenager. it was more
likely to be photos ...

Michelle Bourke
CEO at Artlivemedia, Cofounder at 2 tech sta...
+ Follow

“

Choosing Who To Admire: My Top
6 Picks

February 4, 2015

In: What [nspires Me

Get a quick preview of the article by hovering over the card. The bottom of the card
shows you how popular the article is through the Views, Likes, and Comments
statistics

As you’re browsing the cards, you’ll see an icon next to the author’'s name if he or she is
an Influencer. The article category is listed as In: plus the categories, and the bottom
of the card shows social statistics, such as Views, Likes, and Comments. You can
Share the article by using the arrow button.
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Paula Kerger
CEQ at PBS
+ Follow

Women’'s Work: Why We Need
More Women in Media

March 19, 2015
E’sﬂedia. Professional Women

® 981 & 201 m 26 F

An Influencer will have an icon next to their name. The categories are listed next to the
In: icon. You’'ll see social statistics at the bottom of the card, including number of Views,
Likes, Comments, and an arrow to Share the article

If you choose to Like the article or leave a Comment, you'll be taken directly to the
entire article; you won'’t actually be able to Like or Comment until you get to the full
article. You can Share the article directly from the card.
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A |

Paula Kerger [fluencer
CEOQ at PBS

e

Women’s Work: Why We Need More

Women in Media
1,010 204 26 [in 5 0

In 1967, Katherine Switzer became the first woman to run the Boston marathon. She

signed up using only her initials, because women weren't allowed to compete. The

The article has a number of social sharing tools, including liking and commenting. In
addition, you can Share it on LinkedIn, Facebook, Google+, and Twitter. If you like
the author’s work, you can Follow them

If you use the Share arrow on the Pulse page, a pop-up gives you the opportunity to
post the article as an update to your profile, post it to a Group, or Send to individuals.

If you share the article as a LinkedIn update, you can choose to share it Publicly or
only with your Connections, Post to groups, Send to individuals, and share on
Twitter.

You can add a comment in the share box, as well as tag any connections or
companies you want to see the update.
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| NN | Share news on LinkedIn | Linkedin
& https://www.linkedin.com/shareArticle?url=https% 3A%2F % 2Fwww.linkedi... ©

Linked}]-

= Women's Work: Why We Need More Women in Media

i linkedin.com * In 1967, Katherine Switzer became the first woman to run
the Boston marathon. She signed up using only her initials, because
women weren't allowed to compete. The race director tried to grab her and
pull her off the course before she could...

Edit

. Share an update i

Share an update. Type a name to mention a connection or company...

Share with: ~ Public 3 | — ﬂ

Post to groups

Send to individuals

Share

Closge this window
Copyright & 2015, Linkedin Corporation

You can share Pulse articles as an update to your profile, as a Post to groups, or to
your individual connections
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~| Share an update

Share with: | Connections 3 n

Send to individuals
e
You can add a comment to your update, and also tag a connection or a company

Tip: You'll have the same sharing options if you use the LinkedIn share
button on the article page.

The Top Posts tab shows you the most popular content. You can sort by Today, This
Week, All Time, or Recent.

Pulse The news and insights you need to know.

Your News Top Posts Discover

s> Top Posts Today ~

Tancop Sungha
P g Follow More Influencers

Technical Support Specialist at Antenna ...

.+ Follow y Y
Al ¥ ;
2 >
Why you should plan :
See all»

your personal goals to

H 1 m‘ung:i
live life your way' ; Jon Steinberg [Afluencer
Septernber 7, 2014 = CEQ Daily Mail, North America

+ Follow

This past week has been interesting for me, and
due to someone that | know they have helped me The Most Frustrating Email in the
open up my horizons even.. World

September 7, 2014

In: Careers: The Next Level, Productivity

©® 94.4K ® 167 - 73 - @ 47.4K » 349 o 218 »
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Top Posts Today ~

Top Posts Today
Follow More Influen| Top Posts This Week

Top Posts All Time

; & Recent Posts
Bi' '

See all »

To see the most popular content on Pulse, choose the Top Posts tab and sort the Top
Posts by Today, This Week, All Time, and Recent

The Discover tab gives you a list of recommended content that includes thought
leadership from Influencers and industry news from topic-centered Channels and
Publishers.
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Pulse Thenewsand insights you need to know.

Your News Top Posts Discover

A SMARTER READ IN MORE WAYS THAN ONE

Follow what interests you to get personalized news and insights.

Recommended for you

- SN AN
Carlos Ghosn Bill Gates Richard Branson Hunter Walk Michael Moritz
Chairman and CEQ, Renault-  Co-chair, Bill & Melinda Founder at Virgin Group Partner at Homebrew VC Chairman, Sequoia Capital
Nissan Alliance Gates Foundation 6,365,437 followers (fmr YouTube, Google,... 155,889 followers
159,648 followers 2,499,753 followers 587,386 followers

EEn EEEE EEE B B '
HE D BN BNE B BEEm B
1 (1]
| | HEER !
1] [ 1]
EEER EEEEE
Eilﬁilu
Business Travel Big Data Pharmaceutical The Huffington Post: FOX Sports NFL
883,231 followers 1,062,305 followers 33,496 followers Science 28,402 followers

86,914 followers

The Pulse Discover tab recommends content from a mix of Influencers, Channels
(topics), and content Publishers

Further down the page, you can Discover more Influencers, Channels, and
Publishers.
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Discover more

Influencers

nsights from top industry leaders

Richard Branson Deepak Chopra MD Jack Welch Arianna Huffington Bill Gates

Founder at Virgin Group (official) Executive Chairman, Jack President and Editor-in-Chief  Co-chair, Bill & Melinda

6,242,153 followers Founder, Chopra Foundation ~ Welch Management Institu...  at The Huffington Post Me... Gates Foundation
3,285,893 followers 3,280,273 followers 2,484,135 followers 2,448,643 followers

You can get insights from industry leaders in the Influencers section

Collections of articles and insights grouped by topic

o
e
==

| lf o
T —

Leadership & Big Ideas & Technology Entrepreneurship & Professional Women

Management Innovation 4,678,849 followers Small Business 3,903,639 followers
7,408,784 followers 6,582,162 followers

4,665,927 followers

Page
202 of 233



Use Linkedin to Get Into Your Dream College

Top news from global and industry sources

+ +
E:g:ergs REUTERS Bloomberg ‘Nf SJ YAHOQO!
Review

Harvard Business Reuters Bloomberg News The Wall Street Yahoo! News
Review 355,272 followers 311,721 followers Journal 293,362 followers
481,110 followers 298,430 followers

+ + +

+
Mashable EE TED TIME

Forbes Mashable BBC News: UK TED Talks Time

If you’re interested in particular topics and industries, explore the Channels and
Publishers sections

For all of the content areas, choose See More to expand the selection.

I -
-

1 Mark Cuban John .
inovation  President Fast Co
524,350 followers Busines

511,259

Click See More to expand the sections

Whenever you hover over a card, you'll see the Latest Post from that Influencer,
Channel, or Publisher. If you hover over the “+” sign, you can follow that person, topic,
or content provider.
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A

Gates Jeff Weiner

hover
‘hair, Bill & Melinda CEO at LinkedIn
5 Foundation 1,895,681 followers to see
1,032 followers ost
Latest Post: *"" p

The Three Qualities of People
| Most Enjoy Working With

Jeff Weiner
« Melinda CEO at LinkedIn
tion 1,995,681 followers
Vers

Latest Post:

The Three Qualities of People

- + | Most Enjoy Working With

When you hover over a card you’ll see the Latest Post. You can Follow the person,
channel or content provider by clicking the “+” sign
D. How to Use Notable Alumni to Discover Noteworthy
Careers

What kinds of high-profile careers do the Notable Alumni at your dream college have?
You can look at their backgrounds, their current jobs, their past jobs, when they
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graduated, and how you're connected -- 1st, 2nd or 3rd degree.

Do you see any patterns with your dream college? Do you see most of them clustered
around a specific field, such as finance, political science, and so on? Is your dream
producing graduates with the kinds of things you want to be doing?

Chris Gabaldon 3w

Area Vice President at The Ritz-Carlton
Hotel Company, L.L.C.

Area Vice President, Western Region and Canada
at The Ritz-Carlton Hotel Company, L.L.C.

Chief Sales and Marketing Officer at The Ritz-
Carlton Hotel Company LLC

Vice President, Sales at The Ritz-Carlton Hotel
Company

EMBA, Business Administration and
Management, General

THE BITz-CARLTOR™

Window Shopping for a Career: Check out the Notable Alumni section to see what
kinds of high-profile careers your dream college produces

Tip: If you see a Notable Alumni in a field you're interested in, feel free
to reach out to them for an informational interview. You'll be surprised at
how many will make time to speak with you about their college
experience and their current career path.



Chapter 5

How to Get the Best (Free)
Dream College Research and
Advice

A Step-by-Step Guide to Getting Sound Advice from
Your Network of Friends, Former Classmates, and
Alumni... and People You Don’t Even Know Yet

In this section, you'll:

v Find People Who Can Help You Choose Your Dream College
v Use Informational Interviews to Get the Inside Scoop on Your Dream College
v Research the Admissions Staff Before Your Campus Visit

What if you could go beyond the slick brochures, eye-catching websites and
professionally-produced YouTube videos and find out what your dream college is really
like?

That information is out there, and it’s called family, friends, and alumni. Here is how to
find out what your dream college is really like.

A. Find Out Who You Know (and If They Can Help You)

How You’re Connected lets you know if you're connected to any current students or
alumni. It is especially useful if you'd like to conduct informational interviews: you may
be surprised to learn you know a current student or a family friend that attends your
dream college. That’s a great opportunity for informational networking -- take advantage
of it!
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Add to profile

How you're connected

57 first-degree connections

18,935 second-degree connections

Notable alumni 1/48

.

When you research Universities, LinkedIn shows you the 1st- and 2nd-degree
connections you know. These are people you can -- and should -- reach out to for
advice and informational interviews

93,874 resuts [ scerch s ce |

vl Include people with no dates

What they| studied | What they're[skilled]at [How you are connected |
Business, Management, Marketing, an... '© %  Microsoft Office 10,512 1st Connections 57
Social Sciences 9,182 | Microsoft Excel 9,500 | 2nd Connections 18,935
¢ Engineering G508 Public Speaking 8,923 | Group Members 1,007
Psychology 6,145 | PowerPoint 5,262 3rd + Everyone Else 74,528

You can search and filter the Alumni by job, skills, fields of study, careers,
geography, and more. Click Change school to switch to another school you are
following or see a list of similar schools. As always, you can Search for specific profiles
and keywords

As you’re researching your dream college, you'll discover LinkedIn’s true power lies in
the 2nd and 3rd degree connections -- or, who the people you know, know. This wide
network of people gives you access to even more advice and research resources.
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Tip: As always, a larger network is better. See Chapter 2 for tips and
techniques on building out your network.

1. Talk to Your Existing Connections

To see if any of your classmates, friends, or family have a connection to your dream
college, go to the University page, choose the Students & Alumni tab, then the How
you are connected section on the second page (click the > arrow to move to the
second page).

You'll have the option to click on 1st, 2nd, or 3rd degree connections. You can even
choose Group Members. You can narrow your search by using the Search this set
feature if you're looking for someone in particular.

Home Notables Recommendations LinkedIn for Education *
3? y 528 results Attended =~ Change school ~
What they studied What they're skilled at How you are connected |
Business, Management, Marketing, an... Microsoft Office 1st Connections
Engineering Customer Service 2nd Connections
Business Administration and Managem... Public Speaking Group Members
Social Sciences Leadership 3rd + Everyone Else

Find out who you know at your dream college by visiting the Students & Alumni
section of the University page. Use Search this set to find specific people or
information

Tip: A large network will give you more connections to the school, and make
it easier to reach out to people in the future. Try to connect with as many of
your classmates, friends, and family as you can throughout your time in high
school; it will start to payoff when you’re applying to college later on.

2. Set Up Informational Interviews with Alumni Ambassadors

Almost every college has alumni ambassadors; sometimes they’re called alumni
mentors. This dedicated group of volunteers helps promote the college to prospective
students, both formally and informally.



Some of these ambassadors serve in an official admissions capacity and interview
candidates in specific geographic areas. However, the vast majority of them simply
contribute when and where they can: by attending college fairs and local recruitment
events, or answering candidate questions with one-on-one meetings, phone calls and
email exchanges.

Alumni ambassadors tend to be quite passionate about their college experience; that's
one reason they’re willing to talk to prospective students.

They’re also on LinkedIn, waiting to give you first-hand information about your dream
college... you just need to know how to find them.

a) Why You Should Use Alumni Ambassadors

Alumni ambassadors often reach out to newly accepted students after they’ve been
accepted. But with LinkedIn you can easily identify alumni ambassadors and contact
them for informational interviews before you apply.

These informal interviews can give you unique insight into the college, without any
packaged marketing messages. It’s a great chance to have a one-on-one discussion
with someone who can not only give you background information on your dream college
and answer your questions, but also share some of their experiences at the college and
in their careers.

They might even provide you with feedback on the college’s social atmosphere and
recreational activities, which you're typically not going to get from the college
admissions staff.

| Volunteer Alumni Ambassador |
George Mason University

Helping the Office of Admissions with welcoming possible and incoming students into the university by
attending events and reaching out individually to them via phone or other means
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Alumni Ambassador ~
Gearge Mason University mES[ﬁG -
Movember 2010 — Present (3 years 7 months) | Education N

UNIVERSITY

Connect with newly admitted students to offer congratulations, talk about my experience at Mason, and

answer any guestions they may have. The Ambassador's goal is to ensure that GMU is the student's #1
choice.

Volunteer Alumni
Mason Admissions Volunteer Network
February 2011 — Present (3 years 4 months) | Education

Work with the Admissions Office to answer potential applicant questions as an alumni ambassador via
electronic communication and events.

Your dream college will have Alumni who are happy to answer questions and provide
advice... and they’re on LinkedIn. All you need to do is reach out to them

b) How to Find and Connect with Alumni Ambassadors for
Informational Interviews

Go to the Students & Alumni section of the University page. Search for “alumni

ambassador,” “alumni mentor,” “volunteer alumni,” or “admissions representative” in the
Search this set field.

Motables | Students & Alumni I Recommen
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F F ﬂ University of Maine
ry Bangor, Maine Area
‘q'r

Home Motables Students & Alumni Recommendat

38,654 results '-* "alumni ambassador'|

Where they live Where they work

To find people for informational interviews, enter your search terms in the Search this
set field of the University’s Students & Alumni page

Tip #1: Enclose the keywords in quotations to narrow your search;
otherwise you'll end up with a broad search that includes the word
alumni and also the word ambassador.

Tip #2: “Admissions representative” may be an an official position within
the admissions department, so it's not always the best choice for finding
people for informal interviews.

You'll see a list of Students & Alumni who have “alumni ambassador’” somewhere in
their profiles. Click on the profile card to view their profile. Scroll through the profile (or
do a “find” search on the webpage) until you find the “alumni ambassador” keyword.
Make sure they’re an ambassador for the college you’re interested in.

If you'd like to speak with the alumni ambassador and you’re already connected, send
them an email to their personal account. This is the best option, since not everyone
diligently checks their LinkedIn messages.

If you’re not connected, send them an invitation to connect. Use the message template
below as part of your invitation to connect.

In both cases, let them know you have some questions about the college, and you'd like
to set up a time to speak. You can use the template below:



Dear [Mr. or Ms. LastName], I'm very interested in applying to [XYZ College]
and during a LinkedIn search for alumni ambassadors | came across your
profile. | would like to ask you a few informational questions about [XYZ
College] and was wondering if | could have 15 minutes of your time? | would
greatly appreciate it. I’'m available at [Your Email] or [Your Phone]. Thank you,
[Your Name]

An informational interview with a local alumni can be an invaluable way to get
face-to-face advice about your dream college. If the alumni ambassador lives locally,
your note could also include:

I’'m also available to meet in [geographic area] at a coffee shop, your office, or
another place that’s convenient for you.

Southern California Regional Alumni Ambassador
George Mason University

Alumni Ambassador
George Mason University Alumni

Assist GMU Admissions in recruiting prospective students from California by representing the university
at college fairs and serving as resource for admitted students,

Most colleges also have local and regional Alumni Ambassadors. If you’d like to
schedule a face-to-face informational interview, look for Alumni in your region. George
Mason University is located in metropolitan Washington, D.C., but these Alumni
Ambassadors are in Southern California

Tip: Don’t worry about “bothering” people -- these are people who want to
help you, that’s why they’re promoting their Alumni involvement on
LinkedIn. So it’s safe to reach out to them -- most likely they’ll be happy to
hear from you, and you’ll do the same for others one day!



c¢) How to Conduct a Successful Informational Interview

Even though you’ve initiated the informational interview, keep in mind what you say and
do could get back to the admissions committee. That's why you’ll want to make a good
impression.

That means following basic etiquette norms, both in your digital and face-to-face
communications. Use “please” and “thank you” and, if you meet in person, dress
professionally. Always treat your contacts with respect and stay on the side of formality
when in doubt. Your goal is to leave the alumni ambassador with a positive impression
of you and your accomplishments.

The good thing about an informational interview is that you’re in charge and you can
drive the questions, as opposed to a normal interview where you’ll need to answer
someone else’s questions.

But that means you’ll need to prepare for the interview for it to run smoothly, and that’s
where a little planning can pay off.

Here are 10 tips for making a great impression during your informational interview:

1. Formality. It's always safe to use “Mr.,” “Ms.,” “sir” or “ma’am.” But if they insist on
being informal and suggest you call them by their first name, don’t hesitate to accept
their offer.

2. Use Proper Grammar and Complete Sentences. This is especially important in
both your written and verbal communications. Avoid “hey,” abbreviations, emoticons
(when writing) and other slang you typically use with your friends. And remember to
proofread your emails before you hit “send”!

3. Schedule. Ask for 15 to 20 minutes, whether you’re meeting by phone or in-person.
Most people will give you more time, but you don’t want to come across as asking for
too much time, too soon. Also thank them for their time before and after your meeting.

4. Dress. One of the benefits of an informational interview is that it's not a formal

event... but your appearance shouldn’t be foo casual. Err on the side of overdressing:
you can always remove a blazer or tie/scarf. Go with business casual, at a minimum,
which means no jeans, no shorts, no T-shirts... you get the picture. If you're visiting a



business, know what the dress code is so you don'’t stand out in a negative way.

5. Be Punctual. Make sure you show up on time; ideally, you'll even arrive a few
minutes early -- it’s better to wait than to be late! And make sure you stick to your
pre-agreed upon time allotment. If the alumni ambassador wants to go over the time
slot, let them make the suggestion.

6. Questions. Come prepared. Write down lots of questions before the meeting so you
know what you want to ask. That means doing your research on the college
beforehand. Also be prepared to talk about yourself, your background, and your
interests. Remember: It's good practice for your real interviews!

Tip: Use informational interviews to prepare for your real interviews. One
of the toughest parts of interviewing is talking about yourself.
Informational interviews are a great way to “practice” talking about
yourself and will give you more self-confidence when it comes time to
formally interview at your dream college. You'll also be able to test-drive
your questions before you get to a formal admissions interview.

7. Take Notes. Bring a notebook. Yes, a real notebook. People will share more
information if it looks like you're actively engaged and jotting down brief notes during
your discussion. Make sure you maintain eye contact, though, don’t focus on your
notebook foo much!

8. Ask About Your Interviewee -- A Lot. It's human nature: People like to talk about
themselves. So asking questions is a good way to develop rapport with the alumni
ambassador and show that you’re interested in what he or she has to say. Most likely
you’ll even learn something fascinating about them.

9. Don’t Expect Too Much. The alumni ambassador will have no insight as to your
chances of being accepted to your dream college. They’re only able to provide
information about their college and career experiences.

10. Follow Up. Always send a thank you card, ideally via snail mail, and thank the
ambassador again for their time. Use this follow up opportunity to let them know you’d
like to keep in touch. Remember, your paths may cross again in the future, so it's good
to leave on a positive note! Finally, don’t forget to let the ambassador know where you
chose to go to school, whether it’s their school or not.



Informational interviewing is a skill you should master: You'll use it in your internship
and job searches in the future, too. If you start practicing now, you’ll be more successful
down the line.

Tip : Whenever you do a phone interview, or just reach out to a new
contact via phone, try to use a landline or a high-quality Voice-over-I1P
(VolP) connection. Cellphones don’t have a quality connection and don’t
leave a good impression.

List of Informational Interview Questions to Ask

Why did you choose XYZ College?

What did you like best about XYZ College?

What experience at XYZ College stands out for you?

What did you study? Why?

How were the class sizes?

What are 2 things you wish someone had told you before starting college?
Are you still working in your field of study, or did you change careers?
How was the career center during your job search?

Do you know about ABC program at the college?

Did you know anyone that majored in ABC?

How is XYZ College viewed in the business world?

Did you find the faculty approachable/talented?

How did you find your first job after college?

What kind of recreational/sports/outdoor activities are near the campus?
How accessible are extracurricular/social activities (sports, hiking, etc.)?
How were the sports teams when you were an undergraduate?

Did you attend sporting events?

Is there an active alumni group in your area?

Can you recommend anyone else | should speak with?

Can | stay in touch with you if | have other questions?

What did you find challenging about your experience, if anything?
Would you choose the college again, if you started over?

oo ddooddoodduooddooddo

Add additional questions as you think of them.



Use Linkedin to Get Into Your Dream College

3. See Who the Successful Alumni Are

Notable Alumni gives you insight

into who the high-profile alumni are, Notable alumni 6 /50

their backgrounds, and what they

are currently doing (and of course, Tyler Cowen {

what they have done). This ﬂ Professor at George Masan
University

information helps you see what a ‘

successful career path might look Bachelor of Science (BS), Economics Bac

like at this college. 1880 - 1983 af

You can scroll through the Notable See all »

Alumni one by one (2), or click see

all (3) to jump to the Notable Find out who the successful alumni are, and

Alumni page. what they do

You can also see similar schools and their Notable Alumni. This is also a good way

to expand your list of potential dream colleges.

P fc.zmm George Mason University Add to board Suggest | ¥
United States

uuuuuuuuuu

Home Notables Students & Alumni Recommendations. LinkedIn for Education »

| see other Notable Alumni © |

Chris Melissinos 20

Director of Corporate Strategy - Media and 'e‘ University of Virginia

Entertainment at Verizon l"l"! Charlottesville, Virginia Area
L L. - }

Founder at PastPixels, LLC
Advisor at gopop.tv Old Dominion University

Norfolk, Virginia Area

BS, Public Administration OIR)E
1992 - 1995 \/
verizon PO George Mason University -

School of Business
Ml Washington D.C. Metro Area

oy

X35 L
b - ., University of Maryland College
.. Park
Washington D.C. Metro Area
Michael Covel s

Virginia Polytechnic Institute and
State University
Roancke, Virginia Area

" Trend Following, President

Director at Michael Covel
Author at Michael Covel
President at TurlleTrader® =

University of Maryland University
College
UMUC  Washington D.C. Metro Area

BA, Politics and Government

1aa7 _ 1601

On the Notable Alumni homepage, you can also see Notable Alumni at similar

schools
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4. Join Groups... and Get the Most from Them

LinkedIn Groups are a good way to make connections, view and participate in
discussions, and explore career paths. If you're able to join an alumni group (more on
that later), you'll get to see:

what the various Group members are doing, career-wise

what they’re saying about their jobs and careers

how they’re staying involved with the college

how they’re incorporating their college experience into their personal and
professional lives

Alumni Groups may be hit-or-miss. Some of the Groups are private and require
approval to join. Since you’re not actually an alumnus, the Group manager may not let
you join.

But give it a try, it's worth it if you successfully join an Alumni Group. The worst that
can happen is the answer -- for now, anyway -- is “no.” The best case: they allow you to
join and you get an insiders view of the college.

Tip: A sample email you can send to the Alumni Group manager is below.

When you choose Find a group under the Join your alumni group section, you'll see
a list of Groups that are related to the college. The top ones will be alumni Groups, but
you’ll also find interest-specific groups for things like sports and academic departments.



5,502

Motable alumni 1/50

Tyler Cowen
Professor at George Mason

tinction in a range of

University
Bachelor of Science (BS), Economics B./
on, for the graduates Join your alumni group
provide me with the Share ideas, find opportunities and get back in
touch.

Alumni Groups are a good source for dream college research and networking... if you
can Join

If you decide to join the alumni Group, look for the Official one first. If you can’t get into
the Official group first, you can try a non-official Group as an alternative.

Most of the programs of study will have their own Groups, although they tend to be
small and not as active as the Official Alumni Group. Nevertheless, if the school or
department you’re interested in has a Group, you should join it.

Tip: Regardless of which Groups you join, always look for the Very Active
Groups (the Official Group will almost always be the most active one).
You'll find much better discussions and information in the active Groups.

When you decide to join a Group, ideally it will have a lot of people who are already in
your network. That means you’ll have some solid connections at the college who you
can reach out to for advice.

To find out how many people are in your network, click on the Group name.
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In case you're joining a Group where you don’t have many -- or any -- connections, this
is a good way to start getting connected with people at your dream college.

172 resuls for george mason

Mt aeees [(Official m
srmsmiene B The George Mason University Alumni Association is a forum for

alumni of Mason f GMU to connect. This group is managed by ..

Similar

_ School of Business | George Mason University
& The George Mason School of Business Linkedin Group delivers m

news and information about the school on a regular bagis. ...

Similar

Volgenau School of Engineering at George Mason

%= University m
o @ This group was started by an alumni for the corporate partmars,

Look for the Official group, Groups that are Very Active, and Groups where you
already have a number of connections
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IMIASON [awmni George Mason University Alumni Association
3 iflng Casnecsinn (Official)

Private group. To request membership, click Join and your request will be reviewed by the group manager.

The George Mason University Alumni Association is a forum for alumni of Mason to connect. This group is
managed by the Office of Alumni Affairs.

Group Members in Your Network

Brian S
: Founder and CEO, | , LLC

Sheila | 1=
Business Advisor,Connector, Power Metworker, Workforce Optimization & Engagement, Business
Coach, Author

B Jim | 1
;. Managing Director at

Click the Group name to see how many people are in your network

A Group homepage includes:

Information about the Group
Whether it is open or private
Who you may know in the Group
Statistics on the Group

A list of subgroups

The Information & settings gear gives you data on the Group. You'll see:

What type of Group it is

How many members are in the Group
Statistics

Who you know
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Foroac i . . o
MASGHN | atumai George Mason University Alumni Association

. 12 624 members Join f"‘
A Lifeieng Connsarion (Offll:lal) 8

Created: September 27,
2007

Type: Alumni Group
Members

J

(2

The Group Information & settings page (the gear symbol, at top right) gives you a
snapshot of the Group

Under Group statistics, you'll see a summary of the Group, along with
Demographics, Growth and Activity.

10,224 r
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. 999+
In PREMIUM Search for people, jobs, companies, and more... ?

Home Profile Network Jobs Interests Business Services Upgrade

Jup statistics

TARSON | aturn George Mason University Alumni Association

et (Official) & 10,245 members Join i~
m Demographics Growth Activity in|
&
MEMBERS COMMENTS LAST WEEK
YOU COULD BE 1 O 2 2
MEMBER ,246
#10,247!
LOCATION
m SENIORITY .
Washingto...
Senior _ 3138 2 ()/
- - /270
Manager - 1179
STARTED ON Direcior - - FUNCTION

September 27, 2007 Program an...

o 6%

For detailed statistics, choose the Group Statistics link and you’ll see a Summary of
statistics

The Demographics section gives you detailed information about the Group members,
including:

Seniority -- The mix of career levels in the Group
Industries -- Where the Group members work
Location -- Where people are living and working
Function -- what type of jobs the members have

This is a good way to see the kinds of jobs your dream college graduates have, where
they’re located, and what they do.
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MASON [auvmni George Mason University Alumni Association

4 Uifelang Consection (Official) 10,245 members Join i I

Summary Demographics Growth Activity ﬁ
&

SENIORITY SENIORITY  FUNCTION LOCATION INDUSTRY

0/ Informatio... Senior
O 177
310 = [
Manager
0/ Washington...
Looking for group members at a 72 0 Directar -
specific seniority level? Members and

subscribers can do advanced searches

within the group.
o, Owner

6 % Program an... Ve

Demographics helps you research careers and see what types of jobs alumni have

Found a Group you're interested in? When you’re ready to join one (or more), click
Join, regardless of whether it has a lock (which indicates it’s a private Group) or not.

MASGN | atumei George Mason University Alumni Association

i 12,624 members Join o I
A Uifeleng Conmsifien (oﬂ“:lal)

Once you find a Group you're interested in, click Join

Tip: Don’t forget: if you need more Information about the Group, click the
Information & settings gear button next to the Join button.

If the Group has a lock next to its name, you’ll need to be approved before you can
join. If it is an open Group, you'll be added automatically.

Once you’ve Joined a Group, you'll see a Member icon in place of the Join button.
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NN THE UNIVERSITY OF

NE  University of Maine Alumni & 6,163 members Member

N

Discussions Promotions Jobs Members Search

The Join button switches to Member once you’ve joined, or have been accepted, to a
Group

For closed Groups, once you click the Join button you’ll receive a message that your
request has been received.

L]
In PREMIUM Search for people, jobs, companies, and more...

Home Profile Network Jobs Interests Business Services Upgrade

@ Your request to join the George Mason University Alumni Association (Official) group has been received. You canlad]ust your settings here » |

See what's new in your groups LinkedIn Groups

Millions of professionals use Linkedin Groups

Once you click Join you'll see a message that your request has been received by the
Group manager

You'll also receive a confirmation email that your request was received.

Reguest to join George Mason University Alumni Association Group Inbox = B
George Mason University Alumni Association (Official) <groups-noreply@linkedin.com=> 3:41 PM (20 minutes ago) - -
to

LinkedIn Groups

Group: George Mason University Alumni Association (Official)
Subject: Request to join George Mason University Alumni Association Group

Thank you for your request to join the George Mason University Alumni Association group on
Linkedin. In an effort to ensure members of this group are alumni and/or affiliated with George
Mason, the Office of Alumni Affairs will review your request and respond as quickly as possible.
PLEASE NOTE: During holiday and break periods, requests may take longer to process.
Thank you again for your interest. For additional alumni information, visit alumni.gmu.edu. You

can also find us on Facebook at www.facebook.com/MasonAlumni and Twitter
(@masonalumni).

Go to My Groups to reply »

LinkedIn values your privacy. At no ime has LinkedIin made your email address available to any other Linkedin
user without your permission. 2012, LinkedIn Corporation.

When you request to Join a closed Group, you'll receive an email confirmation that
your request has been received
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When you visit the Group, you’ll see that your request is still pending, unless the owner
has already approved your request. You can send a message to the Group manager
or withdraw your request.

L]
In PREMIUM Search for people, jobs, companies, and more... Q Advanced

nnnnnn

N | Alumni
S A:u ’ :,‘(.)efz:l:g:l)mﬁason University Alumni Association 10,224 members — i

Your request o join is still pending. You can adjust your settings here »

o Status: Your membership is pending approval
Send message to the group manager | Withdraw request to join

|
About this Group

If you visit the Group before your request has been processed, you’'ll see a status
update of your request

Once you’re no longer interested in the Group, choose Leave Group. To Leave, hover
over the Member button on the Group navigation box and click Leave, or choose the
gear button > Your settings > Leave Group at the bottom of the Settings page.

:K)ﬁ{fﬁﬁ University of Maine Alumni & 6,163 members Member i »

Discussions Pr tions Jobs Members Search

210 members Leave ¢ ~»

When you hover over Member, you'll see the option to Leave the Group
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210 members Member I:l -~

profile

statistics

Updates Settings

Updates:  To change settings for group Network Updates, go to your Account Settings.

Save Changes |l Cancel Leave Group

You can also Leave the Group from the gear button > Your settings > Leave Group

a) How to Send a Message to the Group Manager

Since you’re not an alumnus, you may need to send a note to the Group manager to let
them know why you’d like to join the Alumni Group. A pop-up window will appear once
you click on Send message to the group manager.
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L]
In PREMIUM Search for people, jobs, companies, and more...

Home Profile Network Jobs [EE

b i George Ma
& Wateng Conmectinn (Official) & Send message to the group manager N ers

To: Carol Include others on this message

Sarah , Fermina
Christine Anna

Subject:

Private group. To request membership, dl 4

roup

nber 27,

The George Mason University Alumni Assif ““ge Cancel foup
group is managed by the Office of Alumnili B4
e SUBgroUpET T
Owner: Carol
Group Members in Your Network Managers: Sarah
= Brian o . Christine
Website: http:falumni.gr
o | Founder and CEQ,
[—' Sheila 1st
___ Chief InPowerment Officer; SUbgmuPs
B James 1st i SF Bay Area .

Contact the Group manager to explain why you’d like to join the Alumni Group

Here is a template email you can modify:

Hi [manager name],

I’'m currently a [grade level at your high school] and I'm in the process of
applying to colleges. [Insert name of College] is one of the top schools on my
list.

| would like to join your alumni group so | can see what types of discussions are
taking place, network with the alumni, and see what types of careers alumni
follow once they graduate.

Thank you for considering my request,

[Your Name]
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If you're approved to join the Group, great. If not, don’t worry: there are plenty of other
ways to learn about the college.

b) How to Connect with and Send Messages to Fellow Group
Members

One of the top benefits of joining Groups is the ability to send messages directly to
fellow Group members.

Of course, you can send messages to your 1st degree contacts, regardless of whether
you share the same Group or not.

Once you’re in a Group, though, you can send messages to anyone else in the Group,
and also send them invitations to connect if they’re not a 1st degree connection yet.

Go to the Group homepage and click on Members. You'll see a list of the Group
members, starting with your 1st degree connections. You can either scroll through the
list or use the Search box to narrow the list.

:_'MAIN}; University of Maine Alumni 6,187 members Member i~

Discussions Promotions Jobs Members Search

e [ putors n
Top contributors in this group

Kevin I

Reqistrar, | College
Troy D. White vou Fallow Kevin
| create marketing plans that increase revenue and drive membership | Future Business
Leaders of America (FBLA-PBL), Washington D.C. Metro Area

See activity
Brent 1
Managing Partner (Tampa) at , Tampa/St. Petersburg, Florida Area

Unfollow - See activity - Send message

Rick / B 1=
Principal Consultant; Association Vertical Lead at , Richmond, Virginia Area
Unfollow - See activity - Send message

Ken ! g 1=

Llmlindimim % smbmmnmin wmmmlom Biimlonnn §

i E D

Click the Members tab to see a list of Group members. You can also narrow the list
using the Search function

If you see someone you'd like to connect or correspond with during your dream college
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research, click either Send message or Connect.

G|EI'I | | 2nd

Vice President Business Dew d, Oregon Area
Follow Glen - See activity | Send message | [Connect |

Regardless of your connection to a fellow Group member, you can send them a
message. If you’re not connected, you can also send them an invitation to connect.

When you send an invitation, choose Group under How do you know.

E Invite Steve to connect on LinkedIn

How do you know Steve?

() Colleague

() Classmate

() We've done business together
() Friend

) Other

() | don't know Steve

Include a personal note: (optional)

Important: Only invite people you know well and who know you. Find out why.

You can send connection invitations to your fellow Group members. This is a good way

to build your network

c) How to Modify Your Group Digest Email Settings

When you're accepted to a Group, you'll want to modify your settings so you're not
overwhelmed by emails and notifications. Depending on how well you manage your
emails, you may want to set your Delivery Frequency to Weekly Digest.
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Home Profile Network

Interests Business Services

Jobs

M nae
Alumni

Status: Members-only Group (Discussions can only be viewed and shared by group members.)
Uifelong conmestion

Group Logo: Display the group logo on my profile.
George Mason University pLog ¥ pay group fog e

Alumni Association (Official) Contact Email: Use when receiving communications from the group:
The George Mason University

Alumni Association is a forum for Add a new email address »

alumni of Mason / GMU to

connect. This group is managed Posts: Send me an email for each new discussion.

by the Office of Alumni Affairs

Digest Email: & Send me a digest of all activity in this group.
Delivery Frequency:
| Daily digest email  * |
Note: Your email address will remain hidden from members of this group.
Announcements: ¥ Send me group announcements. (Never more than one a week.)

Messages: & Allow members of this group to send me messages.
MNaote: Your email address will remain hidden from members of this group.

_> or Cancel Leave Group

Maintain your sanity by actively managing your LinkedIn email communications
Other settings you may want to modify:

Group Logo -- You can choose to display the Group’s logo on your profile
Contact Email -- If you have multiple emails attached to your LinkedIn profile,
you can choose which one you’d like to receive Group notification emails at

e Posts -- You can receive an email for each new discussion started in the Group.
Warning: you may receive a lot of emails if the Group is very active!

e Digest Emails -- This is the best way to manage your email communications.
You can choose between daily or weekly digests

e Announcements -- Sometimes the Group manager sends out important news
or updates, so it's a good idea to check this box

e Messages -- You should opt-in to allow other Group members to send you
messages. Most likely they’ve done the same, and this is a good way to reach
out to fellow Group members

B. Get to Know the Admissions Staff Before an
Interview

If you're planning a campus visit and admissions interview, take a look at the LinkedIn
profiles of the admissions staff. This will give you some insight into their professional



backgrounds, and even provide some conversational nuggets before, during, or after an
interview.

If you know the names of the admissions staff member you’ll be working with, you can
do a direct search on LinkedIn.

In addition, you can choose advanced search, and enter “admissions” as the current
Title and the college name under Company.
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Advanced <

I People
Jobs

Keywords
First Name

Last Name

Title

admissians*—

1st Connections  x

Title

admissions s
Current s =

Company
School
Location

Located in or near: =

Country

United States =

Postal Code

Lookup

v Current or past J
=

Past

Past not current I

School

15,354,390 results

2nd Connections x  Group Members x

Advanced People Search

Relationship Upgrat
~| 1st Connections Group:
v| 2nd Connections Future
| Group Members Lambd
~| 3rd + Everyone Else Washir

Univer:

Location Senior

Current Company Years

|ggg;_gg mason| e Functit

Misas George Mason University
Indus seaet:  Higher Education; 1001-5000 employees

George Mason University Athletics
Sports; 51-200 employees

Past | k

aaesn  GEOMge Mason Mortgage, LLC

ot

Schot *  Financial Services; 501-1000 employees

George Mason University School of Law
Profill Higher Education; 501-1000 employeas

Hm Mercatus Center at George Mason University

Nenp Research; 51-200 employess

George Washington Masonic National Memorial
Museums and Institutions; 11-50 employees

American Association of University Professors;

George Mason University
Higher Education

PWHR Professional Writing and Rhetoric at George Mason

University
Writing and Editing; 5001-10,000 employees

King George Masonie Temple Ine.
Philanthropy; 1-10 employees

To research the admissions staff before an interview, use Advanced Search. Use
“admissions” and Current in the Title field and the University name in the Current

Company field
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51 results

1st Connections »x  2nd Connections »  Group Members x

3rd + Everyone Else »  Current Company: George Mason University = | Heset

" Amy Takayama-Perez 1«
" Dean of Admissions at George Mason University -

Washington D.C. Metro Area - Education Management
+ 5 shared connections - Similar - 2& 500+

lammifmr Tlhans a9

An example of the search results for George Mason University. Note the filters at the
top of the results
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